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South Bay Companies Take 
the Green Building Challenge
By Rob McCarthy

South Bay companies and commercial 
tenants are reaping the rewards of a 
sustainable-business challenge that asked 
them to think hard about how their day-
to-day operations affect their communities 
and the environment. 

Participants in the Green Building Chal-
lenge say they’ve gained a new appreciation 
for sustainable practices for their employees, 
customers and communities. The yearlong 
pilot program was created by the South 
Bay Cities Council of Governments, and 
is scheduled to end Aug. 31. A reception 
for the participants will be held Sept. 28 
at the Automobile Driving Museum, which 
accepted the challenge to do more with 

fewer nonrenewable resources. 
“This opportunity was perfect for 

what I was hoping to accomplish,” said 
special events director Kobi Albert with 
the El Segundo auto museum. “Having 
done extensive research on venues such 
as Staples Center, The Verizon Center 
and Olympic venues, I knew there was 
a huge opportunity here to reduce the 
operational costs by changing the energy 
usage and to become a more sustainable 
and efficient venue.”

The Green Building Challenge supports 
area businesses and points them to rebates 
and discounted-rate programs through 
Southern California Edison and the Gas 

See Green Building, page 3

All living Torrance mayors were captured having a good time at the Annual City Council Alumni Barbecue. Pictured left to right: Dee Hardison, Dan Walker, Ken  Miller, Pat Furey and Frank Scotto. 
Photo by former Torrance City Councilman Mike Muano. •
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New Equipment to be Installed in 
Police Department Meeting Rooms
By Cristian Vasquez

A recommendation by Torrance Chief of 
Police Mark A. Matsuda to award a purchase 
order to Golden Star Technology, Inc. for new 
audio and visual equipment to be installed 
in three meetings rooms in the Police De-
partment was approved by the Mayor and 
City Council. The purchase order, valued at 
$69,905.94, will be paid for through monies 
in the Capital Budget Plan, Furniture Equip-
ment Automation Plan. 

“The Police Department utilizes three 
meeting rooms on a continuous basis for 
briefings, meetings and training,” states 
the staff report signed by Chief Matsuda. 
“These three rooms currently have outdated 
and antiquated technologies that are in poor 
working condition. The Audio/Video (AV) 
systems are over 10 years old and in need 
of replacements and upgrades.”

The staff report highlights that the projec-
tors in all three rooms are in need of bulb 
replacement, or repair, both of which cost 
more than the value of the projectors. Due 
to the pending upgrades the quality of im-
ages projected on the screen is described as 
“extremely poor” prompting officers and staff 
to frequently forgo using the department’s 
system. Furthermore, the network is too 
unreliable for the department to routinely use. 

“On the 2nd floor of the Police Department, 
the Seminar Room is not only used for meet-
ings and training, but it is also the primary 
Emergency Operations Center (EOC) for the 
City,” states the staff report. “In the basement 
of the Police Department, The Briefing and 
Assembly Rooms are used daily for patrol 
briefings (“roll call”) and training…Due to the 
expertise needed to network design, the iden-
tification of specific equipment components 

and experience needed with installation and 
functionality, the Police Department utilized 
a private consultant to provide guidance and 
oversight for this project.”

Based on the consultants’ work with the 
police department’s staff, the function of each 
room was established and an independent 
audio/video solution for each room was de-
signed. The staff report includes an itemized 
list with all of the recommended components 
in the purchase order that will address all 
of the needs to fulfill the functionality of 
each room. 

The bid document states that the winning 
bidder, Golden Star Technology, Inc., will 
provide the engineering and design of all 

functioning systems, obtain all needed equip-
ment, put together all associated hardware, 
take responsibility for deactivating current 
equipment per city requirements, software 
programming, and testing and adjustments 
that will meet the design and function of 
each specific room. The contractor will 
also conduct acceptance testing, which will 
demonstrate the systems functionality and 
includes the training of city and Torrance 
Police Department staff. In addition, there 
will be a one-year warranty for the systems 
functionality and performance as of the date 
of the system’s acceptance. 

“The Cannon Projector will function as the 

Mayors Come Together at Annual 
City Council Alumni Barbecue

See City Council, page 7
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Adult Sport Leagues 

Community Briefs
The City of Torrance Community  

Services Department will be accepting  
team registration for its fall 2016 Adult 
Softball, Basketball and Roller Hockey 
programs.

Leagues are being offered Sunday through 
Friday for Co-Ed, Men’s and Women’s teams. 

Registration begins Aug. 1, and ends Aug. 
26. Leagues are scheduled to begin the week 
of Sept. 11. 

For more information regarding our Adult 
Sports Leagues, please contact Garrett Craig 
at 310-781-7590 or visit www.TorranceCA.
Gov/Parks/26427.htm. •

Seniors
Feel rushed at the doctor’s office? 

How to get more 1-1 time
(BPT) - For patients and physicians alike, 

the current health care environment has never 
been more promising, but it’s also frustrating. 
While there are more medical advancements 

and treatment options than ever before, the 
importance of the doctor-patient relation-
ship has taken a backseat in the health care 
continuum.  

For most people, this means scheduling a 
visit with a primary care provider can take 
weeks, and diagnostic testing and specialist 
appointments can take even longer. Office 
wait times are on the rise while individuals 
increasingly receive limited access to their 
doctor - often 10 minutes or less per visit.

This impacts not just the patient experience, 
but outcomes as well. Many physicians feel 
that in order to ensure optimal care, creating 
a stronger doctor-patient relationship is es-
sential. More and more of them are turning 
to concierge medicine as an alternative. 

Concierge medicine is a membership-based 
personalized care program where patients have 
direct access to their physician, spend a great 
deal more time with their physician than the 
health care system traditionally allows for 
and focuses on prevention and wellness in 
addition to acute care and disease manage-
ment. This type of program is a growing 
phenomenon which has been embraced by 
thousands of physicians and patients who 
recognize time is the essence of quality with 
regard to patient care.

Gregg Marella, M.D., of Medham, New 
Jersey, is one such example. Dr. Marella 
states, “With concierge medicine, patients 
get more of my time. I can set aside space 
specifically for any problems or issues that 
arise. Health care is more immediate and 
responsive.”

Choosing the concierge model allows Dr. 
Marella to offer true continuity of care, which 
has already made a big difference. For instance, 
a patient came to him reporting symptoms 
that Dr. Marella thought sounded like a 
possible brain tumor. When tests confirmed 

Dr. Marella’s suspicions, he recommended a 
neurosurgeon. Unlike the typical health care 
model in which a primary care physician has 
very limited time to devote to a patient’s direct 

care, let alone a referral visit, the concierge 
approach gave Dr. Marella the freedom to 
attend the neurosurgeon appointment with the 
patient, which turned out to be quite helpful.

“Visiting a specialist doctor like a neurosur-
geon can be very challenging and stressful,” 
he admits. “My presence allowed my patient 
to listen emotionally to what the neurosur-
geon was communicating while I could listen 
clinically, which in this case allowed me 
to optimize time frames and provide more 
streamlined care for my patient.”

But this is hardly the only instance where 
the concierge model has improved care levels.

Another one of Dr. Marella’s patients suf-
fers from severe anxiety and fears to leave 
his family’s home, or even his bedroom. 
Because Dr. Marella sees fewer patients in 
the concierge model of care, he’s been able to 
make house calls to perform bloodwork and 
other tests his patient requires. The patient’s 
mother has been very impressed. “I can’t tell 
you how important Dr. Marella’s home visits 
are. In that regard it’s been a miracle. I’ve 
had nothing but great experiences with Dr. 
Marella and the concierge medicine model 
of care.”

In an age when medical discovery holds 
more promise than at any time before, too 
many physicians and patients are missing out 
on one of the most powerful tools of treat-
ment - a stronger doctor-patient relationship. 
For that, physicians need time with their 
patients and patients need access and time 
with their physicians. Concierge medicine is 
helping to make both possible. 

To learn more about how concierge medicine 
is changing the health care landscape, and 
how physicians like Dr. Marella are success-
fully implementing a hybrid or full concierge 
medicine program into their medical practice, 
visit www.paragonprivatehealth.com. •

“While there are more medical advancements and treatment 
options than ever before, the importance of the doctor-patient 

relationship has taken a backseat in the health care continuum.”

Film Review
“Tony Robbins: I Am Not Your Guru” 

Captures Grandeur of Mega Self-Help Event
By Ryan Rojas 
for www.cinemacy.com

“Tony Robbins: I Am Not Your Guru,” a 
new documentary about the larger-than-life 
motivational speaker and communicator, 
will be watched by three different types of 
people: the first, of course, will be Robbins’ 
ever-devout fans and followers, who most 
likely will praise the movie for its very ex-
istence. The second type of person will be 
the cynical, critical person, arguably having 
a pre-loaded bias or thought of Robbins as 
more huckster than savior.

The third type of person, someone who 
might find themselves more comfortably in 
the middle, will no doubt get the most out 
of what this movie has to offer.

From Academy Award-winning director 
Joe Berlinger, the man behind such seminal 
non-fiction documentaries as the “Paradise 
Lost” trilogy and “Metallica: Some Kind 
of Monster” (the latter film, which Robbins 
approved of in getting this documentary 
made), trades in his darker, more investigative 
documentary exposé for something unapolo-
getically hopeful, choosing to show the more 
uplifting side of Robbins’ work rather than 
a take-down approach. On that note, those 

looking for a deeper, more personal, profile 
of Robbins may be left unsatisfied.

Those who are looking for a peek behind the 
curtains of one of the most famous self-help 
events, however, will have more than enough 
footage to take in here. Covering the six-days 
of Robbins’ famous “Date With Destiny” at 
a convention center in Boca Raton, Florida 
(a hop-skip-and-jump away from his ocean 
side mansion), more than 2,500 people from 
71 different countries excitedly await their 
own personal life-changing transformations. 

At about $5,000 a ticket for the weeklong 
event, Anthony “Tony” Robbins, (though 
he would prefer “life-strategist”) has built 
his empire on loyalty, charisma, and re-
sults. Standing at an immense  6’7” with  a 
gravely voice and fixed gaze (while dropping 
profanity-laden language to snap people into 
the present moment), Robbins’ work is the 
epitome of tough love by calling people out on 
the things they are choosing not to confront.

