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iVET Job Conference at the
Toyota USA Automoblle Museum
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The South Bay Workforce Board (SBWIB) partnered with the Torrance Area Chamber of (ommerce (TAAC) in hoshng Ihelr Increasing Veferan Emﬁloymeni in Torrance (iVET) job conference, at the Toyota

USA Automobile Museum in Torrance on May 12. The TAAC program is designed to help qualified veterans in Torrance find a civilian career wit
skills that many veterans already have. Photo courtesy of SBWIB. @

employers who are looking fo hire individuals with the

Council Approves Hiring of
Historic Preservation Consultant

By Cristian Vasquez

Mayor Patrick Furey and the members of
the Torrance City Council voted unanimously
to award a consulting services agreement to
Page & Turnbull, Inc. for the city’s Histpric
Preservation Plan and Ordinance Development.

The one-year contract, in effect from
July 1 to June 30, 2017 is in the amount
of $50,350 and includes a 5 percent contin-
gency fund worth $2,517.50, which will be
paid through the city’s capital budget fund
[FEAP 793-Historic Program Development].

“We had nine people come in for the pre-bid
consultation,” Linda Cessna with the city’s
Community Development said. “Of those we
only received two final submittals and of those
the staff and review team found that Page
& Turnbull was the preferred consultant.”

Earlier in the year, Jan. 26, the city council
asked staff to prepare a Request For Proposals
[RFP] in order to hire a historic preservation
consultant. By March 8 the city began to
circulate an RFP with notices being mailed
out to potential consultants experienced in
historical preservation that would be capable
of preparing a historic preservation plan and
ordinance for the city.

“Two proposals were received and evaluated.
The evaluation focused on qualifications of
the firm, their overall historical preservation
experience, and recent public sector experi-
ence preparing similar historic preservation
documents,” states the staff report signed by
Community Development Director Jeffrey W.
Gibson. “Staff reviewed a summary of the
proposed plans, the cost associated with the
proposed plan and the quality and clarity of
the proposals.”

Each proposal was evaluated based on
a criteria that considered: the vendor’s

understanding of the project and scope of
the work required, as well as the complete-
ness of their RFP [25 possible points]; the
qualifications of the proposed project team
[20 possible points]; relevant projects of
proposed team members [15 possible points];
the firm’s qualifications and experience with
similar projects [10 possible points]; project
schedule [10 possible points]; and its cost
and effectiveness [20 possible points]. The
city’s five-member evaluation team evaluated
the proposals based on that scale.

“I would like to say that I am extremely
impressed by the two bidders: Both of these
vendors have very impressive credentials and
I think that can be shown by their evaluation

scores,” Councilman Kurt Weideman said.
“Out of a total of 500 points, only 10 points
separated them.”

“Members of the team were chosen to
represent diverse and relevant skill sets with
the goal of selecting the proposal most re-
sponsive to the goals of the project and the
needs of the City,” states the staff report.

The evaluation team was composed of
members from various city departments, in-
cluding the city manager’s office, the finance
department, the public works department and
community development. SWCA’s proposal
scored 442 points with the evaluation team and
was priced at $62,150, almost $12,000 more

See City Council, page 3

Charitable Giving Takes
a Dive, New Study Finds

By Rob McCarthy

The ground is shaking beneath 35,000-plus
charities based in Los Angeles County, and
it’s not the San Andreas’ doing. Residents
are donating $1 billion less to local causes
than before the housing crash, and gifts
from wealthy donors are going elsewhere.

Charitable giving steadily declined in
Southern California after the housing crash
and never recovered, according to research-
ers at UCLA’s Luskin School of Public
Policy. Using IRS tax data, they know
that Los Angeles County residents donated
$7.1 billion in 2006, the year before the
subprime mortgage crisis.

People at every income level gave less

from 2008 to 2013 than they did before the
crash, regardless if they earned $25,000 per
year or had six-figure salaries.

“This report presents evidence that
historical patterns of local generosity are
changing, and not for the better,” wrote Bill
Parent, project director for “The Generosity
Gap: Donating Less in Post-Recession Los
Angeles County” report.

“The Generosity Gap” expands on earlier
work that identified L.A. giving patterns by
zip codes. People living on the Westside
and in the lower-income South Los Angeles
are bigger donors than folks living near
the beaches. The team found a correlation

See Charitable Giving, page 3
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Beauty is, Literally, in the Eye of the Beholder
in Stylish, Hypnotic “The Neon Demon”

By Morgan Rojas
for www.cinemacy.com

After the credits roll and the lights come
up, the older man sitting next to me says “So
what’s for dinner?” and had we not just seen
“The Neon Demon,” I may have said some-
thing like spaghetti and meatballs, but all I
can muster up now is a slight chuckle while
trying not be sick.

Days later, I find that I'm still trying to
‘digest’ the visual rollercoaster that is ,,The
Neon Demon.* Elle Fanning plays Jesse, a
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Elle Fanning in “The Neon Demon.

small town girl with big dreams of making it
as a top model in Los Angeles. Her doe-eyed
innocence and all around aura seem that of
a porcelain doll, and at 16, she is quickly
becoming the industry‘s next ,,It Girl.”

Her sudden rise to fame doesn‘t come with-
out dangerous consequences. Jesse befriends
the well-intentioned makeup artist Ruby (Jena
Malone) but is met with thinly veiled jealousy
by the other genetically gifted blonde beau-
ties, Gigi (Bella Heathcote) and Sarah (Abbey
Lee). Playing into the cattiness of the fashion
world and its unattainable ideal of beauty, the
girls* relationship with Jesse is a mix between
,.,Heathers* meets ,,Mean Girls,” but far darker.
We‘re talking necrophilia, physical torture, and
other bizarre abstractions.

At one point, Jesse is pressured by the famed
yet creepy photographer Jack (Desmond Har-
rington) to strip naked while he rubs gold paint
over her body in the name of “art.“ Sure it is
evocative, but also quite disturbing. Not only
is she underage, but instructed by her agent
Jan— played by Christina Hendricks— to tell
everyone she is 19 “because 18 is too on the
nose.” She is fragile, literally a blank canvas
slowly being stained by the industry and
everything it stands for before our very eyes.
It is at this point that we see Jesse’s transfor-
mation. Humility turns into confidence, that
turns into entitlement, and the light that once
illuminated her, fades.

" Courtesy of Broad Green Pictures.

Director Nicolas Winding Refn‘s latest cin-
ematic experience (just saying ,film‘ seems to
downplay his work) is more twisted and bizarre
than others in his repertoire. He does again,
however, manage to capture in his characters
that unique feeling of emptiness within chaos,
which made ,,Drive* and ,,Only God Forgives*
memorable, for better or for worse.

The performances from everyone involved,
including Keanu Reeves as a sketchy motel
owner and Alessandro Nivola as a major fashion
designer, play well against Refn’s aesthetically
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ambitious vision. As the title suggests, neon
hues are present in almost every scene, often
a moving gradient like the screensaver of a
95 Macintosh computer. I also feel obligated
to mention that there are also multiple scenes
with bright, unrelenting flashing lights that may
cause seizures (now you’ve been warned!). And
for as much as fashion and beauty are eroti-
cized by the actions of the characters, Natasha
Braier’s artfully realistic cinematography adds
sophistication and unpredictability to the film.

While visually inspiring, there is not much
of a narrative to follow, so those looking for a
story in the traditional sense may find this film
as vapid as the fashion industry it sartorially
mocks. Any attempt to fully critique or even
make sense of what is going on in the narrative
can cause even more confusion. The result is
that the audience just needs to go along for
the ride in order to enjoy it. Perhaps this is a
case of style over substance? But you’ve got
to hand it to Refn, he is certainly far more
than a typical “director,” he is a creator of
cinematic worlds. Although I’'m not speaking
from experience, one could safely assume
that “The Neon Demon” may best be enjoyed
on an empty stomach and with some type of
hallucinogenic?

‘The Neon Demon’ is rated R for disturbing
violent content, bloody images, graphic nudity,
a scene of aberrant sexuality, and language. In
theaters Friday, June 24.

and suffering from
BACK or KNEE PAIN?

at little or no cost!

Call 24/7

Covered by MEDICARE

RELIEVE YOUR PAIN NOW!

800-716-5188

TORRANCE TRIBUNE

o ity Brief

Torrance Education Foundation
Selected to Be Honored at First-Ever
California Nonprofits Day Celebration

On Wednesday, June 22, Torrance Educa-
tion Foundation was honored as a Nonprofit
of the Year at the inaugural celebration of
California Nonprofits Day at the State Capitol
in Sacramento.

Torrance Education Foundation (TEF) has
been selected by Assemblymember David
Hadley as an exceptional nonprofit organi-
zation in his district community. TEF was
joined by other nonprofit leaders from across
the state in being honored at this inaugural
California Nonprofits Day event.

Founded in 1992, the Torrance Education
Foundation (TEF), an independent 501(c)
(3) nonprofit entity, promotes and financially
supports academic excellence for students in
the Torrance Unified School District from
pre-Kindergarten through graduation. TEF

champions an inspirational, well-rounded
education for all young people served by
the TUSD; recognizes outstanding teachers
and education contributors; develops strategic
alliances with business organizations, parents
and the community; and cultivates innova-
tion and curiosity among students of every
age and grade.

“We are honored to receive this recognition
for our work to benefit the young people
in Torrance,” TEF Board President Kevin
O’Brien said. “Our community members
are really the ones to be congratulated for
their generosity and their willingness to
pitch in for all our kids in Torrance. We are
proud to partner with TUSD to give students
in Torrance exciting opportunities to learn
and grow.” e

Seniors 0000
Proper Flu Etiquette to Help Keep
You and Your Family Flu-Free

(BPT) - It came out of nowhere. The sudden
fever, aches, and chills you're experiencing
are unbearable. You crawl into bed, thinking
there’s not much you can do. You already feel
guilty for bringing the flu home to your kids
and spouse. You can try to fight it, but the
virus will likely make its way through your
household. Right?