At one hour and 55 minutes, “I Am Not 
Your Guru” shows the entire gamut of the 
seminar. Condensed down from 12 hours a 
day to a highlight reel of select participants 
sharing their stories of hardship and traumatic 
pasts (try not to think anything of the fact 
that the people who make the cut are mostly 
attractive women), it is the raw emotion 
and vulnerability of the crowd that offers 
real moments of honesty. Horrific scenes 
of childhood sex slavery, suicidal thoughts, 
and the general feeling of being unloved 
are just some of the issues brought up here, 
most of which Robbins relates to with his 
own abused past. 

Now, back to the overarching uneasiness 
that a self-help documentary might inspire: 
people will take whatever they wish out of 
a movie like this, depending on what they 
are looking for. Objectively, documentaries 
are thought to be real when they are without 
personal bias, rather than amplifying a certain 
side of a story. In this regard, Berlinger is 
unapologetic about how he portrays his sub-
ject, intending to highlight the good a film 
like this can bring. In an industry of ever-
growing takedown documentaries that seek 
out the bad in the world, Berlinger attempts 

to be among the minorities of good-hearted 
and inspiring films. 

What is entirely undeniable, however, is 
that Robbins helps people in need of help, 
seemingly telling them the things that they 
already know but in his trademark will-power 
framed mindset. Perhaps Robbins is as divisive 
as he is because what he’s selling might be 
smoke and mirrors: is the idea of happiness 
an illusion? Is willing yourself to be happy 
delusional? Does it last beyond the six-day 
event? And if it works, does it really matter?

As Christian Bale’s Batman says at the end 
of 2008’s “The Dark Knight” in response to 
a series of crimes that have been pinned on 
the caped crusader, “Sometimes,  the truth 
isn’t good enough. Sometimes people deserve 
more. Sometimes, people deserve to have 
their faith rewarded.”

“Tony Robbins: I Am Not Your Guru” is 
unrated, but features strong language. 115 
minutes. Now streaming on Netflix. •

Tony Robbins electrifies the audience in ‘Tony Robbins: I Am Not Your Guru.’ Courtesy of Netflix.
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Burglary-Residential 7/9/2016 8:55:00 
PM 100 BLOCK VIA LOS ALTOS 

Suspect(s) enters window, ransacks and 
takes property/jewelry

Theft 7/9/2016 8:21:00 PM 22800 BLOCK 
ADOLPH AVE 

Suspect(s) takes property from porch/
delivered parcel

Auto Theft-All 7/9/2016 7:00:00 PM 3500 
BLOCK CARSON ST

 Stolen vehicle: ‘05 Harley Davidson M/C
Burglary-Auto 7/9/2016 6:20:00 PM 3400 

BLOCK CARSON ST 
Suspect(s) smashes window for entry/ 

no loss
Theft 7/9/2016 5:30:00 PM 24600 BLOCK 

CRENSHAW BLVD
Suspect takes property locked to rack/bicycle
Theft 7/9/2016 10:30:00 AM 2600 BLOCK 

PACIFIC COAST HWY
Suspect(s) cuts lock and takes property/ 

bicycle
Burglary-Auto 7/9/2016 9:30:00 AM 4100 

BLOCK REDONDO BEACH BLVD
Suspect(s) enters unlocked vehicle, ransacks 

and takes property/purse, fastrak
Theft 7/8/2016 8:20:00 PM 23600 BLOCK 

CRENSHAW BLVD
Suspect(s) takes property forgotten by 

victim in restroom/jewelry
Vandalism 7/8/2016 8:00:00 PM 3900 

BLOCK 226TH ST 
Suspect(s) scratches vehicle’s window and 

pulls headliner from roof interior
Burglary-Residential 7/8/2016 7:00:00 

PM 2800 BLOCK PLAZA DEL AMO 
Suspect(s) smashes glass door for entry 

and takes property/watch
Burglary-Residential 7/8/2016 6:30:00 

PM 300 BLOCK VIA MONTE D’ORO
Suspect(s) removes screen, enters window, 

ransacks and takes property/safe,
paperwork, passports, savings
Burglary-Residential 7/8/2016 1:00:00 

PM 17000 BLOCK ILLINOIS CT 
Suspect(s) removes screen, enters partially 

open window, ransacks and takes 
property/jewelry, watches
Burglary-Auto 7/8/2016 12:39:00 PM 

21600 BLOCK HAWTHORNE BLVD
Suspect(s) smashes windowfor entry and 

takes property/workbag, laptop, 
paperwork
Burglary-Residential 7/8/2016 11:00:00 

AM 2300 BLOCK 183RD ST 
Suspect(s) enters unlocked window and 

takes property/jewelry, gift cards
Theft 7/8/2016 6:40:00 AM 22400 BLOCK 

KENT AVE 
Suspect(s) takes property from carport/

bicycle
Theft 7/7/2016 2:39 PM 1900 BLOCK 

190TH ST 
Suspect(s) takes property from rented hotel 

room/TV, lamp, furniture, linens, iron,
hairdryer
Auto Theft-All 7/7/2016 2:23 PM 3300 

BLOCK PACIFIC COAST HWY
Stolen vehicle: ‘15 Mercedes Benz S550
Theft 7/7/2016 2:20:00 PM 21500 BLOCK 

HAWTHORNE BLVD
Suspect pays victim for her property with 

counterfeit bills
Theft 7/7/2016 12:00:00 PM  2400 BLOCK 

SONOMA ST 
Suspect sends check to victim for purchase 

of items then informs her he’s changed 
his mind and wants the funds returned - 

check is determined to be fraudulent
and victim sustains the loss

Theft 7/7/2016 10:19 AM 18800 BLOCK 
HAWTHORNE BLVD

Suspect(s) takes property attached to exterior 
wall/tank less water heater

Theft 7/7/2016 8:30:00 AM 22400 BLOCK 
KENT AVE 

Suspect(s) takes property from carport/ 
bicycle

Burglary-Residential 7/6/2016 11:00:00 
PM 3600 BLOCK 171ST ST 

Suspect(s) attempts to kick in door/no 
entry, no loss

Auto Theft-All 7/6/2016 11:00:00 PM 
17400 BLOCK FALDA AVE 

Stolen vehicle: ‘02 Suzuki M/C
Auto Theft-All 7/6/2016 10:00:55 PM 

238TH ST & WALNUT ST 
Stolen vehicle: ‘15 Dodge van
Auto Theft-All 7/6/2016 8:48 PM 3600 

BLOCK FASHION WAY 
Stolen vehicle: ‘93 Honda Accord
Burglary-Residential 7/6/2016 7:30:00 

PM 2500 BLOCK PLAZA DEL AMO 
Suspect(s) enters unlocked door, ransacks 

and takes property/watch, wallet,
jewelry
Vandalism 7/6/2016 4:54 PM 2100 BLOCK 

CARSON ST 
Suspect(s) tags/etches parked vehicles’ 

windows
Auto Theft-All 7/6/2016 1:28 PM 3500 

BLOCK TORRANCE BLVD 
Stolen vehicle: ‘92 Honda Accord
Theft 7/6/2016 12:00:00 PM 19300 BLOCK 

HINSDALE AVE 
Suspect telephones victim posing as his 

nephew who has been arrested and 
convinces him to purchase iTunes gift cards 

to pay for his bail
Burglary-Auto 7/6/2016 11:55:00 AM 

1700 BLOCK CARSON ST
 Suspect(s) takes property from bed of 

truck/bicycle
Vandalism 7/6/2016 7:20:00 AM 22500 

BLOCK MAPLE AVE 
Suspect(s) scratches victim’s vehicle’s paint
Burglary-Auto 7/6/2016 6:00:22 AM 18900 

BLOCK PATRONELLA AVE
Suspect(s) enters unlocked toy hauler and 

takes property/video games, jewelry,
fireworks, credit card
Burglary-Auto 7/6/2016 8:00:00 AM 3900 

BLOCK 176TH ST 
Suspect(s) smashes window for entry/

unknown property loss at time of report
Burglary-Commercial 7/5/2016 10:08:00 

PM 22800 BLOCK HAWTHORNE 
BLVD
Suspect(s) smashes window for entry/no loss
Burglary-Commercial 7/5/2016 8:55:00 

PM 3500 BLOCK PACIFIC COAST 
HWY
Suspect(s) smashes glass door for entry 

and takes property/cash register, cash
Auto Theft-All 7/5/2016 8:00:30 PM 3600 

BLOCK FASHION WAY 
Stolen vehicle: ‘16 Chevrolet Malibu
Auto Theft-All 7/5/2016 6:00:00 PM 1600 

BLOCK GRAMERCY AVE 
Stolen vehicle: ‘03 Mercedes Benz E500
Battery-Simple 7/5/2016 10:08 AM 23700 

BLOCK CYPRESS ST 
Suspect punches victim in the face
Burglary-Commercial 7/4/2016 10:15:00 

PM 25900 BLOCK ROLLING HILLS ROAD
Suspect(s) enters unsecured business and 

takes property/DVR, suitcases
Burglary-Auto 7/4/2016 5:00:00 PM 3500 

BLOCK CARSON ST 

Police Reports
Company. The challenge is less of a competition, 
and more of a network of 150 participating 
companies, organizations and cities that want 
to know more - and maybe do more - good 
for the planet and their communities. 

“It’s almost like we needed to join the 
challenge to energize that spark to make 
the necessary changes,” said Albert. The 
museum’s current exhibit through July 31 is 
about the electric car, and the venue is now 
using recycled plastic cups, and re-introduced 
a recycling bin for glass and plastic bottles. 
The changes aren’t only happening inside 
either, according to Albert.

“We want to change the green spaces in 
front of the museum to be more sustainable by 
bringing in drought tolerant plants,” she said. 
Speaking of water, the number of half-empty 
water bottles is way down since the venue 
added a drinking fountain and gave staff and 
docents reuseable water bottles. “I was sur-
prised by how much we have accomplished 
in six months as a team.”

The South Bay Cities Council is a joint pow-
ers authority of 16 South Bay cities dedicated 
to preserving and improving the quality of life 
and productivity in the region. Staff members 
promoted the Green Building Challenge and 
hit the pavement to inform business owners 
about the first-year program underwritten by 
Southern California Edison, the Gas Co., the 
Energy Network, and the West Basin Municipal 
Water District and the Golden State Water Co. 

Program co-coordinator Renee Daigneault 
said that businesses are generally unaware 
that assistance programs exist to lower their 
consumption of energy and water, and that 

utilities will pay for some or all of the modi-
fications made to a worksite. That includes 
new equipment.

“That’s what we’re there to do, to connect 
them with the right resources,” she said. 
“They’re running a business and focused on 
their core competency. They’re not thinking 
about the expense of operating their boiler 
down in the basement.” 

The challenge is comprised of 70 different 
actions a business can take with energy, water, 
waste and transportation. Businesses can log 
in to view the activities available to them.

“We want them to look at all of the things 
they need to do to be more sustainable,” she said.

Raytheon Space and Airborne Systems 
decided to get involved and the El Segundo 
plant redoubled its already considerable energy-
conservation and waste-reduction efforts. 
Raytheon had replaced 25,000 light fixtures 
at the facility by the time the challenge got 
underway last September. Still, the company 
saw that more building-energy management 
could be done.

“Green Building Challenge inspired Ray-
theon to broaden our sustainability programs 
at our El Segundo site,” spokeswoman Trudy 
Sullivan told the Herald. The vice president for 
Communications and Community Affairs said 
that Raytheon employees, customers and sup-
pliers share a responsibility for sustainability. 
It did all right before the challenge began.

Raytheon is ranked 33rd on the U.S. Envi-
ronmental Protection Agency’s Green Power 

Partnership Fortune 500 Partners list, is a 
2016 Energy Star Partner of the Year and a 
recipient of 2014 Governor’s Environmental 
and Economic Leadership Award.  

The El Segundo employees turn down 
nonessential lighting, computers, and equip-
ment during statewide flex alerts. Raytheon 
reduced water consumption by 58 percent 
from 2008 to 2015, and sent 80 percent less 
waste to the landfill through a “Zero Office 
Waste” program started in 2013, according 
to the company. 

Lindsay Palomera at Stream Realty in 
Torrance said her office used the challenge 
to make a dozen changes, from switching to 
eco-friendly cleaning products to tinting ex-
terior windows that keep out the heat. Stream 
Realty manages the eight-story Pacific Center 
at 21250 Hawthorne Blvd. with 300,000 square 
feet of offices and suites. 

Tenants in the building are offered an op-
portunity to recycle cardboard, light bulbs 
and electronics. LED lighting and controls 
are required for all tenant improvements, 
and fan motors for heating and cooling the 
building use a smart technology for lighten-
ing the energy load, plus the wear and tear 
on the HVAC system. 

“It is important to Stream Realty to uphold 
our own environmental responsibility and to do 
our part to allow each tenant in Pacific Center 
to uphold their environmental responsibility 
as well,” Palomera said. 

Green Hapas Recycling owner Erik Min-
amihata says he realized from entering the 
challenge that things around the office and in 
the business needed attention, “such as making  

sure all of our computers and electronics 
are off before we leave the office. Another 
thing we do is that we don’t run our AC (air 
conditioning) unless it’s absolutely necessary.”

The family-owned supplier of printer inks and 
toners for businesses sells original equipment 
manufacturer toners, from companies like HP 
and Brother, and compatible toners made by 
third parties. His own office uses manufactured 
toners because they’re cheaper and made from 
reusable products, Minamihata said. 

“We provide them so that was an easy one 
for us,” he said, “and we make sure they’re 
recycled properly after we’re done with them.” 
Green Hapas reduces printing and paper usage 
by creating and storing online documents, and 
the staff work from home as much as they can. 

“We also make sure to reach out and help 
educate local businesses on what to do with 
their empty toners when they’re done with 
them,” the Torrance business owner said. 

He credits the Green Business Challenge and 
the Leadership Torrance group for connecting 
him with a new customer, Walser’s art sup-
plies and digital printing in that city, and the 
owner Jack Walser. “I had a great experience 
being in the challenge,” Minamihata told me. 

The challenge will end next month, but the 
momentum to eliminate wasteful practices 
will continue. “Absolutely, it’s time to take 
action,” Daigneault said. 

To learn more about the Green Building 
Challenge, contact Renee Daigneault at 310-371-
7222 by email at GBC@southbaycities.org. •

Green Building  from front page

The car museum in El Segundo accepted the Green Building Challenge. Photo courtesy of the Automobile Driving Museum.

www.ThinkGood.org
JOBS
OPPORTUNITY
HOPE

In 2015, we assisted more than 11,000 individuals and placed 435 of them into employment. 

See Police Reports, page 12
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Classifieds
The deadline for Classified Ad submission and payment is Noon on Tuesday to appear in Thursday’s paper. Advertisements must be 
submitted in writing by mail, fax or email. You may pay by cash, check, or credit card (Visa or M/C over the phone).
Errors: Please check your advertisements immediately. Any corrections and/or changes in an ad must be requested prior to the following  
Tuesday deadline in order to receive a credit. A credit will be issued for only the first time the error appears. Multiple runs will only 
be credited for the first time the error appears. No credit will be issued for an amount greater than the cost of the advertisement.
Beware: Employment offers that suggest guaranteed out-of-state or overseas positions may be deceptive or unethical in nature. If 
you have any doubts about the nature of a company, contact the local office of the Better Business Bureau, (213) 251-9696. Herald 
Publications does not guarantee that the advertiser’s claims are true nor does it take responsibility for those claims.

ApArtment For rent

2 B D / 1 B T H  D u p l ex ,  u p p e r, 
immaculate, remodeled, appliances, 
8806 reading st. 945 westchester. 
1995.00/month call 310-365-1481

electronics- HAm rAdio

PT assisting in repair of  tube-ear 
ham gear, early radios, audio equip. 
Must understand basic electronics. 
Ham license and/or experience 
repairing tube circuitry helpful. Work 
at El Segundo shop and potentially 
from home. Great job for a student 
or retired person. $10/hr, higher with 
direct experience. radiodecades@
gistnet.com

employment

Outside sales: Looking for Outside 
Sales Representative to sell display 

ads in Torrance. Sales experience a 
plus. Work from home, but must call 
on customers and attend events. 
Flexible hours, approximately 20 
hours a week. $15/hr, plus 10% 
commission to start, 20% of  sales 
after probation. Interested parties 
send resume to management@
heraldpublications.com. 

Help WAnted

Sr. Eng’r, R&D Systems in El 
Segundo, CA. Dsgn, dvlp, & maintain 
PLM system. Lead the tech. dsgn 
& dvlpment of  the integration of  
Agile methodology into Oracle 
EBS. Reqs: Bachelor’s + 6 yrs exp. 
Apply: Beachbody, LLC, Attn: People 
Department, Job ID# SE1210, 3301 
Exposition Blvd., Santa Monica, 
CA 90404.

House For rent

Home for Rent Gonzaga Ave,  
Los Angeles, CA 90045. Available 
August 1, 2016. 4 bedrooms, 2 
bathrooms, 2 car garage $4,995.00/
month. For further information please 
call: Bill Ruane – 310-322-0000.

yArd sAle

804 California st. ES, SAT 8-12 
Cowboy boots, women’s clothes 
size large, vintage dishes, nice stuff, 
clarasonic skin scrubber.

CLASSIFIEDS ADS

The deadline for classified copy and payment is  
NOON on Tuesday. We reserve the right to reject, edit,
and determine proper classification of classified ads.  
Email ad copy to: class@heraldpublications.com.

 1x 2x 3x 4x
3 Lines $40 $50 $60 $70

4 Lines $45 $55 $65 $75
Need more lines? Additional line charge of $5 per line

CERTIFIED BUSINESS AND 
PROFESSIONAL (B&P) ADS 

Six Months – $450  •  One Year – $800
We will create your B&P ad for you, at no additional cost. 
Interested parties Email: marketing@heraldpublications.com 

All Ads Go In All Our Papers!
We take Visa and MasterCard, checks and cash. Always  
include a phone number with your submission. Payment  
must be received, before ad is published.

K E E P I N G  I T  L O C A L !

Follow Us  
on Twitter  

@heraldpub

Visit us online: www.heraldpublications.com

To appear in next week’s  
paper, submit your Classifed Ad 

by Noon on Tuesday.
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Duncan Retires, but Is 
He Better Than Kobe?

By Adam Serrao
Nothing about Tim Duncan was ever flashy. 

Standing at 6 feet 11 inches tall, Duncan 
was a quiet, gentle giant who let his play 
on the basketball court speak for itself. If 
there was one thing that stood out the most 

about Duncan, it was the five championship 
trophies that he collected and brought to San 
Antonio throughout his 19 year NBA career. 
Just as silently as Duncan came, he also left. 
On July 11, Duncan quietly announced his 
retirement from the NBA. There was no big 
press conference. No crying at a podium. No 
bright lights or glitz and glamour. Just one 
simple announcement that came through the 
newswire and like that, Duncan was gone and 
retired. His career will speak for itself as be-
ing perhaps one of the best careers a power 
forward has ever experienced in the history of 
the league. As good as Duncan was, though, 
will he be overshadowed by Los Angeles’ very 
own, Kobe Bryant? 

Duncan and Bryant happened to retire from 
the game that they both so loved in the same 
exact year; Duncan after 19 years of service, 
Kobe after 20. The conversation about who 
was the better player can go on and on, as 
it has, listing stat after stat comparing the 
two players to one another in every single 
numerical category. Not only would that be 
boring, though, but it also wouldn’t work. 
Duncan and Bryant played two exclusively 
different positions on the basketball court, so 
comparing the two players to one another by 
statistics only would be like comparing the 
health benefits you receive from a fruit as op-
posed to a vegetable. They’re both beneficial 
to your health, so just consume both. That’s 
what we’ve done with the careers of Bryant 
and Duncan. We’ve already consumed them. 
They were both good for us. But is there a 

way to tell which one was better? 
Proponents of Bryant will go off saying that 

he averaged so many points a game, scored so 
many points in his career and made so many 
All-Star games. Duncan’s supporters, on the 
other hand, will list his player efficiency rating, 

rebounding numbers and total blocked shots. 
Again, those numbers are all boring and mean 
nothing because the two players play different 
positions on the court. Duncan should have 
more rebounds. Kobe should have more points. 
What really stands out about a career, however, 
is how you played with others and the result 
attained at the end of the regular season. 

The Spurs have won 71 percent of the games 
that have been played throughout Duncan’s 
career. That’s a pretty staggering number that 
is given even more light once it is realized 
that in his 19 years in the NBA, Duncan has 
never been on a team that has won less than 
50 games. That’s pretty impressive; especially 
considering that Kobe and the Lakers are 
coming off of the final season of his career in 
which they won a total of 17 games. Duncan 
had the unique ability to be selfless, take less 
money to get better players on his team, take 
the back seat to players like Tony Parker and 
Kawhi Leonard, and continuously put his team 
in a position to win, year after year. Bryant, 
meanwhile, had to be the A, number one, alpha 
dog, man-of-all-men every time he stepped out 
there on the court. That same drive and ambition 
is certainly what led to five championships for 
the Black Mamba, but it’s also what pushed 
certain players away, decreased the talent on the 
team, and led to back-to-back franchise-worst 
seasons for the Los Angeles Lakers. 