That’s what the majority of U.S. adults
think. According to a recent national survey
conducted by the National Foundation for
Infectious Diseases (NFID) more than half of
U.S. adults (55 percent) incorrectly think that
when they get sick, others in the household
are bound to get the flu and they just have
to wait for the flu virus to pass. The survey
also found that almost twice as many U.S.

great-great-granddaughter of etiquette guru
Emily Post and co-author of Emily Post’s
Etiquette 18th edition. “Etiquette is all about
consideration. Using basic good etiquette can
help keep you and your family flu-free by
preventing the virus’ spread.”

The Emily Post Institute offers the follow-
ing etiquette tips to manage situations where
the flu virus could spread:

* Know your FA.C.T.S.: If you're expe-
riencing Fever, Aches, Chills, Tiredness and
Sudden Onset, it’s likely flu. Realize that
you’re contagious and quickly see a healthcare
professional.

 Stay home: If you have flu symptoms,
it’s okay to cancel plans or take a sick day.
The polite thing to do is to stay away from

“Hands down. Keep your hands below your shoulders when in public. The
idea is to avoid touching your face, which may also help keep you from
getting sick after rubbing your nose, mouth or eyes with unclean hands.”

adults call a healthcare professional when their
child experiences flu symptoms (46 percent)
versus when they personally experience flu
symptoms (25 percent).

“It’s important for adults to take care of
themselves as well as those they care for,
including children. The virus does not have
to take down your whole family if one person
gets sick,” says Dr. William Schaffner, MD,
NFID medical director. “There are ways to
fight flu. If you see a healthcare professional
quickly, they may prescribe prescription flu
medicines that may help you get better faster.
Your doctor may also prescribe them to prevent
others in your household from getting the flu.”

“Be proactive when it comes to the flu. It’s
the considerate thing to do,” says Lizzie Post,
P ;

crowds to avoid spreading the virus. Be sure
to call your host, or the office to let them
know you won’t be able to make it.

* Stock up: Keep tissues and hand sanitizers
with you at all times. If it’s others who are
sick, like that cougher or sneezer next to you,
prompt them to protect others by offering a
tissue or a spritz of alcohol-based sanitizer.

* Hands down. Keep your hands below
your shoulders when in public. The idea is
to avoid touching your face, which may also
help keep you from getting sick after rubbing
your nose, mouth or eyes with unclean hands.

For more flu-fighting tips, visit NFID.org
and FIuFACTS.com

This influenza education campaign and
survey are supported by Genentech. ©
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Charitable Giving

between regular attendance at religious services
and charitable gifts.

Major gifts of $1 million or more are flowing
outside Los Angeles County. “Only giving to
higher education tended to remain within the
county, with nearly $3 billion staying and a
little more than $2 billion leaving,” the report
said. Those gifts are going primarily to USC,
UCLA, Loyola Marymount and Pepperdine
universities.

Donors’ highest priority would be ending
homelessness if they were making a sizable gift
locally, they told UCLA researchers. The leader
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United States become givers, maybe 20 years,
and Southern California has huge immigrant
populations from Mexico, Central America
and Asia. In time, maybe they’ll contribute -
that’s the hope.

The report isn’t all data, doom and gloom.

Fixing the hole in the L.A. County’s charitable
and nonprofit safety net is doable, the reports’
suggests. It’ll take more outside funding, some
merger and contraction within the nonprofit
community, better marketing to avoid donor
fatigue in choosing a local cause to support,
and being ready for the largest wealth transfer

“Residents are donating 81 billion less to
local causes than before the housing crash, and
gifts from wealthy donors are going elsewhere.”

of a statewide foundation see a duplication of
services and inefficiency among the nonprofits
in Los Angeles, which could be causing “donor
fatigue” among the more willing givers.

“When donors do want to give to Los An-
geles, they can be discouraged and intimidated
when trying to navigate the country’s 35,000
nonprofits,” said Anita Hernandez, president and
chief executive of the California Community
Foundation. “This difficulty can draw attention
and dollars away from Los Angeles to national
organizations with greater brand recognition.”

She thinks county residents would be better
served by a network of “healthier and stronger
nonprofits” that join forces and cooperate rather
than operate independently of one another and
compete for L.A.’s shrinking pool of available
funding.

Parent, the study’s director, said his team and
the nonprofit organizations are perplexed why
charitable giving hasn’t rebounded yet in L.A.
County, like it has in other metropolitan areas
around the nation. He offered some possible
explanations, but said nothing was conclusive
from the data and interviews with some locals.

“We're sitting here staring at the ceiling,”
Parent said, because an expected recovery
in 2014 charitable contributions stalled. One
possible explanation is: “It’s the economy,
stupid,” a line made famous by then-candidate
Bill Clinton.

Households are earning less now than in
2006, so the connection seems plausible. Or,
Southern Californians could be in catch-up
mode with home repairs and debt. There’s
another possible explanation - immigration.
It takes a generation before newcomers to the
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in U.S. history.

A few takeaways from the UCLA report:

The economy can’t explain everything:
“But as the housing market has recovered and
the stock market has reached record heights,
charitable giving in Los Angeles has continued
to decline.” It’s off by $1 billion since 2006,
and the mega-gifts to community-based causes,
which have a “transformational effect on an
organization’s impact, mission and future,”
nearly disappeared after the housing crisis.

Faith is strong: “While Los Angeles area
donors reported giving across all purposes,
both locally and beyond, their patterns of local
support vary by purpose. Higher proportions
of donors gave overall to basic needs as well
as to organizations that serve a combination
of purposes, like the United Way, Catholic
Charities, or the Jewish Federation. However,
religious congregations received the highest
proportion of locally focused giving.”

Nonprofits are multiplying: “The number of
nonprofit organizations in Los Angeles County
has grown consistently and steadily since the
1970s, with small slumps corresponding to
recessions and cuts in government funding. As
of January 2016, there were 35,226 registered
501(c)(3) nonprofit organizations in Los Ange-
les County ... they appear to be proliferating
faster than ever.”

The 2.5 percent solution: “It wouldn’t take
huge efforts to transform the future of our
county. If Angelenos gave 2.5 percent of their
annual income — with the extra 0.5 percent
going to Los Angeles — Los Angeles County
nonprofits could see an additional $1.5 billion

in revenue,” the report says. ¢

L %
.

Ending homelessness is the highest priority for large donors, the UCLA study.

City Council

from front page

expensive than Page & Turnbull’s proposal.

“Interviews and reference checks were
conducted during the month of May of 2016,”
states the staff report. “The Evaluation team
determined both Consulting firms are well
qualified and have identified the proposal
submitted by Page & Turnbull as the most
compatible with the goals of the project and
the needs of the City.”

The selected vendor has more than 40 years
of experience in providing architectural, pres-
ervation planning and conservation services
for historic properties. Page & Turnbull also

has a long resume of successfully working
with different governmental agencies that
has provided the expertise needed to guide
the City of Torrance in developing a historic
preservation plan and ordinance.

“Great work by staff. As the Chair on the
council commission that is handling historic
preservation, I am very happy to see this,”
Councilman Mike Griffiths said during the
council meeting. “It sounds like you [staff]
selected a very qualified consultant for his-
toric preservation and I really look forward
to what output they provide for us.” *

Saturday June 11, 2016

Battery-Weapon/Agg 6/11/2016 9:25 PM
23500 BLOCK CRENSHAW BLVD

Suspect-1 asks victim for a cigarette then
punches victim in the face when he

Declines and suspect-2 stabs victim in the
back, causing him to fall to the ground

Burglary-Auto 6/11/2016 6:50:00 PM 300
BLOCK CRENSHAW BLVD

Suspect(s) smashes window for entry and
takes property/front bumper, front grill,

side mirrors, center console, steering wheel

Theft 6/11/2016 4:00:00 PM 3900 BLOCK
238TH ST

Suspect(s) rents victim’s residence via
AIRBNB, holds party and victim later

discovers property missing: Bluetooth speaker,
liquor, medication

Auto Theft-All 6/11/2016 8:01 AM 1800
BLOCK 205TH ST

Stolen vehicle: ‘08 Ford van

Auto Theft-All 6/11/2016 7:49 AM 2700
BLOCK CARSON ST

Stolen vehicle: ‘85 Chevrolet El Camino

Burglary-Auto 6/11/2016 3:00:00 AM 3000
BLOCK GLENWOOD CIR

Suspect(s) enters vehicle by unknown means
and takes property/laptop

Friday June 10, 2016

Burglary-Commercial 6/10/2016 7:00:00 PM
20700 BLOCK HAWTHORNE BLVD

Suspect(s) pries door, prevented entry by
security gate/no loss

Auto Theft-All 6/10/2016 6:45 PM 21500
BLOCK HAWTHORNE BLVD

Stolen vehicle: ‘14 Cadillac Escalade

Burglary-Commercial 6/10/2016 5:20:00 PM
20400 BLOCK GRAMERCY PL

Suspect(s) pries open door and cuts lock on
security screen for entry/unknown if

property loss at time of report

Auto Theft-All 6/10/2016 2:42 PM PACIFIC
COAST HWY & ANZA AVE

Stolen vehicle: ‘09 Kia Rio

Theft 6/10/2016 11:00:00 AM 17900 BLOCK
CRENSHAW BLVD

Suspect(s) takes property from residence
without permission while there with

permission/cash

Burglary-Auto 6/10/2016 20800 BLOCK
ANZA AVE

Suspect(s) enters vehicle by unknown means,
ransacks and takes property/wallet,

passport, remote, skateboard

Thursday June 9, 2016

Burglary-Auto 6/9/2016 8:30:00 PM 1800
BLOCK PLAZA DEL AMO

Suspect(s) smashes window for entry, ransacks
and takes property/tools

Burglary-Auto 6/9/2016 7:00:00 PM 20900
BLOCK ANZA AVE

Suspect(s) enters vehicle by unknown means,
ransacks and takes property/ paperwork, MP3s,
sunglasses, remote, motor oil, compression pump

Theft 6/9/2016 3:40:00 PM 20900 BLOCK
HAWTHORNE BLVD

Suspect(s) takes unattended property from
victim’s work desk/cell phone

Theft 6/9/2016 2:00:00 PM 5300 BLOCK
PALOS VERDES BLVD

Suspect(s) takes property from driveway/
backpack, clothes, cell phone, charger

Burglary-Auto 6/9/2016 1:30:00 PM 1700
BLOCK PLAZA DEL AMO

Suspect(s) forces window for entry, ransacks
and takes property/eyeglasses, perfume, charger

Burglary-Auto 6/9/2016 12:30:00 PM 21500
BLOCK HAWTHORNE BLVD

Suspect(s) enters vehicle by unknown
means and takes property/ suitcase, clothes,
shoes, laptop, jewelry, cosmetics, sunglasses,
eyeglasses, paperwork

Burglary-Auto 6/9/2016 9:00:00 AM 19000
BLOCK WESTERN AVE

Suspect(s) defeats window lock for entry
and takes property/third row seat, wheel caps

Auto Theft-All 6/9/2016 5:00:00 AM 3300
BLOCK LOMITA BLVD

Stolen vehicle: ‘97 Honda Accord

Burglary-Auto 6/9/2016 4:50:00 AM 4200
BLOCK ARTESIA BLVD

Suspect(s) smashes window for entry and
takes property from under hood/car battery

Wednesday June 8, 2016

Vandalism 6/8/2016 10:00:00 PM 18500
BLOCK MANSEL AVE

Suspect(s) intentionally damages victim’s
parked vehicle’s windshield

Burglary-Auto 6/8/2016 8:30:00 PM 3900
BLOCK 226TH ST

Suspect(s) forces down window, pulls down

See Police Reports, page 8

M
is incorrect. The caption should have read,

“Ron Kovic holding Born on The Fourth of July
and Hurricane Street” We regret the error. ®

In last weeks Torrance Tribune, the caption
under Ron Kovic’s picture holding his two
books that will be released on the 4th of July,
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"% In 2015, we assisted more than 11,000 individuals and placed 435 of them into employment.
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The deadline for Clussified Ad submission and payment is Noon on Tuesday to appear in Thursday’s paper. Advertisements must be

submitted in writing by mail, fax or email. You may pay by cash, check, or credit card (Visa or M/C over the phone).
Errors: Please check your advertisements immediately. AHYI corrections and/or chunPes in an ad must be requested prior to the following
it wi

Tuesday deadline in order to receive a credit. A cre

be issued for only the

irst time the error appears. Multiple runs will only

be credited for the first time the error appears. No credit will be issued for an amount greater than the cost of the advertisement.

Beware: Employment offers that suggest guaranteed out-of-state or overseas positions may be deceptive or unethical in nature. If
you have any doubts about the nature of a company, confact the local office of the Better Business Bureau, (213) 251-9696. Herald
Publications does not guarantee that the advertiser's claims are true nor does it fake responsibility for those daims.

EMPLOYMENT

Phone Sales: Work from home.
Perfect for retirees or stay-at-home
parent. Sales experience a plus.
$20.00 hour, plus 10% commission.
Approximately eight hours a week.
Interested parties send resume to
management@heraldpublications.com.

EmPLOYMENT

Outside sales: Looking for an
outside sales representative to sell
display ads. Sales experience a
plus. Territories include El Segundo
and Torrance. Work from home, but
must call on customers and attend
events. Flexible hours, approximately
20 hours a week. $15/hr, plus 10%
commission to start, 20% of sales
after probation. Interested parties
send resume to management@
heraldpublications.com.

EMPLOYMENT

OPPORTUNITY KNOCKS!
REAL ESTATE SALESPEOPLE
WANTED! MUST BE LICENSED.
NEW LICENSEES AND
PART TIME WELCOME
CALL MARIE 310-214-3211

For SALE

Inglewood Park Cemetery
2 Double Plots, side-by-side on
East Montcrest Vista Side $9500.00

each. Buy both or buy one. Contact
310-227-6848

HeLp WaNTED

COMPUTER Velocify, Inc. has an
oppty in El Segundo, CA for a Config
Mgmt Analyst. Exp must incl exp
using Orca for MSI transforms. Mail
resume to Attn: HR, 222 N. Sepulveda
Blvd., Ste. 1800, El Segundo, CA
90245, Ref #ESFVA. Must be
legally auth to work in the U.S. w/out
sponsorship. EOE

HeLp WANTED

cealings, laundry room w/ hookups
small patio and 2 car garage centrally
located one block to main st and
library $2600 310-322-3151

House For Rent

3 bed 1 ba house, w/d hkups, large
backyard, garage, NO PETS $2400
310-880-1460

TowNHOME FOR RENT

All new large deluxe townhouse 3
bedroom 2 bath + office, washer & dyer
2 gated parkings, $3,300.00/month
949-878-1678 310-387-0684

Software Eng., Sr. (Big Data
Infrastructure). Coord. team for
design/building of Big Data solutions
for content-native advertising.
Algorithms, architecture for 1 billion+
daily events, billing/rating system,
ad response analytics. Java, J2EE,
Scala, Python, Spark, Hadoop, Aws,
SQL & other tools. Req. Bachelor’s
in Comp Sci or closely related + 5
yrs. progressive exp. in job offered,
OR Master's + 2 yrs. exp. Submit
resume at 200 N. Sepulveda Blvd.,
#850, El Segundo, CA 90245 or
careers@nativo.net. Nativo, Inc.
Attn: HR.

House FOrR RENT

Front House For Rent
2BR 1BA Hardwood floors , cove

OFFICE SPACE FOR LEASE

Class A creative office 2 enclosed
offices, open space, in-suite kitchen
and bathroom, 2 parking spaces. 800
FS/ $2,400 El Segundo 126 Lomita
st. Call Isabella 424 367-9670 for
appoint.

Yard Sale

Huge Sale! 418 E. Grand Sat.
8-12 No early birds. Clothes, Books,

Tools, Toys, Kitchen, Furniture &
more!

To appear in next week's paper,
submit your Classifed Ad by
Noon on Tuesday.

FoLLow Us
ON TWITTER
@HERALDPUB

H

CLASSIFIEDS ADS

The deadline for classified copy and payment is
NOON on Tuesday. We reserve the right to reject, edit,
and determine proper classification of classified ads.
Email ad copy to: class@heraldpublications.com.

1x

2X 3x

4x

3Lines $40 $50 $60 $70
4 Lines $45 $55 $65 $75

Need more lines? Additional line charge of $5 per line

CERTIFIED BUSINESS AND
PROFESSIONAL (B&P) ADS

Six Months - $450 ¢« One Year - $800

We will create your B&P ad for you, at no additional cost.
Interested parties Email: marketing@heraldpublications.com

All Ads Go In All Our Papers!
We take Visa and MasterCard, checks and cash. Always
include a phone number with your submission. Payment
must be received, before ad is published.

KEEPING IT LOCAL!

HERALD

PUBLICATIONS

WEEKLY CROSSWORD

See Answers Next Week

1 2 3 4 5 6 7 8 9 10 |11 |12 |13
14 15 16
17 18 19

57 |58 |59

60 |61 |62 63 64

65 66 67

68 69 70
Across 56. Server 26. Stout
1. No neatnik 60. “In ___ of flowers . . .” 27. Lentil dish
5. Gaping hole 63. Down source 30. Hurler’s stat.
10. Erudition 64. Latino rock group 31. Dutch colonist
14. Got there 65. It’s south of Georgia 32. Tall marsh plants
15. Religious sayings 66. Curl one’s lip 34. Whole grain part
16. Thunderstruck 67. “Right on!” 35. Remove an outer layer
17. Life times 68. Fringe benefit 36. Bratty child (sl.)
18. Server, last name 69. Celebrities 38. Allergic reaction
19. Data 70. Cozy home 39. Unoriginal one
20. Server 40. Painting quality
23. Raccoon relative Down 41. Numbers pro
24. Easter preceder 1. Scant 42. Cock and bull
25. Pops 2. Estuary 45. Greek cross
28. Starfleet Academy grad. 3. Endings 46. Estimate property value
29. Uncollectable bill 4. Assail 48. Sobriquet
33. Astronomer’s sighting 5. Staff symbol 49. Nitrogen compounds
35. Full of holes 6. Changed the direction 50. Unit user
37. Not walk straight 7. Class of people protected by 53. Task
38. Server discrimination laws 55. Macho type
41. Coal or broiled? 8. Kind of call 56. Trashy bonds?
43. Look into again, as a cold 9, Mrs. 57. What comes to mind
case 10. Nest 58. Not e’en once
44. Old Spanish currency 11. Fess (up) 59. Screws up
47. ___ rightup 12. Game arbiter 60. Collagen target
48. Vampire’s other form 13. __ de Waart, Dutch 61. Slow burn
51. Jessica’s sister conductor 62. Corn section

21. Free from
22. Before, once
25. Face-off

52. A Midsummer Night’s
Dream” disguise
54. Stew seasoning

Last Week’s Answers
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Each Sudoku puzzle consists of a 9X9 grid that has been subdivided into nine smaller grids of 3X3
squares. To solve the puzzle each row, column and box must contain each of the numbers 1 to 9.
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What If It’s Fixed?

By Adam Serrao

As fans of professional sports, we are always
looking to answer questions that we seemingly
have no answer for. Who’s a better player, Kobe or
LeBron?Who’s abetter team, the Showtime Lakers
or this year’s Golden State Warriors? Is Ichiro
Suzuki as good of a hitter as Pete Rose? The
debate can go on and on until even the most
adamant fan runs out of breath and stats to back
their argument. After all, that’s what being a fan is
all about. You're literally a “fanatic” for your team
or the player that you root for. One question that
is recently making headlines and tugging on the
minds of every basketball fanatic lately involves
the NBA playoffs and whether or not they are
fixed. Just like all of the other questions, there
is no clear-cut answer to help us all identify
the unencumbered truth. When piecing together
certain recent facts surrounding this year’s
NBA Finals series between the Warriors and
the Cleveland Cavaliers, though, it may just be
fair to think that the playoffs are, indeed, fixed.