   While “The Big Fundamental” - as Duncan 
was plainly called - experienced continued 
success with his team, year after year, Bryant 

Douglass
M O R T U A R Y

“Our Family Serving Yours Since 1954”
B U R I A L - C R E M A T I O N - W O R L D W I D E  T R A N S F E R

P E T  M E M O R I A L  P R O D U C T S

5 0 0  E A S T  I M P E R I A L AV E N U E
 E L S E G U N D O ,  C A L I F O R N I A  9 0 2 4 5

Telephone (310)  640-9325 •  Fax (310)  640-0778 •  FD658

See Duncan, page 12

“His career will speak for itself as being 
perhaps one of the best careers a power forward 

has ever experienced in the history of the league.”

Tartars Volleyball Season 
Spoiled by South

Up and Adam

By Adam Serrao
The Torrance Tartars boys volleyball team 

had a rather successful season this past year 
but couldn’t seem to escape the shadows 
of their rivals from South High. A second 

place finish in the Pioneer League standings 
followed by a playoff berth highlighted a list 
of accomplishments for the Tartars this season. 
The Spartans, however, proved to be the pesky 
cross-town rivals this year that the Tartars were 
to them last year. Despite an early playoff exit, 
though, and some struggles against their rivals 
from South, Torrance persisted to have a great 
all around year. With experience to build off of 
and a year to learn from, head coach Nathan 
Jones and the rest of the Tartars look like they 
should be placed towards the top of the Pioneer 
League in their sport for some time to come. 

Last year, the Tartars certainly proved to 
be a thorn in the side of the Spartans on their 
way to an undefeated league season and a first 
place Pioneer League finish. En route to their 
division crown, Torrance wound up beating 
South High two straight times and lost only one 
set to their rivals all year long. Unfortunately, 
that success would come back to bite the 
Tartars just one year later. A reinvigorated and 
rejuvenated team from South High wouldn’t 
forget about the sweep that Torrance put on 
them just one year earlier. South was out for 
revenge versus the Tartars and unfortunately 
for Torrance, they would get it.  

The first matchup between the Tartars and 
the Spartans came rather early on in the year. 
Only five games into the season, the two 
teams would get their first rematch since the 
Tartars sweeping last year. Both teams came 
out with passion and the first set was close 
at the start, but South ultimately pulled away 
to take it, 25-16. Torrance would battle back, 
taking the second set, but the Spartans had all 
of the momentum on their side as they rallied 
and defeated Torrance, two sets to one. 

“It was a tough match, I thought we fought 
pretty hard and gave it our best,” Torrance senior,  
Jared Kuwae said. “It just wasn’t our game today.  
Next time we play them, we’re getting them.” 
Kuwae was the player of the game for Torrance 
on the day, finishing the game with 11 kills. 
Unfortunately for Kuwae and the Tartars, the 
next matchup would feature more of the same. 

Torrance would wind up playing South two 
more times on the year, but contrary to Kuwae’s 

prediction, the Spartans would prove to simply 
have the Tartars number. Two 3-0 sweeps 
ultimately put a wrench in Torrance’s season 
and saw the Tartars drop well behind South 
High in the standings, while also losing the 

season series to their rivals, 3-0. While those 
losses certainly hurt, there was much more to 
play for in a season where even second place 
could get you into the CIF Southern Section 
Division II playoffs. 

The Tartars didn’t spend any time licking their 
wounds or feeling sorry for themselves because 
of their losses to the Spartans. Instead, they 
regrouped and rallied to beat every other team 
they faced in league play. The Tartars swept 
their league opponent Leuzinger without losing 
a set in either match. They went up against  
Centennial and did the same exact thing. In 
fact, the only time that the Tartars lost a set to 
anyone but South High in the Pioneer League 
this year was when they lost a close 25-21 
set to North and a close 30-28 set to West. 
Otherwise, the Tartars finished their league 
play unblemished, rallying from their losses to 
South to go 8-2 in Pioneer League competition. 

While Torrance finished their league play on  
fire, the playoffs became another story. Their 
first-round matchup was to be against a 
Valencia Vikings team that, like the Tartars, 
finished in second place in their division with  
only two league play losses on the year. A 
matchup that seemed pretty even from the 
outset quickly turned ugly for Torrance. The first  
set of the match ended with Valencia up by 10  
points. While the second and third were closer by  
margin of victory (25-21, 25-17), the Tartars 
still failed to gain any momentum. In their first-
round playoff match, Torrance was swept 3-0  
and watched their season come to an abrupt end. 

Coach Jones hopes that the future looks 
bright for his team, but he will have to deal 
with a ton of player turnover due to graduation. 
Captain, Kyle Nakahira, will be leaving the 
team, in addition to Max Perez, Aaron Sindac, 
Mayur Ahir, and the aforementioned Kuwae, 
to name a few. With only four juniors and four 
sophomores on the varsity team this year, it 
may be tough for Jones to piece together a 
roster with a lot of experience for next year. 
Somehow though, the Tartars always find a 
way to get things done. Don’t expect to see 
Torrance out of the playoff race once next 
year’s volleyball season gets underway. •

“The Tartars didn’t spend any time licking their wounds or feeling 
sorry for themselves because of their losses to the Spartans.”
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Find your  
lifelong friend  

when you adopt  
your purr-fect match!

You can find 

Azul and Nandito’s  

other siblings on the 

Kitten Rescue website

These kitties are available for adoption through Kitten Rescue, one of the largest cat rescue groups in  
Southern California. All of our kitties are spayed/neutered, microchipped, tested for FeLV and FIV, dewormed and  

current on their vaccinations. For additional information and to see these or our other kittens and cats, please check our 
website www.kittenrescue.org or email us at mail@kittenrescue.org. Your tax deductible donations for the  

rescue and care of our cats and kittens can be made through our website or by sending a check payable to  
Kitten Rescue, 914 Westwood Blvd. #583, Los Angeles, CA 90024.

Purrrfect Companions

Azul

Cali

Ishtar

Munchkin

Nandito

Pebbles
Pebbles is a wild child looking for adventure. This affectionate kit-

ten will cuddle up close during his quiet moments, but still has lots of 
kinetic boy energy. When he is not running around the house chasing 
imaginary mice, he is playing with his friends and sleeping on the dog. 
He also enjoys a swim in the tub! Pebbles has the looks and personal-
ity of an Abyssinian cat. He would love to explore his world with you. 

Azul is a sweet, elegant and independent kitty, but is also 
very calm and mellow. She enjoys the company of other kit-
ties and her doggie friends, which makes her a super social 
kitty. Azul is not much of a talker, but she likes to stare at 
you with those beautiful blue eyes, which are hypnotizing. 
She also loves to be around people, which makes her the 
perfect kitty for any home. Because of her social nature, 
Azul must be adopted with one of her siblings so they can 
both keep each other entertained.

Nandito is the most active, playful and curious kitten of 
the litter (one of Azul’s siblings), which makes the perfect 
description of an orange tabby. He is always willing to play 
with his five siblings, but that also requires some serious naps 
to recharge his batteries. Nandito is a little more independent 
than the rest yet still likes to be around people and will come 
up to you very often to sit on your lap. He is also dog friendly 
and loves to play with his doggie friends. 

Phoebe

Phoebe was rescued from a shelter pregnant with 
four kitties. After devoting all her energy to feed and 
protect her kittens, Phoebe deserves a wonderful home 
of her own.  Coming out of her protective shell from 
raising her kittens, Phoebe gives head butts, cuddles and 
loves pets. She has a wonderful and playful disposition, 
gently tapping your foot as you walk by to say ‘hello’. 
Even though she was a single mom, Phoebe is still a 
kitten and it takes just a little playtime to engage her. 
This beautiful girl would enjoy sitting on the couch and 
relaxing with you. 

Sweet little Ishtar is ready to bring love, 
purrs, and happiness into your life. She has 
one of the biggest purrs we’ve ever heard! 
The sweetest, most affectionate little angel 
you will ever meet, Ishtar loves nothing more 
than being petted and held receiving belly rubs. 
Ishtar is great with kids and adults alike and 
loves human attention.  She’s also a pretty 
big fan of chasing mouse toys and foil ball 
toys. Ishtar gets along great with other cats 
and kittens and will need to go to a home 
where she will have another furry friend. She 
is extremely affectionate and purrs to the touch.

Cali is a demur 9-month-old 
beauty with stunning calico coat. 
She is a shy but very sweet gal, 
who was rescued from a rough 
neighborhood near downtown. She 
adores other kitties and rabbits, too! 
In a calm, peaceful home with kind, 
loving people, Cali will blossom 
like the beautiful flower she was 
meant to be. 

Munchkin is a confident and 
affectionate little gentleman 
who possesses a sweet swagger.  
Munchkin shares his foster home 
with small dogs and is quite 
comfortable with them. Very 
playful and energetic, Munch-
kin loves his toys and will do 
best with a buddy with whom 
he can romp and play. Though 
small in stature, Munchkin has 
a huge heart and tremendous 
love for someone who will give 
him a secure and loving forever 
home. Could you be that certain 
someone?

On Saturdays, we have adoptions 
from noon to 3:30 p.m. in  

Westchester at 8655 Lincoln Blvd. 
just south of Manchester Ave.  
and also in Mar Vista at 3860 

Centinela Ave, just south of Venice 
Boulevard. Our website lists  
additional adoption sites and  
directions to each location. 
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TerriAnn in Torrance
Rock Around the Block in Torrance

By TerriAnn Ferren
Today, Thursday, July 21, from 5 to 8 p.m., 

the 12th Annual Rock Around the Block, 
celebrating the All American City Award 
presented to the city of Torrance in 1956, will 
take place at the Torrance Historical Society 
at 1345 Post Avenue. Spearheaded by the Tor-

rance Historical Society, in partnership with 
the city of Torrance, CitiCABLE 3, Torrance 
Bakery, and the Old Torrance Neighborhood 
Association the event has grown substantially 
through the years. Toyota Motor Sales USA 
sponsors this free, fun event. A blocked off 
Post Avenue from Cravens to Sartori, provides 
lots of space for the classic car show. So 
grab your poodle skirt, roll up your jeans, 
swing your fuzzy dice, and cruise on down 
to downtown Torrance.