There are plenty of conspiracy theories that ex-
ist in the world today. September 11, the shooting
of JFK, Area 51, even the moon landing, are all
subjects that are heavily debated between con-
spiracy theorists and their opposites. Just as those
theories exist, so does the yearly theory that the
NBA playoffs are fixed. Most recently, the wife of
NBA All-Star Steph Curry chimed in on her
thoughts that the game is fixed after the Warriors
lost Game 6 of the finals to LeBron and the Cavs.

“T’ve lost all respect sorry this is absolutely
rigged for money...or ratings in not sure which.
I won’t be silent. Just saw it live. Sry.” Ayesha
Curry posted on twitter shortly after her husband
was ejected from the game for attaining his
sixth personal foul and throwing his mouthpiece
toward the crowd out of sheer frustration and
anger. Does Ayesha have a point?

Well, let’s look at some of the reasons why the
NBA could, in fact, be fixed. For starters, the NBA
and ABC were in line to make huge money from a
Game 7 championship-deciding contest that took
place between the two teams. Last year, ABC
pulled in $223.9 million in advertising revenues
over the course of the NBA Finals between the
same two teams. That series only went six games.
While that is still a huge amount of money off of
only six games, this year’s ratings have dras-
tically spiked and the prospect of a Game 7
brought along with it the prospect of an extreme
boost in ratings and profit. A Game 7 last year
would have likely drawn an estimated audience
of approximately 32 million viewers, up from
an average 20 million viewers from previous
games in the 2015 Finals. The 32 million view-
ers was surpassed this year. A seventh game
last year would have grossed $45 million in
advertising revenues. Also, a number that was
severely surpassed with this year’s Game 7.

Based on the estimates from last year, if this
year’s NBA Finals had ended in five games, like
it looked like it would after the first four games of
the series, ABC and the NBA would have missed
out on at least $80 million in revenue. That’s not to
mention the profits that the arenas are pulling, that
the ticket sellers are making, and that players,
sponsors, and the league all figure to make. Sure,
there’s no distinct, indisputable evidence that the
league is rigged, but if it were, there would cer-
tainly be a ton of people cashing in checks on its
behalf. That begs the question, though, of just
how would the NBA be able to rig the series?

The NBA isn’t rigging who actually wins
the title, but they are rigging how many games
the series goes. Former NBA referee Tim
Donaghy has come forth and said as much, as
well. Donaghy was pushed out of the league
after it was made public that he was gambling
on games. When asked for comment on if the
NBA is rigged, Donaghy stated, “It was always
a situation where the team down in the series
was going to benefit from those calls.” What
the former referee was speaking of was the
NBA’s tendency to give whichever team was
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down in the series the favorable calls in a
game. Donaghy went on to state that the reason
Draymond Green was suspended for Game 5
was to give the Cavaliers an advantage and
hopefully get them back in the series.

“It [Draymond’s suspension] gives Cleveland a
better chance of prolonging the series,” Donaghy
continued. While most people would tend to
not believe what Donaghy has to say because
of his former gambling scandal that wound
him up in jail, what would the former referee
have to lose by unearthing the dirty secrets of
a National Basketball Association that he once
worked for, but later turned its back on him
once he was caught for gambling?

Donaghy also explained how the NBA would
send an overseer into a room with the referees
before the game and instruct them on how
they should call the game on that specific day.
“Definitely indirectly with the tape sessions
that took place and how they would show you
plays that they wanted you to concentrate on in
the game.” What he says makes sense. At the
beginning of the series between the Warriors
and the Cavs, the Cavs looked completely and
utterly overmatched. The Warriors were running
through them like a hot knife through butter and
even a five game series seemed like it would be
too long. Suddenly, the referees began to shift
the way that they called the games. Cleveland
was allowed to be more physical while Golden
State and Steph Curry were called for “ticky-
tack” foul calls. Cleveland suddenly reemerged
in the series and before you knew it, we were
all watching Game 7 when it previously seemed
like Cleveland would have no business at all
making it that far in the first place.

It would make sense that the NBA would want
their Western Conference face (Curry) to face
off against their Eastern Conference face (LeB-
ron). This is the second year in a row that it has
been so. This year, commissioner Adam Silver and
the NBA clearly sees the benefit in prolonging
arivalry that began last year as many games as
possible. Whether it be for ratings, money or both,
the NBA gets what they want. LeBron has been in
the league longer and has had hype surrounding
him since High School. That’s why the NBA has
labeled the Eastern Conference as his and he runs
through the rest of the weaker field every year as
the NBA makes sure he winds up in the Finals. It’s
what gets the most ratings. He’s been there six
years in a row now. Also, by prolonging the
Finals to seven games, the NBA owns the month
of June and most of July before football gets
started. The NBA Finals will lead right into the
NBA draft which will then lead into NBA free
agency. Silver knows what he’s doing. Even all
of this talk about how the league is fixed gives
his league press. A commissioner would never
shy away from press for his league.

If you were the NBA commissioner like Adam
Silver is, wouldn’t you rig everything, too? With
all of the ratings and money on the line and a
chance to be on the center stage with the entire
world watching, why wouldn’t you try to create the
most entertainment value that you possibly could.
After all, doesn’t it raise at least the smallest ques-
tion in your mind when you realize that the only
game in the seven game series between the Cavs
and Warriors that was close was Game 77 There will
always be those who think that the theory that NBA
is rigged is preposterous. They’ll say that there
is absolutely no way. No one wanted to believe that
certain priests who worked for the Catholic Church
were corrupt either. Those who follow each insti-
tution believe that they are sacred. There is no way
that the NBA could be involved in fixing games.
The NBA is too sacred. But when it comes down to
it, sports exist because of the pure entertainment
value they bring into all of our lives. What could
possibly be better entertainment than a Game 7
where the winner takes all between Curry and
James? Next week we’ll take a more in depth look
at how the Cleveland Cavaliers became this year’s
NBA champs. It’s not looking good for Curry. ¢

- ™

- >

|

Page 5

Warriors Baseball
Wins Pioneer League

By Adam Serrao

The West High Warriors baseball team and
their starting pitcher, Matt Stearns, really hit their
stride this year about midway through the sea-
son. A relatively average start to the year saw
the Warriors turn things up to full-throttle after
the team completed a two-game sweep over their
inner-city and league rivals, the North High
Saxons. That sweep not only led to many more
wins just like them, but also led to a first place
finish in the Pioneer League standings for West.

giving up five runs (three earned), and five hits
in two innings of play. Adam Gonzalez gave
up another two in what was one of very few
unfortunate outings for the West High pitching
staff this year. Cody Wissler had the only RBI
of the day in the team’s first and only league
loss, driving in Sean Whorley in the fifth inning.

Entering the playoffs on the heels of a loss is
never a thing that baseball teams want to do. It
may have been what ultimately led to the Warriors
shocking upset in the first round. As a No. 3

“A relatively average start to the year saw the Warriors turn
things up to full-throttle after the team completed a two-game sweep
over their inner-city and league rivals, the North High Saxons.”

Despite a highly successful season, however,
the Warriors were unable to make it out of the
first round of this year’s CIF Southern Section
Division 4 playoffs, losing to El Rancho in the
first round by a final score of 4-1.

A relatively average start to the season is
two losses to great baseball teams like Mira
Costa and Redondo, for West. The Warriors
started the year with a 7-2 record, those
two losses being the only two that the team
would experience before a four-game losing
streak really set things astray. To put things
in perspective, though, Mira Costa finished
the year in second place in the Bay League
standings last year, bested by only Redondo,
who finished in first, winning the Division 3
championship and finishing the year as one
of the best teams in the nation. So when you
look at it, West’s first two losses of the season
weren’t much to write home about.

What was more concerning for the Warriors
was a stretch in which the team lost four straight
games just before league play began. Losses to
Palos Verdes, Peninsula, Redondo, and Tustin
sent head coach Juan Cueva and his team into
a tizzy, searching to find what could possibly
be wrong with the team. All of those ques-
tions were answered once league play began,
though. A two-game matchup with Leuzinger
soothed all of the panic as the Warriors swept
their league rivals, outscoring them by a two-
game total of 42-2 (16-0, 26-2). North was up
next. After a 12-2 victory in the first game of
a two-game sweep, West was able to take sole
possession of first place in the Pioneer League
standings and never looked back from there.

Victories over Centennial, South High, and
Torrance High were soon to follow. All-in-all, the
Warriors would lose only one league game all
season long. That loss was to the Torrance Tartars
in the very last game of the season. Junior pitcher
Zach Findlay had a rough outing for the Warriors,

seed, West was slated to take on an El Rancho
team that finished in third place in their divi-
sion, barely sneaking into the playoffs as it
was. The Warriors had lost their momentum,
though. Despite their home field advantage,
West was unable to come up with any offense.
Wissler was, once again, all the firepower that
the Warriors could muster, driving in Nathan
Santiago for the team’s only run in the first in-
ning of play. Stearns wasn’t his sharpest, either.
Despite complete-game victories over South
and Torrance to end the year, which also
ultimately clinched the Pioneer League title
for his team outright, Stearns was unable to
get any momentum going in the playoffs. The
senior starter gave up six hits and three runs
(one earned) in 5.2 innings. He also struck out
five batters. Unfortunately, three runs is all El
Rancho would need on an afternoon in which
West’s offense simply couldn’t get going. The
Warriors took the 4-1 loss and made an early
exit from this year’s Division 4 playoffs.
Despite their unfortunate first round loss in
this year’s playoffs, it was still an extremely
successful season for the West High Warriors. A
19-11 record, going 9-1 in league play, was good
enough to get the team their second league title
in the last three years (one Bay League, one
Pioneer League). Wissler had an exceptional
season for West, batting .459 with 38 RBIs and
27 runs scored. Michael Timmerman also had a
stand-out year, batting .388 with 16 RBIs and
22 runs scored for the Warriors. Stearns was the
teams workhorse on the mound, notching eight
victories in just over 70 innings pitched, with
a 1.49 ERA and 56 strikeouts on the year. The
Warriors will lose Wissler, Timmerman, Stearns,
and Santiago to College next season, but coach
Cueva always has a way of rallying his troops and
competing in a traditionally tough Pioneer League.
There is no doubting that he and the Warriors
will be back to do the same next season. ®
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rerriAnn in T
Lighting Up Downtown Torrance

Story and Photos by TerriAnn Ferren

Have you driven into downtown Torrance
since last Wednesday evening and noticed the
‘twinkle lights’ hanging across El Prado Av-
enue and Sartori Avenue? They are absolutely
beautiful and adorn our historic downtown,
sparkling like a fairyland.