“When we first started, we were hoping to 
get a crowd of at least 250 people and we 
had at least 500, and it has just kept growing 
and each year we get over 1,000 people in 
attendance, because it is just that fun,” said 
Torrance Historical Society Board Member 
Debbie Hays, Vice President in charge of 
fundraising. It is a great family event. People 
stroll the streets, and view vintage automobiles 
on display from the Crusin’ 50’s Car Club, 
Model A Car Club, Touring A’s, and local 
classic car owners, all organized by Carl 
Kaemerle. And don’t forget to, snap a ‘selfie’ 
next to the famous Wienermobile and the 
bust of our founder, Jared Sidney Torrance. 
Debbie also informed me, “It has turned into 
a well-oiled machine and it takes lots and 
lots of volunteers to pull it off. Everybody 
is wonderful and eager to participate and 
help. We will have a bubble gum blowing 

contest, hula-hoop contest, cake-walk, and a 
pie eating contest, sponsored by our favorite, 
Torrance Bakery,” said Debbie. And don’t 
forget to paint your very own pet rock at 
the pet rock station or try your luck at the 
dime toss. The Fire Department will be on 
hand, offering/demonstrating CPR training to 

the tune of “Staying Alive”. Look out John 
Travolta! And In-N-Out Burger will once 
again serve burgers with all the trimmings, 
just as they have for all 12 years. “They 
are awesome to work with,” added Debbie. 

“Simultaneously, with all the events happen-
ing in the streets, the Bartlett Senior Center 
will hold an Open House, offering partici-
pants free entertainment while they munch 
their burgers. The South Bay Strummers, (a 
ukulele group), and the Liz Holmes Retro 
Swing Band, who recently entertained at the 
Annual Senior Senior Prom, [See Torrance 
Tribune, April 21, 2016] will be entertaining 
inside the Bartlett Senior Center. “There is 
entertainment going on everywhere you walk,” 
said Debbie. The Torrelle’s, a group of city 
employees who sing 50s and 60s songs a 
cappella, will stroll amongst the crowds, as 
Alex Hattori, 3-time US National Champion, 
and currently 2nd Place World Yo-Yo champ, 
demonstrates his skill on stage. 

The other night I caught up with the Tor-
relle’s during one of their rehearsals for Rock 
Around the Block in the employee break room. 
Leader of the group, Linda Cessna smiled 
broadly as she told me, “We are awesome! 
Miriam Dowdy originally got the group together 
many years ago. She thought the upcoming 
Torrance Employee Variety Show needed a 
‘girl’ group. Then, Miriam left the group, 

and somehow I was dubbed leader.” Torrelle 
member, Elizabeth Pose said, “Rock Around 
the Block is very fun. The community comes 
out – it is all 50s style, which I, personally 
love, and the car show brings a lot of people 
out – not just in our community but in sur-
rounding communities too. It is a lot of fun.” 

Downtown truly comes alive with hundreds 
of people streaming into the heart of Torrance. 
Restaurants in the city’s old downtown fill up, 
including The Depot, Foster’s Freeze, Red 
Car Brewery, Tortilla Cantina, and many oth-
ers. It’s your chance for walking the streets, 
saying hello to neighbors, and having some 
good old-fashioned summertime fun.

Want more information on the festivities? 
Call 310-328-5392 or visit www.Torrance-
HistoricalSociety.org. Also, make sure and 
mark your calendar for next year, Jan. 26, 
2017. That date marks what would have been 
Louis Zamperini’s 100th birthday! Our own 
Historical Society houses the largest collec-
tion of Louis Zamperini memorabilia in the 
world. If you haven’t viewed the priceless 
collection of this American hero housed 
right in downtown Torrance, make sure and 
check it out soon.

With all the festivities happening within Tor-
rance, I would be remiss if I didn’t share the  
news about Torrance High School also celebrating  
its centennial September 11, 2017. In celebration  
of this event, bricks for the centennial walkway,  
which will be located directly in front of the 
main gym, are now on sale. If you are interested 

in purchasing a brick, access www.Torrance-
HighCentennial.com for more information.

So stop what you’re doing, get the family 
together, and join the fun of Rock Around the 
Block in downtown Torrance - the ‘biggest 
small town in America’. See you there! •

main display device in each meeting room,” 
states the bid document attached to the staff 
report. “All remote control functions will be 
available to the Extron controller, and pro-
grammed to allow for typical functionality.”

The main Extron control system is designed 
to interface and control the functions of all 
devices inside the room. Every room will 
function independently but there will be 
situations where rooms must be combined 
to create a one-meeting room function that 
will allow for a centralized point of audio/
visual control from the briefing room, with 
the briefing room slaved. 

“All functional controls will be available 
in the ‘Combined Mode.’ Selected sources 
will be displayed on both projectors with 
associated audio provided to both sound 
reinforcement systems including the stereo 

speakers,” stats the bid document. “The main 
network will interface all AV Equipment to 
provide control and communications within 
each AV System through a main network 
switch. A second and third network will be 
provided and integrated according to CITY 
ISD policy.”

The city hosted 11 vendors during the 
pre-bid conference. Of the attendees, four 
bid submittals for the project were received, 
including: Digital Networks Group, Inc. 
[$81,558.33], EIDIM Group Inc. dba EIDIM 
Technology [$77,320], CCS Presentation 
Systems, Inc. [$88,692.78], and the winning 
bid from Golden Star Technology Inc. 

“The operation of the A/V systems in 
each room will be extremely simplistic, but 
high performance with a goal of longevity,” 
concludes the staff report. •

City Council  from front page
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ABANDONMENTS: 
$125.00
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$125.00

DBA 
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$75.00
NAME CHANGE: 

$125.00
Other type of notice? Contact us 

and we can give you a price.

For DBA’s email us at: 
dba@heraldpublications.com 

All other legal notices email us at:  
legalnotices@heraldpublications.com 

Any questions? 
Call us at 310-322-1830

COMMUNIT I ES  COUNT

Order to Show Cause
for Change of Name
Case No. YSO28625

Superior Court of California, County of Los 
Angeles
Petition of: Richard Delgado for Change of Name
TO ALL INTERESTED PERSONS:
Petitioner Richard Delgado filed a petition 
with this court for a decree changing names 
as follows:
Richard Delgado to Ricardo Delgado
The Court orders that all persons interested 
in this matter appear before this court at the 
hearing indicated below to show cause, if any, 
why the petition for change of name should 
not be granted. Any person objecting to the 
name changes described above must file a 
written objection that includes the reasons for 
the objection at least two court days before 
the matter is scheduled to be heard and must 
appear at the hearing to show cause why the 
petition should not be granted. If no written 
objection is timely filed, the court may grant 
the petition without a hearing.
Notice of Hearing:
Date: 8-19-16   Dept.: M
The address of the court is: 
                     825 Maple Avenue
                     Torrance, CA 90503
A copy of this Order to Show Cause shall 
be published at least once each week for 
four successive weeks prior to the date set 
for hearing on the petition in the following 
newspaper of general circulation, printed in 
this county: Torrance Tribune
Date: June 23, 2016
STEVEN R. VAN SICKLEN
Judge of the Superior Court
Torrance Tribune Pub. 6/30, 7/7, 7/14, 7/21/16

HT-25173

Old postcard provided by the Torrance Historical Society.

The Torrelle’s in front of a Torrance Fire Truck. Photo provided by TerriAnn Ferren.

A ‘cool’ Jared Sidney Torrance with his pink dice ready for Rock 
Around the Block. Photo by Debbie Hays.
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C e r t i f i e d  a n d  L i C e n s e d  P r o f e s s i o n a L s

be taken on August 27 when Juno makes its 
next close pass to Jupiter.”

JunoCam is a color, visible-light camera 
designed to capture remarkable pictures of 
Jupiter’s poles and cloud tops. As Juno’s 
eyes, it will provide a wide view, helping 
to provide context for the spacecraft’s other 
instruments. JunoCam was included on the 
spacecraft specifically for purposes of public 
engagement; although its images will be help-
ful to the science team, it is not considered 
one of the mission’s science instruments.

The Juno team is currently working to place 
all images taken by JunoCam on the mission’s 
website, where the public can access them.

During its mission of exploration, Juno 
will circle the Jovian world 37 times, soaring 
low over the planet’s cloud tops—as close as 
2,600 miles. During these flybys, Juno will 
probe beneath the obscuring cloud cover of 
Jupiter and study its auroras to learn more 
about the planet’s origins, structure, atmo-
sphere and magnetosphere.

This color view from NASA’s Juno spacecraft  

Looking Up
NASA’s Juno Spacecraft Sends First in-Orbit View

By Bob Eklund
The JunoCam camera aboard NASA’s  

Juno mission is operational and sending  
down data after the spacecraft’s July 4 ar-
rival at Jupiter. Juno’s visible-light camera 
was turned on six days after Juno fired its  
main engine and placed itself into orbit 
around the largest planetary inhabitant of 
our solar system. The first high-resolution 
images of the gas giant Jupiter are still a 
few weeks away.

“This scene from JunoCam indicates 
it survived its first pass through Jupiter’s 
extreme radiation environment without any 
degradation and is ready to take on Jupiter,” 
said Scott Bolton, Juno principal investigator 
from the Southwest Research Institute in San 
Antonio. “We can’t wait to see the first view 
of Jupiter’s poles.”

The view was obtained on July 9, when 
the spacecraft was 2.7 million miles from 
Jupiter on the outbound leg of its initial 53.5-
day capture orbit. The color image shows 
atmospheric features on Jupiter, including 
the famous Great Red Spot, and three of 
the massive planet’s four largest moons—Io, 
Europa, and Ganymede, from left to right 
in the image.

“JunoCam will continue to take images as 
we go around in this first orbit,” said Candy 
Hansen, Juno co-investigator from the Plan-
etary Science Institute, Tucson, Arizona. “The 
first high-resolution images of the planet will 

is made from some of the first images taken 
by JunoCam after the spacecraft entered orbit 
around Jupiter on July 4th. The view shows 
that JunoCam survived its first pass through 
Jupiter’s extreme radiation environment, and 
is ready to collect images of the giant planet 
as Juno begins its mission.

Juno was launched from Cape Canaveral 
in 2011. The spacecraft is in a polar orbit 
to study Jupiter’s composition, gravity field, 
magnetic field, and polar magnetosphere. 
Juno will also search for clues about how 
the planet formed, including whether it has 
a rocky core, the amount of water present 
within the deep atmosphere, mass distribu-
tion, and its deep winds, which can reach 
speeds of more than 300 mph.

The spacecraft’s name comes from Greco-
Roman mythology. The god Jupiter drew a 
veil of clouds around himself to hide his 
mischief, but his wife, the goddess Juno, 
was able to peer through the clouds and see 
Jupiter’s true nature.