Who had the idea for the lights and how
did the project evolve? Speaking with Senior
Planning Associate, Carolyn Chun, was both
enlightening and educational. “It is so awe-
some. | think it is very exciting and I think
it is going to make a really big difference
in the downtown area. It is going to make
it very festive and the atmosphere is going
to be awesome,” Carolyn said.

She then explained that the idea for
decorative lighting in downtown Torrance
was a group endeavor and began with an

Lights lit on Sartori Street.

idea from the Redevelopment Agency staff,
which was considering which projects would
best highlight downtown and bring people
into the historic area. On the Redevelopment
staff at the time were City Manager, LeRoy
Jackson, Community Development Director,
Jeff Gibson, Assistant to the City Manager,
Brian Sunshine, Planning Associate, Henry
Sakamoto, Planning Manager, Gregg Lodan,
and Carolyn Chun. This forward-thinking
group brainstormed and came up with the
idea of lights. In case you were wondering, I
found out from Carolyn that Brian Sunshine
(yes, you heard me right — ‘Sunshine’) ran
with the idea, and the group helped secure
funding, and assisted the Community De-
velopment Department staff in getting the
ball rolling. The Community Development
staff had proposed LED twinkle lights on
El Prado Avenue first, with the intent on
continuing down Sartori Avenue between
Marcelina Avenue and Torrance Blvd. The
Redevelopment Agency approved the funding
and the installation of the lights for the first
street (El Prado) was approved on October
2010. Then the proverbial wrench was thrown.

Just to make things interesting, I found out
that the dissolution of the Redevelopment
Agency around 2011-12, squelched the fund-
ing for the project, so alternative solutions
needed to be appropriated for the next street.
The group worked hard, secured additional
funding from the General Fund, and with
the approval of the City Council, the dream
of lights twinkling downtown was saved. It
was then that Sartori Avenue’s lights were
approved on Dec. 8, 2015.

Trees anchor the lights above El Prado, on
either side of the street, but that is not the
case on Sartori Avenue. Since there are few
trees along Sartori, the planning and execution
of the light strands took additional time and
planning, not to mention approval by all the
businesses. But with this group on the project,

no problem was too difficult. Assistant City
Attorney, Patrick Sullivan was called upon
and developed the agreement between the
city and the property owners allowing the city
to attach the lighting infrastructure to their
buildings, and final approval was achieved.
Henry Sakamoto was the liaison between the
lighting vendors and the merchants/owners,
making sure the lights were installed cor-
rectly, while keeping everyone informed of
the progress. The owners of the businesses
were delighted at the prospect of lighting up
their streets. The hope for more twinkle lights
along additional streets downtown is alive and
well but will depend on additional funding.

On Wednesday, June 15, Mayor Pat Furey,
Councilwoman Heidi Ann Ashcraft, Coun-
cilman Gene Barnett, Councilman Mike
Griffiths, Councilman Geoff Rizzo, Council-

man Kurt Weideman, City Clerk, Rebecca
Poirier, along with city staff, merchants, and
citizens gathered at the ‘park’ at the entrance
to downtown. There was definitely excite-
ment in the air about lighting up the street.
Councilman Rizzo said, “I think it is exciting
and hope it will have the desired effect and
will bring people downtown to stroll for the
evening and enjoy the amenities down here
and restaurants, shopping and just go for
an evening stroll.” Mayor Furey said, “I am
so excited about this because we have been
waiting so long to do it. It was 2010 when
we first lit up El Prado and we have been
working like the dickens to get this street lit
up, Sartori. That makes the cross — X marks
the spot here it is downtown Torrance.”

City staff was in attendance also, and I
had a chance to speak with Henry Sakamoto,
who was the liaison between the city and
the merchants, “I am very happy that it has
finally come to fruition. It will be very nice
for the downtown — they have been waiting
a long time for this. I am glad we got this
opportunity to do something nice for this
area.” Laurie Brandt, joint owners of the Red
Car Brewery and Restaurant along with her
husband Bob, told me, “I think it is won-
derful to light up the gateway to downtown
Torrance. We have over 70 thousand cars
a day that go up and down this street so I
think it will be one of those things they are
gonna go, ‘What’s down there?’ and come
and check us all out.”

“I think it is great, obviously — a way to
let people know that this little downtown is
pedestrian friendly and light friendly and we
want people to walk...,” added Bob Brandt.

Former Mayor Frank Scotto told me, “It
has taken a little over three years to get this
done. It will make it more enjoyable to be
down here at night. This will not solve the
downtown Torrance problem, of course, but
it adds a little element to making it more

attractive for people to come down here at
night and maybe we’ll get more and more
businesses that will make it more of a night
life.” Councilman Griffiths said, “It is going
to be such a great addition to Old Torrance
that will make it feel more and more cozy
with people out - and that is what we want
to have happen.” Community Development
Director, Jeff Gibson said, “This is a great
improvement to downtown and continues our
effort to make downtown an attractive place
to bring business and residents. This is what
we have been looking forward to for a long
time and we look forward to doing more in
the future.” A smiling Councilman Barnett
said, “I think it adds a touch of ambiance
and class to the downtown area and I am
looking forward to seeing them lit.” And a
beaming Councilman Weideman told me,

“I can’t wait for Torrance to be lit up and I
am part of it.” Also, Councilwoman Ashcraft
added, ““I think it makes Torrance feel like an
old timey homey place. Now what we need
is some really fun ‘gifty’ stores to make it
feel even more.”

Debbie Hays, Community Relations for
Old Torrance Neighborhood Association
was busy organizing the special ‘lighting
event’ but took time to tell me, “I love it — it
adds another element to Old Torrance because
it’s like a Disneyland effect. It’s already
sparkling but now you can see it in all its
glory.”” Wow, that is true. Debbie proceeded
to welcome the crowd, remind everyone of
the Wednesday Night Light Specials featured
by the Buffalo Fire Dept., Kech Café, Old
Torrance Coffee & Tea, Red Car Brewery
& Restaurant, and Tortilla Cantina. She then
introduced Mayor Pat Furey who introduced

elected officials and then said, “...It was
December 20, 2010 when we lit up El Prado,
and I remember the day distinctly because I
was on some committee that the mayor had
appointed me to and was in charge of getting
those done. When we finally got it done,
and we had this really big plan to have the
lighting ceremony - and a monsoon came
in. It rained all day long... The rain never
ended and the lights went on automatically
and we never got around to it. But what is
important about that night was that Brian
Sunshine is with us today, he was the person
who was involved in all the arrangement
and getting involved in this again... And it
is not an easy thing to put lights across the
street...so here we are six years later almost
and what you will see at Sartori and El
Prado is an X — X marks the spot...” Then,

Mayor Patrick Furey flipped the ceremonial
switch to ‘light up’ both streets laden with
lights in downtown Torrance for the very
first time — only it didn’t work. After a few
tries, Mayor Pat Furey snapped his fingers
and the lights were lit!

LED lights provide not only additional
lighting over the streets, but give a feeling
of hometown coziness while welcoming
people into this very special, historic area. I
walked up one side of the street and down
the other one afternoon last week, and last
Wednesday at 9:30 p.m. I did the same thing
— only this time - under the magical spell of
the lights. An uplifting celebration of lights
has come to Torrance! I decided to look
up the word ‘Sartori’ and was surprised to
discover that it means ‘an awakening’. Hope-
fully, it can mean just that - an awakening
of downtown Torrance. *
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Police Reports

from page 3

roof lining/no loss

Burglary-Auto 6/8/2016 7:00:00 PM 4300
BLOCK 182ND ST

Suspect(s) enters vehicle by unknown means
and takes property/sunglasses, pocket

knife, checkbook, remote, charger

Burglary-Auto 6/8/2016 7:00:00 PM 16900
BLOCK PRAIRIE AVE

Stolen vehicle: ‘05 Chevrolet Tahoe

Burglary-Auto 6/8/2016 6:30:00 PM 3400
BLOCK CARSON ST

Suspect(s) punches door lock for entry and
takes property/registration, clothes,

baseball equipment, folding chair, art sup-
plies, groceries, DVDs

Theft 6/8/2016 6:00:00 PM 19800 BLOCK
HAWTHORNE BLVD

Suspect(s) takes property from victim’s purse
as she shops/wallet

Auto Theft-All 6/8/2016 8:50 AM 3700
BLOCK GARNET ST

Stolen vehicle: ‘99 Toyota Corolla

Tuesday June 7, 2016

Burglary-Auto 6/7/2016 9:09:00 PM 18800
BLOCK HAWTHORNE BLVD

Suspect(s) smashes window for entry, releases

hood and takes property/front bumper

Theft 6/7/2016 8:57 PM 3800 BLOCK
PACIFIC COAST HWY

Suspects enter open business, work together to
distract employee and take unattended property
from counter/cell phone ¢

Burglary-Auto 6/7/2016 2:00 PM 3500
BLOCK CARSON ST

Suspect(s) punches door lock for entry and
takes property/military vest, backpack