NASA’s Jet Propulsion Laboratory, Pasa-
dena, Calif., manages the Juno mission for 
the Southwest Research Institute. The Juno 
mission is part of the New Frontiers Program 
managed at NASA’s Marshall Space Flight 
Center in Huntsville, Ala. Lockheed Martin 
Space Systems, Denver, built the spacecraft.

More information about Juno is online 
at http://www.nasa.gov/juno and http://mis-
sionjuno.swri.edu. •
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Full Service Plumbing • Heating • Cooling
Sewer Video Inspection • Rooter Service • Copper Repipes

310-543-2001

24 
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Service
Since 1990 • Lic # 770059 • C-42 C-36 C-34 C20 A

Free
Estimates

PLUMBING, HEATING & COOLING

RICH’S PAINTING
Specializing in exterior
Quality interior work
Reliable • Reasonable Rates

310-640-9465

Over 40 thousand papers delivered within 20 miles of your home or business.

OVER 40 THOUSAND PAPERS DELIVERED WITHIN MILES OF YOUR HOME OR BUSINESS.

PAINTERS PLUS

INTERIOR • EXTERIOR
PLUS

IMPROVEMENTS • REPAIRS

FREE ESTIMATES  
 LOWEST PRICES • GUARANTEED QUALITY

5 YEAR FREE MAINTENANCE

SERVING THE BEACH CITIES  
FOR OVER 20 YEARS

CALL DON 310-798-0450
LIC # 726089

painting

C E R T I F I E D  A N D  L I C E N S E D  P R O F E S S I O N A L S

KIRK FLOORING
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vinyl
wood

(310) 322-6099
Fax (310) 322-6899

lic# 648106

333 Indiana Street, El Segundo

sales@kirkflooring.com
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BILL’S 
HOME & APARTMENT

MAINTENANCE
CONTRACTOR QUALITY 

at Handyman Prices.
We cover everything from A-Z.

Bill Henrichon
Cell: 310-890-7531                                                                                                 

Office: 310-542-3470

Billshomeandaptmain@yahoo.com
CA ST LIS# 786081 / Licensed & Insured

Serving the South Bay for 25 years
FREE ESTIMATES

2011 2012 2013

handyman

310.738.7094
Phone/Text

23 YEARS EXPERIENCE
Sewer Video • Hydrojetting • Bonded • Insured

CA LIC. #980971
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PAINTING • PLASTERING
HANDYMAN

TOUCHSTONE

30 Year Business and Resident in the South Bay
310-517-9677

Reasonably Priced – Referrals Upon Request
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EL SEGUNDO 
GARDENER

Licensed/Bonded 
All E.S. Crew, Lawn Service Clean Ups,  
Tree Trim, Sprinklers, Handyman, etc.

Lic# 100085424
310-493-7811  310-322-7396  

CALL BRIAN

gardening

Bob Boice

310-316-3435
Lic#817498  B.H.I.C.

Quality Work Since 1966

Home Repairs
Carpentry/Painting -

Ceramic Tile/Masonry Repairs -
Most Other Repairs and Improvements -
Small Jobs O.K.! - Please no plumbing calls.
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Interior & Exterior 
NO Job too Small

Free Estimates 

Frederick’s Painting

Call Fred  310-910-4841
LIC #948597
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 ThE PUBLIShINg COST IS $75 fOr mOrE dETaILEd INfOrmaTION CaLL 310-322-1830 

Fictitious Business
Name Statement

2016149565
The following person(s) is (are) 
doing business as WATCHTOWRE 
PRODUCTIONS, 1007 N. SEPULVEDA 
BLVD., STE. 672, MANHATTAN BEACH, 
CA 90267, LA COUNTY. Registered 
Owner(s): DAVID BURLEIGH, 1007 
N. SEPULVEDA BLVD., STE. 672, 
MANHATTAN BEACH, CA 90267. This 
business is being conducted by an 
INDIVIDUAL.  The registrant commenced 
to transact business under the fictitious 
business name or names listed above 
on: 01/2016. Signed: DAVID BURLEIGH, 
OWNER. This statement was filed with the 
County Recorder of Los Angeles County 
on JUNE 14, 2016. 
NOTICE: This Fictitious Name Statement 
expires on JUNE 14, 2021. A new Fictitious 
Business Name Statement must be filed 
prior to JUNE 14, 2021. The filing of this 
statement does not of itself authorize the 
use in this state of a Fictitious Business 
Name in violation of the rights of another 
under Federal, State, or Common Law 
(See Section 14400 ET SEQ., Business 
and Professions Code).
El Segundo Herald:    Pub. 6/23, 6/30, 7/7, 
7/14/2016             H-1465

Fictitious Business
Name Statement

2016150770
The following person(s) is (are) doing 
business as ALJCO, 1306 E. IMPERIAL 
AVENUE, EL SEGUNDO, CA 90245, 
LA COUNTY. Registered Owner(s): ALJ 
ELECTRONICS, INC., 1306 E. IMPERIAL 
AVENUE, EL SEGUNDO, CA 90245, 
CA. This business is being conducted 
by A CORPORATION.  The registrant 
commenced to transact business under 
the fictitious business name or names 
listed above on: 02/02/2016. Signed: 
ALJ ELECTRONICS, INC., CAROLYNE 
JOHNSON, PRESIDENT. This statement 
was filed with the County Recorder of Los 
Angeles County on JUNE 15, 2016. 
NOTICE: This Fictitious Name Statement 
expires on JUNE 15, 2021. A new Fictitious 
Business Name Statement must be filed 
prior to JUNE 15, 2021. The filing of this 
statement does not of itself authorize the 
use in this state of a Fictitious Business 
Name in violation of the rights of another 
under Federal, State, or Common Law 
(See Section 14400 ET SEQ., Business 
and Professions Code).
El Segundo Herald:    Pub. 6/30, 7/7, 7/14, 
7/21/2016             H-1466

Fictitious Business
Name Statement

2016148426
The following person(s) is (are) 
doing business as 1.) AMERICAN 
EAGLE OUTFITTERS #0090, 21540 
HAWETHORNE BLVD, SPACE #554, 
TORRANCE, CA 90503, LA COUNTY. 
2.) 2200 CABOT DRIVE, SUITE 400, 
LISLE, IL 60532. Registered Owner(s): 
AE RETAIL WEST LLC, 77 HOT METAL 
STREET, PITTSBURGH, PA 15203, 
DE. This business is being conducted 
by a LIMITED LIABILITY COMPANY.  
The registrant commenced to transact 
business under the fictitious business 
name or names listed above on: 
10/11/2015. Signed: AE RETAIL WEST 
LLC, DAVID OVIS, VICE PRESIDENT 
- TAX. This statement was filed with the 
County Recorder of Los Angeles County 
on JUNE 14, 2016. 
NOTICE: This Fictitious Name Statement 
expires on JUNE 14, 2021. A new Fictitious 
Business Name Statement must be filed 
prior to JUNE 14, 2021. The filing of this 
statement does not of itself authorize the 
use in this state of a Fictitious Business 
Name in violation of the rights of another 
under Federal, State, or Common Law 
(See Section 14400 ET SEQ., Business 
and Professions Code).
El Segundo Herald:    Pub. 6/30, 7/7, 7/14, 
7/21/2016             HT-1467

Fictitious Business
Name Statement

2016161091
The following person(s) is (are) doing 
business as ST FISH CO, 844 W. 
98TH ST., LOS ANGELES, CA 90044, 
LA COUNTY. Registered Owner(s): 
SEBASTIAN JOSEPH TERZOLI, 844 
W. 98TH ST., LOS ANGELES, CA 90044. 
This business is being conducted by an 
Individual.  The registrant commenced 
to transact business under the fictitious 
business name or names listed above on: 
N/A. Signed: SEBASTIAN J. TERZOLI, 
OWNER. This statement was filed with the 
County Recorder of Los Angeles County 
on JUNE 27, 2016. 
NOTICE: This Fictitious Name Statement 
expires on JUNE 27, 2021. A new Fictitious 
Business Name Statement must be filed 
prior to JUNE 27, 2021. The filing of this 
statement does not of itself authorize the 
use in this state of a Fictitious Business 
Name in violation of the rights of another 
under Federal, State, or Common Law 
(See Section 14400 ET SEQ., Business 
and Professions Code).
El Segundo Herald:    Pub. 6/30, 7/7, 7/14, 
7/21/2016             H-1468

Fictitious Business
Name Statement

2016161763
The following person(s) is (are) doing 
business as CENTURY CITY AUTO 
DETAILING #3, 1840 CENTURY 
PARK E, LOS ANGELES, CA 90067, 
LOS ANGELES COUNTY. Registered 
Owner(s): FELIX MIRANDA, 323 ½ 
57TH ST., LOS ANGELES, CA 90011. 
This business is being conducted by an 
Individual.  The registrant commenced 
to transact business under the fictitious 
business name or names listed above on: 
N/A. Signed: FELIX MIRANDA, OWNER. 
This statement was filed with the County 
Recorder of Los Angeles County on JUNE 
28, 2016. 
NOTICE: This Fictitious Name Statement 
expires on JUNE 28, 2021. A new Fictitious 
Business Name Statement must be filed 
prior to JUNE 28, 2021. The filing of this 
statement does not of itself authorize the 
use in this state of a Fictitious Business 
Name in violation of the rights of another 
under Federal, State, or Common Law 
(See Section 14400 ET SEQ., Business 
and Professions Code).
El Segundo Herald:    Pub. 7/7, 7/14, 7/21, 
7/28/2016             H-1469

Fictitious Business
Name Statement

2016159833
The following person(s) is (are) doing 
business as 1.) EASYTOPLINK, 2610 W 
180TH PLACE, TORRANCE, CA 90504, LA 
COUNTY. 2.) PO BOX 7244, TORRANCE, 
CA 90504. Registered Owner(s): 1.) 
KARMA LUNGRIG GYALTSO, 2610 W 
180TH PLACE, TORRANCE, CA 90504. 
2.) JOANNE POJUNG CHEN, 2610 W 
180TH PLACE, TORRANCE, CA 90504. 
This business is being conducted by a 
GENERAL PARTNERSHIP. The registrant 
commenced to transact business under 
the fictitious business name or names 
listed above on: N/A. Signed: JOANNE 
POJUNG CHEN, PARTNER. This 
statement was filed with the County 
Recorder of Los Angeles County on JUNE 
24, 2016. 
NOTICE: This Fictitious Name Statement 
expires on JUNE 24, 2021. A new Fictitious 
Business Name Statement must be filed 
prior to JUNE 24, 2021. The filing of this 
statement does not of itself authorize the 
use in this state of a Fictitious Business 
Name in violation of the rights of another 
under Federal, State, or Common Law 
(See Section 14400 ET SEQ., Business 
and Professions Code).
El Segundo Herald:    Pub. 7/7, 7/14, 7/21, 
7/28/2016             HT-1470