Burglary-Auto 6/7/2016 10:00:00 AM 3500
BLOCK CARSON ST

Suspect(s) smashes window for entry and

takes property/purse

Theft 6/7/2016 9:10:00 AM 3500 BLOCK
CARSON ST

Suspect(s) takes property off of parked
vehicle/hubcap emblem

Theft 6/7/2016 9:00:00 AM 23800 BLOCK
ANZA AVE

Suspect(s) takes unattended property left
charging/watch, charger

Vandalism 6/7/2016 8:45:00 AM 2600
BLOCK PACIFIC COAST HWY

Suspect(s) smashes window of parked vehicle/
no entry, no loss ¢

PUBLIC NOTICES

Fictitious Business
Name Statement
2016123787
The following person(s) is (are) doing
business as 1.) ANOTHER CHANCE
COUNSELING CENTER, 8455 S. VAN
NESS AVE., INGLEWOOD, CA 90305,
LA COUNTY. 2.) ANOTHER CHANCE
SOBER LIVING, PO BOX 9276,
INGLEWOOD, CA 90305. Registered
Owner(s): RLH SOCIAL SERVICES, INC.,
8455 S. VAN NESS AVE., INGLEWOOD,
CA 90305, CA. This business is being
conducted by a CORPORATION. The
registrant commenced to transact
business under the fictitious business
name or names listed above on: N/A.
Signed: RLH SOCIAL SERVICES, INC.,
WALTER RASHAD, PRESIDENT. This
statement was filed with the County
Recorder of Los Angeles County on MAY
18, 2016.
NOTICE: This Fictitious Name Statement
expires on MAY 18, 2021. A new Fictitious
Business Name Statement must be filed
prior to MAY 18, 2021. The filing of this
statement does not of itself authorize the
use in this state of a Fictitious Business
Name in violation of the rights of another
under Federal, State, or Common Law
(See Section 14400 ET SEQ., Business
and Professions Code).
El Segundo Herald:  Pub. 6/2, 6/9, 6/16,
6/23/2016 HT-1451

Fictitious Business
Name Statement
2016129798
The following person(s) is (are) doing
business as BELLA HANDZ, 336 E.
FAIRVIEW BL., INGLEWOOD, CA 90302,
LA COUNTY. Registered Owner(s):
CONNIE DARLENE FLAGG, 336 E.
FAIRVIEW BL., INGLEWOOD, CA 90302.
This business is being conducted by an
INDIVIDUAL. The registrant commenced
to transact business under the fictitious
business name or names listed above
on: N/A. Signed: CONNIE D. FLAGG,
OWNER. This statement was filed with the
County Recorder of Los Angeles County
on JUNE 3, 2016.
NOTICE: This Fictitous Name Statement
expires on JUNE 3, 2021. A new Fictitious
Business Name Statement must be filed
prior to JUNE 3, 2021. The filing of this
statement does not of itself authorize the
use in this state of a Fictitious Business
Name in violation of the rights of another
under Federal, State, or Common Law
(See Section 14400 ET SEQ., Business
and Professions Code).
El Segundo Herald: Pub. 6/9, 6/16, 6/23,
6/30/2016 HI-1456

Fictitious Business
Name Statement
2016144014
The following person(s) is (are) doing
business as A&S IMPORTERS, 5250
WEST CENTURY BLVD SUITE 205,
LOS ANGELES, CA 90045, LA COUNTY.
Registered Owner(s): 1.) SELAMAWIT
ALEMU, 5250 WEST CENTURY BLVD
SUITE 205, LOS ANGELES, CA 90045,
CA. 2.) ATAKLTI KIROS, 5250 WEST
CENTURY BLVD 205, LOS ANGELES,
CA 90045, CA. This business is being
conducted by a JOINT VENTURE.
The registrant commenced to transact
business under the fictitious business
name or names listed above on: N/A.
Signed: ATAKLTI KIROS, ATAKLTI KIROS,
PARTNER. This statement was filed with
the County Recorder of Los Angeles
County on JUNE 8, 2016.
NOTICE: This Fictitous Name Statement
expires on JUNE 8, 2021. A new Fictitious
Business Name Statement must be filed
prior to JUNE 8, 2021. The filing of this
statement does not of itself authorize the
use in this state of a Fictitious Business
Name in violation of the rights of another
under Federal, State, or Common Law
(See Section 14400 ET SEQ., Business
and Professions Code).
El Segundo Herald:
6/30, 7/7/2016

Pub. 6/16, 6/23,
H-1461

THE PUBLISHING cOST IS $75 FOR MORE DETAILED INFORMATION cALL 310-322-1830

Fictitious Business
Name Statement
2016131390
The following person(s) is (are) doing
business as 1.) THE BLESSING CIRCLE
BLANKET, 3697 WEST CHAPMAN LANE,
INGLEWOOD, CA 90305, LA COUNTY.
2.) 3697 WEST CHAPMAN LANE,
INGLEWOOD, CA 90305. Registered
Owner(s):GALE NETHERLY, 3697 WEST
CHAPMAN LANE, INGLEWOOD, CA
90305. This business is being conducted
by an INDIVIDUAL. The registrant
commenced to transact business under
the fictitious business name or names
listed above on: N/A. Signed: GALE
NETHERLY, OWNER. This statement
was filed with the County Recorder of Los
Angeles County on MAY 25, 2016.
NOTICE: This Fictitious Name Statement
expires on MAY 25, 2021. A new Fictitious
Business Name Statement must be filed
prior to MAY 25, 2021. The filing of this
statement does not of itself authorize the
use in this state of a Fictitious Business
Name in violation of the rights of another
under Federal, State, or Common Law
(See Section 14400 ET SEQ., Business
and Professions Code).
El Segundo Herald: Pub. 6/9, 6/16, 6/23,
6/30/2016 HI-1452

Fictitious Business
Name Statement
2016140982
The following person(s) is (are) doing
business as POSI WORLD, 1217
CYPRESS CIRCLE, CARSON, CA 90746,
LA COUNTY. Registered Owner(s): 1.)
ANTHONY VICTOR ONWUEGBUZIA,
1217 CYPRESS CIRCLE, CARSON, CA
90746. 2.) JOHN WESTLY KENT, 5910
FLORESAVE., LOSANGELES, CA90058.
This business is being conducted by a
GENERAL PARTNERSHIP. The registrant
commenced to transact business under
the fictitious business name or names
listed above on: N/A. Signed: ANTHONY
VICTOR ONWUEGBUZIA, PARTNER.
This statement was filed with the County
Recorder of Los Angeles County on JUNE
6, 2016.
NOTICE: This Fictitous Name Statement
expires on JUNE 6, 2021. A new Fictitious
Business Name Statement must be filed
prior to JUNE 6, 2021. The filing of this
statement does not of itself authorize the
use in this state of a Fictitious Business
Name in violation of the rights of another
under Federal, State, or Common Law
(See Section 14400 ET SEQ., Business
and Professions Code).
El Segundo Herald: Pub. 6/9, 6/16, 6/23,
6/30/2016 H-1457

Fictitious Business
Name Statement
2016146021
The following person(s) is (are) doing
business as MUVIERI SKIN, 2041
ROSECRANS AVE. #170, EL SEGUNDO,
CA 90245, LA COUNTY. Registered
Owner(s): ROSA L., RAMIREZ, 6000
BUCKINGHAM PKWY #15, CULVER
CITY, CA 90230. This business is being
conducted by an INDIVIDUAL. The
registrant commenced to transact
business under the fictitious business
name or names listed above on: N/A.
Signed: ROSA LILA RAMIREZ, OWNER.
This statement was filed with the County
Recorder of Los Angeles County on JUNE
10, 2016.
NOTICE: This Fictitious Name Statement
expires on JUNE 10, 2021. A new Fictitious
Business Name Statement must be filed
prior to JUNE 10, 2021. The filing of this
statement does not of itself authorize the
use in this state of a Fictitious Business
Name in violation of the rights of another
under Federal, State, or Common Law
(See Section 14400 ET SEQ., Business
and Professions Code).
El Segundo Herald:
6/30, 7/7/2016

Pub. 6/16, 6/23,
H-1463

Fictitious Business
Name Statement
2016137831
The following person(s) is (are) doing
business as REE-B’S CAKERY, 12523
RAMONA AVE. #105, HAWTHORNE, CA
90250, LACOUNTY. Registered Owner(s):
CARLA R. CRICHLOW, 12523 RAMONA
AVE. #105, HAWTHORNE, CA 90250.
This business is being conducted by an
INDIVIDUAL. The registrant commenced
to transact business under the fictitious
business name or names listed above on:
06/2016. Signed: CARLA R. CRICHLOW,
OWNER. This statement was filed with the
County Recorder of Los Angeles County
on JUNE 2, 2016.
NOTICE: This Fictitous Name Statement
expires on JUNE 2, 2021. A new Fictitious
Business Name Statement must be filed
prior to JUNE 2, 2021. The filing of this
statement does not of itself authorize the
use in this state of a Fictitious Business
Name in violation of the rights of another
under Federal, State, or Common Law
(See Section 14400 ET SEQ., Business
and Professions Code).
El Segundo Herald: Pub. 6/9, 6/16, 6/23,
6/30/2016 HH-1453

Fictitious Business
Name Statement
2016142069
The following person(s) is (are) doing
business as DD SURFBOARDS, 1734

PROSPECT AVE., #B1, HERMOSA
BEACH, CA 90254, LA COUNTY.
Registered Owner(s): 1.) CANDICE

DALAN, 1734 PROSPECT AVE., #B1,
HERMOSA BEACH, CA 90254, CA. 2.)
LANE DALAN, 1734 PROSPECT AVE.,
#B1, HERMOSA BEACH, CA 90254.
This business is being conducted by
a MARRIED COUPLE. The registrant
commenced to transact business under
the fictitious business name or names
listed above on: 06/2016. Signed:
CANDICE DALAN, WIFE. This statement
was filed with the County Recorder of Los
Angeles County on JUNE 7, 2016.
NOTICE: This Fictitious Name Statement
expires on JUNE 7, 2021. A new Fictitious
Business Name Statement must be filed
prior to JUNE 7, 2021. The filing of this
statement does not of itself authorize the
use in this state of a Fictitious Business
Name in violation of the rights of another
under Federal, State, or Common Law
(See Section 14400 ET SEQ., Business
and Professions Code).