Fictitious Business
Name Statement

2016163486
The following person(s) is (are) doing 
business as MERMAID’S PURSE, 1819 
260TH STREET, LOMITA, CA 90717, 
LA COUNTY. Registered Owner(s): 
DEBORAH A LEON, 1819 260TH STREET, 
LOMITA, CA 90717. This business is being 
conducted by an Individual. The registrant 
commenced to transact business under 
the fictitious business name or names 
listed above on: N/A. Signed: DEBORAH 
A LEON. This statement was filed with the 
County Recorder of Los Angeles County 
on JUNE 29, 2016. 
NOTICE: This Fictitious Name Statement 
expires on JUNE 29, 2021. A new Fictitious 
Business Name Statement must be filed 
prior to JUNE 29, 2021. The filing of this 
statement does not of itself authorize the 
use in this state of a Fictitious Business 
Name in violation of the rights of another 
under Federal, State, or Common Law 
(See Section 14400 ET SEQ., Business 
and Professions Code).
El Segundo Herald:    Pub. 7/7, 7/14, 7/21, 
7/28/2016            H-1471

Fictitious Business
Name Statement

2016161859
The following person(s) is (are) doing 
business as FOREVER YOUNG BY 
SUSAN, 432 MAIN ST., EL SEGUNDO, 
CA 90245, LA COUNTY. Registered 
Owner(s): SUSAN HALPERN, 4012 
MIDWAY AVE., CULVER CITY, CA 90232.
This business is being conducted by an 
INDIVIDUAL. The registrant commenced 
to transact business under the fictitious 
business name or names listed above 
on: 6/28/16. Signed: SUSAN HALPERN, 
OWNER. This statement was filed with the 
County Recorder of Los Angeles County 
on JUNE 28, 2016. 
NOTICE: This Fictitious Name Statement 
expires on JUNE 28, 2021. A new Fictitious 
Business Name Statement must be filed 
prior to JUNE 28, 2021. The filing of this 
statement does not of itself authorize the 
use in this state of a Fictitious Business 
Name in violation of the rights of another 
under Federal, State, or Common Law 
(See Section 14400 ET SEQ., Business 
and Professions Code).
El Segundo Herald:    Pub. 7/7, 7/14, 7/21, 
7/28/2016             H-1472

Fictitious Business
Name Statement

2016161855
The following person(s) is (are) doing 
business as STACY KAINE ON MAIN 
SPA & SALON, 432 MAIN ST., EL 
SEGUNDO, CA 90245, LA COUNTY. 
Registered Owner(s): STACY KAINE, 836 
MAIN ST. #1, EL SEGUNDO, CA 90245. 
This business is being conducted by an 
INDIVIDUAL.  The registrant commenced 
to transact business under the fictitious 
business name or names listed above on: 
N/A. Signed: STACY L. KAINE, OWNER. 
This statement was filed with the County 
Recorder of Los Angeles County on JUNE 
28, 2016. 
NOTICE: This Fictitious Name Statement 
expires on JUNE 28, 2021. A new Fictitious 
Business Name Statement must be filed 
prior to JUNE 28, 2021. The filing of this 
statement does not of itself authorize the 
use in this state of a Fictitious Business 
Name in violation of the rights of another 
under Federal, State, or Common Law 
(See Section 14400 ET SEQ., Business 
and Professions Code).
El Segundo Herald:    Pub. 7/7, 7/14, 7/21, 
7/28/2016             H-1473

Fictitious Business
Name Statement

2016142535
The following person(s) is (are) doing 
business as PRO ATHLETE REALTY, 310 
S. PROSPECT AVE, REDONDO BEACH, 
CA 90277, LA COUNTY. Registered 
Owner(s): JARA TERRY, 310 S. 
PROSPECT AVE, REDONDO BEACH, CA 
90277. This business is being conducted 
by an INDIVIDUAL.  The registrant 
commenced to transact business under 
the fictitious business name or names 
listed above on: N/A. Signed: JARA 
TERRY, OWNER. This statement was filed 
with the County Recorder of Los Angeles 
County on JUNE 7, 2016. 
NOTICE: This Fictitious Name Statement 
expires on JUNE 7, 2021. A new Fictitious 
Business Name Statement must be filed 
prior to JUNE 7, 2021. The filing of this 
statement does not of itself authorize the 
use in this state of a Fictitious Business 
Name in violation of the rights of another 
under Federal, State, or Common Law 
(See Section 14400 ET SEQ., Business 
and Professions Code).
El Segundo Herald:    Pub. 7/7, 7/14, 7/21, 
7/28/2016             H-1474

Fictitious Business
Name Statement

2016166811
The following person(s) is (are) doing 
business as AUTO CREDIT EXPRESS, 
909 N. SEPULVEDA BLVD. 11TH FLOOR, 
EL SEGUNDO, CA 90245, LA COUNTY.
R e g i s t e r e d O w n e r ( s ) : I N T E R N E T 
BRANDS, INC., 909 N. SEPULVEDA 
BLVD., 11TH FLOOR, EL SEGUNDO, 
CA 90245, DE. This business is being 
conducted by A CORPORATION.  The 
registrant commenced to transact 
business under the fictitious business 
name or names listed above on: 
05/01/2016.Signed: INTERNET BRANDS, 
INC., B LYNN WALSH, SECRETARY. 
This statement was filed with the County 
Recorder of Los Angeles County on JULY 
9, 2016. 
NOTICE: This Fictitious Name Statement 
expires on JULY 9, 2021. A new Fictitious 
Business Name Statement must be filed 
prior to JULY 9, 2021. The filing of this 
statement does not of itself authorize the 
use in this state of a Fictitious Business 
Name in violation of the rights of another 
under Federal, State, or Common Law 
(See Section 14400 ET SEQ., Business 
and Professions Code).
El Segundo Herald:    Pub. 7/14, 7/21, 
7/28, 8/4/2016             H-1475

Fictitious Business
Name Statement

2016170824
The following person(s) is (are) doing 
business as 1.) CG ENGINEERING 
& DESIGNS, 1627 VOORHEES 
AVENUE, MANHATTAN BEACH, CA 
90266, LOS ANGELES COUNTY. 
2.) CG ENGINEERING. Registered 
Owner(s): 1.) VANESSA CAMELO, 1627 
VOORHEES AVENUE, MANHATTAN 
BEACH, CA 90266. 2.) DEAN GRAY, 1627 
VOORHEES AVENUE, MANHATTAN 
BEACH, CA 90266.This business is being 
conducted by HUSBAND AND WIFE.  
The registrant commenced to transact 
business under the fictitious business 
name or names listed above on: N/A. 
Signed: VANESSA CAMELO, OWNER. 
This statement was filed with the County 
Recorder of Los Angeles County on JULY 
8, 2016. 
NOTICE: This Fictitious Name Statement 
expires on JULY 8, 2021. A new Fictitious 
Business Name Statement must be filed 
prior to JULY 8, 2021. The filing of this 
statement does not of itself authorize the 
use in this state of a Fictitious Business 
Name in violation of the rights of another 
under Federal, State, or Common Law 
(See Section 14400 ET SEQ., Business 
and Professions Code).
El Segundo Herald:    Pub. 7/14, 7/21, 
7/28, 8/4/2016             H-1476

Fictitious Business
Name Statement

2016171664
The following person(s) is (are) doing 
business as NATURWELL CENTER, 738 
MAIN STREET #202, EL SEGUNDO, CA 
90245, LA COUNTY.
 Registered Owner(s): JANET SHULTZ, 
738 MAIN STREET #202, EL SEGUNDO, 
CA 90245.This business is being 
conducted by an Individual.  The registrant 
commenced to transact business under 
the fictitious business name or names 
listed above on: 07/2001.Signed: JANET 
SHULTZ, OWNER. This statement was 
filed with the County Recorder of Los 
Angeles County on JULY 11, 2016. 
NOTICE: This Fictitious Name Statement 
expires on JULY 11, 2021. A new Fictitious 
Business Name Statement must be filed 
prior to JULY 11, 2021. The filing of this 
statement does not of itself authorize the 
use in this state of a Fictitious Business 
Name in violation of the rights of another 
under Federal, State, or Common Law 
(See Section 14400 ET SEQ., Business 
and Professions Code).
El Segundo Herald:    Pub. 7/14, 7/21, 
7/28, 8/4/2016             H-1477

Fictitious Business
Name Statement

2016163828
The following person(s) is (are) doing 
business as 1.)G-FILL AUDIO, 11981 S. 
YORK AVE., HAWTHORNE, CA 90250, 
LA COUNTY. 2.) GERARDVARGAS.COM.
 Registered Owner(s): GERARD JAMES 
VARGAS, 11981 S. YORK AVE., 
HAWTHORNE, CA 90250.This business 
is being conducted by an Individual.  
The registrant commenced to transact 
business under the fictitious business 
name or names listed above on: 01/2016 
Signed: GERARD JAMES VARGAS, 
OWNER. This statement was filed with the 
County Recorder of Los Angeles County 
on JUNE 29, 2016. 
NOTICE: This Fictitious Name Statement 
expires on JUNE 29, 2021. A new Fictitious 
Business Name Statement must be filed 
prior to JUNE 29, 2021. The filing of this 
statement does not of itself authorize the 
use in this state of a Fictitious Business 
Name in violation of the rights of another 
under Federal, State, or Common Law 
(See Section 14400 ET SEQ., Business 
and Professions Code).
El Segundo Herald:    Pub. 7/14, 7/21, 
7/28, 8/4/2016             HH-1478

Fictitious Business
Name Statement

2016163352
The following person(s) is (are) doing 
business as NOBOLIFE, 3525 W. 82ND ST., 
INGLEWOOD, CA 90305, LA COUNTY.
 Registered Owner(s): PROGRESSIVE 
MEDICAL INDUSTRIES, INC., 6705 
S. GARTH AVE., LA, CA 90056, 
CA.This business is being conducted 
by a CORPORATION. The registrant 
commenced to transact business under 
the fictitious business name or names 
listed above on: 06/2016.Signed: 
PROGRESSIVE MEDICAL INDUSTRIES, 
INC., JANICE M. KNIGHT-COOPER, 
PRESIDENT. This statement was filed 
with the County Recorder of Los Angeles 
County on JUNE 29, 2016. 
NOTICE: This Fictitious Name Statement 
expires on JUNE 29, 2021. A new Fictitious 
Business Name Statement must be filed 
prior to JUNE 29, 2021. The filing of this 
statement does not of itself authorize the 
use in this state of a Fictitious Business 
Name in violation of the rights of another 
under Federal, State, or Common Law 
(See Section 14400 ET SEQ., Business 
and Professions Code).
El Segundo Herald:    Pub. 7/14, 7/21, 
7/28, 8/4/2016             HI-1479

Fictitious Business
Name Statement

2016169787
The following person(s) is (are) doing 
business as CLAUD9 MASSAGE & BODY 
TREATMENTS, 432 MAIN STREET, EL 
SEGUNDO, CA 90245, LOS ANGELES 
COUNTY. Registered Owner(s): CLAUDIA 
MARIA D’ASSUNCAO, 4730 W. 169TH 
STREET, LAWNDALE, CA 90260. This 
business is being conducted by an 
Individual. The registrant commenced 
to transact business under the fictitious 
business name or names listed above 
on: N/A. Signed: CLAUDIA MARIA 
D’ASSUNCAO, LICENSED MASSAGE 
THERAPIST. This statement was filed 
with the County Recorder of Los Angeles 
County on JULY 7, 2016. 
NOTICE: This Fictitious Name Statement 
expires on JULY 7, 2021. A new Fictitious 
Business Name Statement must be filed 
prior to JULY 7, 2021. The filing of this 
statement does not of itself authorize the 
use in this state of a Fictitious Business 
Name in violation of the rights of another 
under Federal, State, or Common Law 
(See Section 14400 ET SEQ., Business 
and Professions Code).
El Segundo Herald:    Pub.  7/21, 7/28, 8/4, 
8/11/2016            H-1480

Fictitious Business
Name Statement

2016170136
The following person(s) is (are) doing 
business as EMERALD HEALTH 
SERVICES, 999 NORTH SEPULVEDA 
BLVD #700, EL SEGUNDO, CA 90245, LA 
COUNTY. Registered Owner(s): TEMPUS 
LLC, 999 NORTH SEPULVEDA BLVD 
#700, EL SEGUNDO, CA 90245. This 
business is being conducted by A LIMITED 
LIABILITY COMPANY.  The registrant 
commenced to transact business 
under the fictitious business name or 
names listed above on: 12/20/2000. 
Signed: TEMPUS LLC, MARK SIEGEL, 
PRESIDENT. This statement was filed 
with the County Recorder of Los Angeles 
County on JULY 7, 2016. 
NOTICE: This Fictitious Name Statement 
expires on JULY 7, 2021. A new Fictitious 
Business Name Statement must be filed 
prior to JULY 7, 2021. The filing of this 
statement does not of itself authorize the 
use in this state of a Fictitious Business 
Name in violation of the rights of another 
under Federal, State, or Common Law 
(See Section 14400 ET SEQ., Business 
and Professions Code).
El Segundo Herald:    Pub. 7/21, 7/28, 8/4, 
8/11/2016             H- 1482

Fictitious Business
Name Statement

2016179255
The following person(s) is (are) doing 
business as KALUCO INTERNATIONAL, 
924 MAIN STREET #E, EL SEGUNDO, 
CA 90245, LA COUNTY. Registered 
Owner(s): DOUGLAS PHILIP STORK, 
924 MAIN STREET #E, EL SEGUNDO, 
CA 90245. This business is being 
conducted by an Individual.  The registrant 
commenced to transact business under 
the fictitious business name or names 
listed above on: N/A. Signed: DOUGLAS 
PHILIP STORK, OWNER. This statement 
was filed with the County Recorder of Los 
Angeles County on JULY 18, 2016. 
NOTICE: This Fictitious Name Statement 
expires on JULY 18, 2021. A new Fictitious 
Business Name Statement must be filed 
prior to JULY 18, 2021. The filing of this 
statement does not of itself authorize the 
use in this state of a Fictitious Business 
Name in violation of the rights of another 
under Federal, State, or Common Law 
(See Section 14400 ET SEQ., Business 
and Professions Code).
El Segundo Herald:    Pub. 7/21, 7/28, 8/4, 
8/11/2016             H-1483
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ADMISSION IS FREE
(donations gratefully accepted)

SHAKESPEARE BY THE SEA PRESENTS

2016
SBTS

ShakespeareByTheSeaCA         @ShakesByTheSea         @ShakespearebytheSea

 www.shakespearebythesea.org

Othello
SHAKESPEARE BY THE SEA PRESENTS

Directed by Stephanie Coltrin

Wednesday, July 27 at 7pm
Green Hills Memorial Park

27501 S Western Ave, Rancho Palos Verdes 90275
sponsored, in part, by

27501 S Western Ave, 
Rancho Palos Verdes 90275

July 27
at 

7pm

Wednesday

A Fun Outd�r Family Event!

El Segundo Rot�y Club Presents

Admission: $4  (kids 2 and under are free)
bring blankets & beach chair - no high-back chairs please

Tickets available now at Industrial Lock & Security, Big-5 El Segundo & the El Segundo Chamber of Commerce.
For more information contact: information@movieinthepark.info.  Or visit: www.movieinthepark.info

Like us on Facebook!

Chevron

TBD 

Movie in the Park Ad

quarter page  (5.0625” x 7.875”)

7/12/16

Adobe Illustrator CC/PDF

outlined

color

531 Main St. #1159 • El Segundo, CA 90245
tel: 310-416-9670 •  fax: 310-416-8757
www.sidedoorstudio.com

client:

run date:

project name:

size:

date:

format:

fonts:

colors:

At Chevron Park, El Segundo  -  corner of El Segundo & Sepulveda Blvd.

Beer  •  Wine  •  Tacos  •  Pizza  •  Hamburgers
Hot Dogs  •  Popcorn & more!

Giant Movie Screen  •  Entertainment  •  Train Rides  •  Moon Bounce  •  Face Painting

SATURDAY, AUGUST 6, 2016
Gates Open:  4:00pm  •  Movie Starts at Dusk

SATURDAY, AUGUST 6, 2016
Gates Open:  4:00pm  •  Movie Starts at Dusk

Bonilla Family  •  El Segundo Firefighters Association  •  El Segundo Dermatology  •  El Segundo Police Officers Association  •  El Gringo Restaurants
Shiela Fowler, Shorewood Realtors  •  The Mailbox  •  Brian Magovern, M.D., Torrance Orthopedic & Sports Medicine  •  Eloise Mendez, Palm Realty Boutique

Dr. Michele Rogers  •  Bill Ruane  •  SAGA  •  Seligman Wealth Management  •  SJM  •  So. Cal. Gas Company

McDonald'sINDUSTRIAL
LOCK & SECURITY

The Reimann Law Group
Good Ideas. Good Work. Solving Problems.

EL SEGUNDO POWER LLC

Supervisor
Don Knabe
County of Los Angeles | Fourth District

No Outside

Alcohol

Permitted

No
Drop-Offsor Pick-UpsPermitted

No
Pets

had the type of individual success that caught 
people’s eyes. Breaking into the league with a 
big afro atop his head, Bryant would slam the 
ball through the hoop with his tongue swaying 
outside of his mouth like Michael Jordan. He 
won the slam dunk title, a contest that LeBron 
James still refuses to participate in. He led the 
league in scoring, won championships, made 
unbelievable shots with what looked like eight 
arms in his face. Bryant scored 81 points in a 
game and has had five other games of 60 points 
or more, including his last game ever against 
the Utah Jazz. Some would say Duncan was 
boring. Bryant, though, left a footprint on the 
league and had a global impact that will forever 
tie him to the game of basketball. 

  When it comes down to it, there really 
is no pure and concrete way to measure who 
the better player was. You can manipulate the 
numerical statistics to say whatever you want 
and give either player the upper hand. At the 
end of the day, however, Duncan and Kobe 
both led their teams to championships and 
played two distinctively different positions and 
styles of game. The Spurs had more franchise 

stability throughout Duncan’s career, while 
Kobe dealt with the loss of Jerry West, Phil 
Jackson coming and going as he pleased, and a 
different head coach every other year. Duncan, 
meanwhile, had Popovich. 

Choosing the better player between the two 
is completely based on opinion and conjecture 
only. When it comes down to it, there will 
never be another Kobe Bryant who prolonged 
the Jordan era by affecting the world with 
his talent and buzz that he created. His flash, 
drive, and determination to be the best will 
never again be equaled. He was a one of a 
kind player. Tim Duncan, with his prolonged 
success and ability to keep his team on top of 
the league for so long, may just go down in 
history as one of the Top10 greatest players to 
ever play the game. Bryant could be left out 
of that mix. This offseason, both Duncan and 
Bryant will disappear into retirement, one more 
quietly than the other. The two superstars have 
had careers that remain quite parallel to one 
another. The only thing that we do absolutely 
know for sure is that the NBA is worse off 
for losing them both. •

Duncan  from page 5

Suspect(s) smashes window for entry and 
takes property/purse

Vandalism 7/4/2016 4:00:00 PM 18800 
BLOCK CRENSHAW BLVD

Suspect(s) smashes glass door/no entry, 
no loss

Burglary-Auto 7/4/2016 12:00:00 PM 600 
BLOCK PALOS VERDES BLVD

Suspect(s) enters unlocked vehicle and 
takes property/handgun

Burglary-Auto 7/4/2016 11:30:16 AM 
900 BLOCK COTA AVE 

Suspect(s) enters unlocked vehicle, ran-
sacks/no loss

Burglary-Commercial 7/3/2016 8:00:00 
PM 23200 BLOCK ARLINGTON AVE

Suspect(s) uses sticky device to fish from 

mail slot and takes property/checks, 
money orders
Theft 7/3/2016 3:00:00 PM 2300 BLOCK 

CARSON ST 
Suspect(s) uses fishing device to remove 

property placed in drop slot/ checks, 
Money orders
Theft 7/3/2016 1:56:00 PM 3500 BLOCK 

CARSON ST 
Suspect(s) takes property forgotten by 

victim, just purchased clothes
Auto Theft-All 7/3/2016 9:38 AM 2300 

BLOCK MARICOPA PL 
Stolen vehicle: ‘92 Honda Accord
Auto Theft-All 7/3/2016 8:00:00 AM 

21300 BLOCK WESTERN AVE 
Stolen vehicle: ‘15 Nissan Sentra •

Police Reports  from page 3