El Segundo Herald: Pub. 6/9, 6/16, 6/23,
6/30/2016 H-1458

Fictitious Business
Name Statement
2016148749
The following person(s) is (are)
doing business as 1.) FUJIO KOSAN
CORPORATION, 24450 NEECE AVE.,
TORRANCE, CA 90505, LA COUNTY.
2.) FUJIO KOUSAN CORPORATION.
Registered Owner(s): FUJIO KOSAN
KABUSHIKI KAISHA, 24450 NEECE,
TORRANCE, CA 90505, CA.This business
is being conducted by a CORPORATION.
The registrant commenced to transact
business under the fictitious business
name or names listed above on: 06/2016.
Signed: FUJIO KOSAN KABUSHIKI
KAISHA, MITSUZO FUJIO, PRESIDENT.
This statement was filed with the County
Recorder of Los Angeles County on JUNE
14, 2016.
NOTICE: This Fictitous Name Statement
expires on JUNE 14, 2021. Anew Fictitious
Business Name Statement must be filed
prior to JUNE 14, 2021. The filing of this
statement does not of itself authorize the
use in this state of a Fictitious Business
Name in violation of the rights of another
under Federal, State, or Common Law
(See Section 14400 ET SEQ., Business
and Professions Code).
El Segundo Herald: Pub. 6/23, 6/30, 7/7,
7/14/2016 HT-1464

Fictitious Business
Name Statement
2016139616
The following person(s) is (are) doing
business as RINSE. HAIR SALON,
2041 ROSECRANS AVE. #170, EL
SEGUNDO, CA 90245, LA COUNTY.
Registered  Owner(s): JULIE ~ ANN
DAWSON, 5810 W. OLYMPIC BLVD.
APT. #101, LOS ANGELES, CA 90036.
This business is being conducted by an
INDIVIDUAL. The registrant commenced
to transact business under the fictitious
business name or names listed above on:
N/A. Signed: JULIE DAWSON, OWNER.
This statement was filed with the County
Recorder of Los Angeles County on JUNE
3, 2016.
NOTICE: This Fictitous Name Statement
expires on JUNE 3, 2021. A new Fictitious
Business Name Statement must be filed
prior to JUNE 3, 2021. The filing of this
statement does not of itself authorize the
use in this state of a Fictitious Business
Name in violation of the rights of another
under Federal, State, or Common Law
(See Section 14400 ET SEQ., Business
and Professions Code).
El Segundo Herald: Pub. 6/9, 6/16, 6/23,
6/30/2016 H-1454

Fictitious Business
Name Statement
2016139948
The following person(s) is (are) doing
business as ECONO INN & SUITES,
10750 MAGNOLIA AVE., NORTH
HOLLYWOOD, CA 91601, LA COUNTY.
Registered Owner(s): VAGHASHIA, LLC,
4661 TORREY PINES DRIVE, CHINO
HILLS, CA 91709, CA. This business is
being conducted by a LIMITED LIABILITY
COMPANY. The registrant commenced
to transact business under the fictitious
business name or names listed above
on: 04/2016. Signed: VAGHASHIA, LLC,
JAYMIN  VAGHASHIA, SECRETARY.
This statement was filed with the County
Recorder of Los Angeles County on JUNE
3, 2016.
NOTICE: This Fictitous Name Statement
expires on JUNE 3, 2021. A new Fictitious
Business Name Statement must be filed
prior to JUNE 3, 2021. The filing of this
statement does not of itself authorize the
use in this state of a Fictitious Business
Name in violation of the rights of another
under Federal, State, or Common Law
(See Section 14400 ET SEQ., Business
and Professions Code).
El Segundo Herald:
6/30, 7/7/2016

Pub. 6/16, 6/23,
H-1459

Fictitious Business
Name Statement

2016149565
The following person(s) is (are)
doing business as WATCHTOWRE

PRODUCTIONS, 1007 N. SEPULVEDA
BLVD., STE. 672, MANHATTAN BEACH,
CA 90267, LA COUNTY. Registered
Owner(s): DAVID BURLEIGH, 1007
N. SEPULVEDA BLVD., STE. 672,
MANHATTAN BEACH, CA 90267. This
business is being conducted by an
INDIVIDUAL. The registrant commenced
to transact business under the fictitious
business name or names listed above
on: 01/2016. Signed: DAVID BURLEIGH,
OWNER. This statement was filed with the
County Recorder of Los Angeles County
on JUNE 14, 2016.

NOTICE: This Fictitious Name Statement
expires on JUNE 14, 2021. A new Fictitious
Business Name Statement must be filed
prior to JUNE 14, 2021. The filing of this
statement does not of itself authorize the
use in this state of a Fictitious Business
Name in violation of the rights of another
under Federal, State, or Common Law
(See Section 14400 ET SEQ., Business
and Professions Code).

El Segundo Herald: Pub. 6/23, 6/30, 7/7,
7/14/2016 H-1465

Fictitious Business
Name Statement
2016139637
The following person(s) is (are)
doing business as SKIN TO LOVE,
2041 ROSECRANS AVE. STUDIO
16, EL SEGUNDO, CA 90245, LOS
ANGELES COUNTY. Registered
Owner(s): MARGARITA GOLUBEVA,
321 S. VICENTE BLVD., #902, LOS
ANGELES, CA 90048. This business
is being conducted by an INDIVIDUAL.
The registrant commenced to transact
business under the fictitious business
name or names listed above on: N/A.
Signed:  MARGARITA  GOLUBEVA,
OWNER. This statement was filed with the
County Recorder of Los Angeles County
on JUNE 3, 2016.
NOTICE: This Fictitious Name Statement
expires on JUNE 3, 2021. A new Fictitious
Business Name Statement must be filed
prior to JUNE 3, 2021. The filing of this
statement does not of itself authorize the
use in this state of a Fictitious Business
Name in violation of the rights of another
under Federal, State, or Common Law
(See Section 14400 ET SEQ., Business
and Professions Code).
El Segundo Herald: Pub. 6/9, 6/16, 6/23,
6/30/2016 H-1455

Fictitious Business
Name Statement
2016122376
The following person(s) is (are) doing
business as SOOAN STUDIO, 1253 E.
ELM AVE., EL SEGUNDO, CA 90245,
LA COUNTY. Registered Owner(s): ANN
YUN JU SOO, 1253 E. ELM AVE., EL
SEGUNDO, CA 90245.This business
is being conducted by an INDIVIDUAL.
The registrant commenced to transact
business under the fictitious business
name or names listed above on: N/A.
Signed: ANN YUN JU SOO, OWNER.
This statement was filed with the County
Recorder of Los Angeles County on MAY
17, 2016.
NOTICE: This Fictitious Name Statement
expires on MAY 17, 2021. A new Fictitious
Business Name Statement must be filed
prior to MAY 17, 2021. The filing of this
statement does not of itself authorize the
use in this state of a Fictitious Business
Name in violation of the rights of another
under Federal, State, or Common Law
(See Section 14400 ET SEQ., Business
and Professions Code).
El Segundo Herald:
6/30, 7/7/2016

Pub. 6/16, 6/23,
H-1460

PUBLISH
YOUR
PUBLIC
NOTICES
HERE

ABANDONMENTS:
$125.00

ABG NOTICES:
$125.00

DBA
(Fictitious Business Name)

NAME CHANGE:
$125.00

Other type of notice? Contact us
and we can give you a price.
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Naomi

Have a great start to your summer when
you adopt your purr-fect match.

Naomi is a total lap kitty who rolls over
to give you her tummy. She is just 2 years
young and ready for a home of her own
now that her kittens are weaned. Naomi is
fine all by herself while you are at work,
but loves it when you return home! She
enjoys interaction with you as she plays with
string and wand toys. Soft and fluffy, she
is not as big as appears and weighs only 8
15 pounds. Naomi is not good with other
cats or dogs and will be happy to be the
only cat unless you adopt her with one of
her kittens - Gru, Lydia, or Bob.

This dashing young boy just loves to
be held! So much so, that sometimes Bob
would rather cuddle than play. He is a
character! Bob is rough-and-tumble, but

Lydia

June 23, 2016

rets:
Purrrfect Companions =000

smart, affectionate and playful. And boy
does he like attention! Bob is courteous
when meeting new cats or kittens and he
needs to have one for a friend. He is good
with cats and ok with children eight or older
and friendly calm dogs. Welcome this little
guy into your life for a forever friend.

Lydia is the perfect kitten! She is a balance
of spunkiness and softness. Her beautiful fluffy
fur will need regular brushing to keep her
adorable appearance. She has a confidence
about her that makes her what we call “plug
and play”. It means she will do well in
many situations. Lydia does wonderfully
with older children, friendly dogs and other
kitties. This girl is kissable sweet!

Gru is so special that he can steal your
heart just by reaching out to you with one
of his big white “gloved” paws. He is full
of fearless curiosity and energy. This super
smart boy is so responsive that he will come
when you call him “baby.” Gru will provide
you with endless entertainment even though
he is not the cuddliest kitten. He just doesn’t
have time for that! Gru loves to play with
other kitties. He is good with older children
and friendly dogs, and simply loves other cats.

Jade and her sister Emerald were found by
a Good Samaritan when they were just days
old after someone had thrown them away in
a trash can. They went to an expert bottle
feeder, where they thrived. Because these
sisters were bottle fed, Emerald and Jade are
incredibly outgoing, love people and are super
affectionate. They would be great for gentle
children, or in a busy household. Emerald and
Jade get along with other kitties, but have

Gru

Jude

a very strong adverse reaction to dogs. It is
possible that they might adjust to a dog who
leaves them alone, but they definitely do not
want to interact with one. These girls would
adore finding a home together, even with
other kittens in their foster home they tend
to gravitate to each other. They absolutely
cannot be an only kitty in the home, they are
too young and need a playful companion to
wrestle, chew and romp with.

Powder is a high-energy alpha cat who is
just over a year old. He is almost all white
with his gray face and tail with beautiful
grayish green eyes. This cool cat loves to
be the center of attention, is curious and
always eager to learn. Powder plays with
a huge dog and is respected by all the other
kitties. He’s not much of a talker, but does
purr really loud. Powder is a very loving
boy who likes to be held. He is totally ready
for his forever home. To be happy, Powder
needs to be adopted with another feline or
have a feline friend at his new home.

These Kkitties are available for adoption
through Kitten Rescue, one of the largest cat
rescue groups in Southern California. All of
our Kkitties are spayed/neutered, microchipped,
tested for FeLV and FIV, dewormed and
current on their vaccinations. For additional
information and to see these or our other
kittens and cats, please check our website
www.kittenrescue.org or email us at mail@
kittenrescue.org. Your tax deductible donations
for the rescue and care of our cats and
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Emerald

kittens can be made through our website
or by sending a check payable to Kitten
Rescue, 914 Westwood Blvd. #583, Los
Angeles, CA 90024.

On Saturdays, we have adoptions from
noon to 3:30 p.m. in Westchester at 8655
Lincoln Blvd. just south of Manchester Ave.
and also in Mar Vista at 3860 Centinela Ave,
just south of Venice Boulevard. Our website
lists additional adoption sites and directions
to each location. *

Powder

CERTIFIED AND LICENSED PROFESSIONALS

flooring

>4 KIRK FLOORING
(310) 322-6099

Fax (310) 322-6899
lic# 648106
333 Indiana Street, El Segundo
sales@kirkflooring.com

HOME & APARTMENT
MAINTENANCE

CONTRACTOR QUALITY
at Handyman Prices.

We cover everything from A-Z.

handyman

handyman

painting

plumbing

BILL'S

TOUCHSTONE

PAINTING ¢ PLASTERING
HANDYMAN

Reasonably Priced - Referrals Upon Request

| 30 Year Business and Resident in the South Bay |

gardening

Bill Henrichon
Cell: 310-890-7531
Office: 310-542-3470

painting

EL SEGUNDO

Billshomeandaptmain@yahoo.com

Freperick’s PAaintinG

PAINTER PLUS i, MATINCCT o

INTERIOR  EXTERIOR
PLUS

IMPROVEMENTS ¢ REPAIRS

Since 1990 « Lic # 770059 » C-42 C-36 C-34 C20 A

PLUMBING, HEATING & COOLING

Full Service Plumbing * Heating * Cooling
Sewer Video Inspection * Rooter Service  Copper Repipes

310-543-2001

plumbing

Phone/Text

i d & Insured FREE ESTIMATES , 310.738.7094
GARDENER A I# 7860 ' e LOWEST PRICES » GUARANTEED QUALITY // P ——
licensed,/Bonded OF B SEGUO £— | 5 YEAR FREE MAINTENANCE Ig SECOND CITY
All E.S. Crew, Lawn Service Clean Ups, 3 3 Interior & Exterior | .I
Tree Trim, Sprinklers, Handyman, efe. \ \ \ NO Job too Small [f == SERVING THE BEACH CITIES »PLUMBING
CALL BRIAN 2011 2012 2013 Free Estimates [ FOR OVER 20 YEARS & Rooter Service
310-493-7811 Serving the South Bay for 25 - - -798- 23 YEARS EXPERIENCE
Lic# 1OOW Ca" Fred 3”'0994?5!70 484 ' CALL DON 31!372138 0450 Sewer Video Hgf[?é‘?%%%g}?""ded e Insured
handyman painting
. YOUR YOUR YOUR
Bob Boice RICH’S PAINTING
Quality Work Since 1966 A D A D # A D
Home Repairs pecializing in exterior
Carpentry/Painting - H E R E H E R E Quality interior work H E RE

Ceramic Tile/Masonry Repairs -
Most Other Repairs and Improvements -
Small Jobs O.K.! - Please no plumbing calls.

310-316-3435

Lic#817498 B.H.I.C.

Email to reserve your space
marketing@heraldpublications.com

Email to reserve your space
marketing@heraldpublications.com

Reliable * Reasonable Rates

310-640-9465

Email to reserve your space
marketing@heraldpublications.com

OVER 40 THOUSAND PAPERS DELIVERED WITHIN MILES OF YOUR HOME OR BUSINESS.
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Bill Ruane has been
recognized by RE/MAX as their
#1 AGENT IN THE UNITED STATES.

Thanks to the residents of El Segundo.
RE/MAX WORLD WIDE EXPOSURE

416 Washington St. i _

e 3BEDS/2 BATHS
e Lot: 6,269 SF.
¢ PRIVATE POOL
e BACKYARD OPENS TO 2 ACRE PARK

$1,195,000

oY :
o

e

OPEN

i : HOUSE
i (e | | Limi,  SUNDAY §.
om s e e oea— o BN 2-4PM I

¢ 4 BEDS/3 BATHS » 2,243 SF. « OCEAN VIEW * 4 BEDS/2 BATHS e Lot: 6,000 SF.

e Lot: 5,218 SF.e REMODELED KITCHEN & MORE! e POOL « COMPLETELY UPGRADED
754 Hillcrest St. 812 McCarthy Ct.
$1,499,000 $1,250,000

xﬂhé?‘: )

e 4 BEDS/3 BATHS » 2,919 SF. » Lot: 6,603 SF. - -
COMPLETELY REMODELED CUL-DE-SAC *iaEEDEd BAT[*OSt 8‘;‘;5@? 000SF. + POOL

e AMAZING OUTDOOR OASIS « POOL/SPA  BUILT INBBQPIT

730 Redwood Ave. 405 E Oak Ave.

$1,685,000 $1,599,000

AVAILABLE 9AM 9PM MA R K E I ) 1 [ ) | bill@billruane.net

310.877.2374

HOUSES

ADDRESS BED BATH SQFT SALE/LIST PRICE STATUS
838 Hillcrest St. 4 2 2040 $ 1,049,000 PENDING
516 E Walnut Ave. 3 2 1611 $ 1,099,000 PENDING
937 Eucalyptus Dr 3 2 1802 $ 1,299,000 PENDING
507 Hillcrest St. 3 2 1630 $ 1,399,000 PENDING
‘816 Sheldon St. 4 4 2700 $ 1,549,000 PENDING
CONDOS

ADDRESS BED BATH SQFT SALE/LIST PRICE STATUS
303 Kansas St # C 3 3 2030 $ 939,000 SOLD

CALL FOR FOR A FREE MARKET EVALUATION OF YOUR PROPERTY

= |BRE#0097§4?34PARABLESALES » ESTATE PLANNING ¢ REFINANCING OPTIONS * MARKET RENT COMPARISONS
a
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RESIDENTIAL | COMMERCIAL | INVESTMENT
EL SEGUNDO RESIDENTIAL

= 3BEDS/2BATHS e 1 470 Sk
e Lot: 5013 SF. o GREAT WEST SIDE LOCATION!

723 W. Pine Ave.
Offered at $1,350,000

BEDS/ 4 BATHS * 2,943 SE./ Lot: 4,948 SF, :
= 2 CAR GARAGE » NEW HARDWOOD/
 UPGRADED BATHS NEW CARPETING UPSTAIRS

= 400 Bungalow Dr.
i § Offered at $1,499,000

S i 1

naunltl l

OPEN
HOUSE
SUNDAY
2-4PM

» 4 BEDS/4 BATHS e UPDATED KITCHEN
e 3CARGARAGE = SECOND STORY DECKW/HOT TUB
e 2,943 SF. sl ot: 6,699 SF.

414 W. Walnut Ave.
Offered at $1,650,000

o e
« 3 BEDS/3 BATHS . ACROSS FROM PARK
« HARDWOOD FLOORS = Lot: 6,606 SF
e 2,022 SE,

353 Valley St.
Offered at $1,599,000

1321 E. Grand Ave. Llnﬁ E « 3BEDS/25 BATHS B » POOL & SPA
Townhomes Offered at $798,000 | «seanearace o7 HACRES

INCOME & COMMERCIAL PROPERTIES

m|

"i i

.-!‘”l
£ = . 5| == - - et~ gl
PRIME OFFICE Prlme Ofﬁce Retail Space ROCK & BREWS ([0 RARE APARTMENT BUILDING
Elevon 319 Richmond St. 149 Standard St. 1042 E. Imperial Ave.
e NEW CONSTRUCTION * 900 SF, * FOR LEASE « CREATIVE SPACE e 6 UNIT BUILDING 7 GARAGES
e FOR SALE OR FOR LEASE * FOR LEASE ¢ LIVE/WORK LOFT * LAUNDRY ROOM

e 2,2005F. e ONE BLOCK TO MAIN ST. «NEW DOORS & WINDOWS
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___fjeal Estqte ____

Give Homes Custom Curb Appeal with Exterior
Moulding and Trim

(BPT) - When it comes to home exteriors,
the beauty is in the details. Custom homes
have rich, unique exterior elements, includ-
ing decorative moulding and trim, which
enhance architectural aesthetics and create
captivating curb appeal. But you don’t need
a custom home to enjoy custom looks. With
eye-catching details tastefully placed - from
the front porch and windows up to the gables
- you can distinguish new and remodeled
homes and boost their value.

People often picture moulding as bridging
wall-to-ceiling seams or securing siding. But
moulding is even more versatile and offers
splendid aesthetics - the same applies to
exterior trim. Adding welcoming warmth,
luxurious looks, and elegant finishing touches
to homes is simple with Kleer Moulding and
Kleer Trimboard. In fact, low-maintenance
exterior moulding and trim applications are
among the easiest, most economical ways
to give homes custom allure.

Easy-to-install Kleer Moulding and
Trimboard are ultra-low-maintenance with
unmatched durability. They feature wood’s
authentic appearance - without the lifetime
of intensive upkeep. Crafted from strong cel-
Iular PVC, Kleer Moulding and Trimboard
are impervious to moisture and insect dam-
age, so decorative elements remain flawless
indefinitely.

When used alongside Kleer Trimboard

products, Kleer Moulding offers striking
ways to accentuate trim. Available in many
heights and projections for unique appli-
cations, Crown Moulding lets you place
“crowning” architectural touches anywhere,
from stylish details above soffits to grace-
ful finishes on gables. Crown Moulding is
always traditional and versatile.

Kleer Moulding profiles also include Brick,
Bed, Band, Cove/Scotia, Rake, Ram’s Crown,
Historical Sill, and more - so creative appli-
cations are unlimited. For instance, inviting
Brick Moulding makes cozy window and door
surrounds. Bed Moulding installs warmly
above trim as fascia or header details beneath
rooflines. Cove/Scotia Moulding adds texture
to column headers and bases. Sophisticated
Rake and Ram’s Crown Mouldings top off
trim enchantingly.

Kleer Trimboards, Kleer Sheets, Kleer-
Beed Sheets, Kleer Konceal, and Kleer Post
Wraps complement every Kleer Moulding
profile. Trimboards work naturally around
doors and windows and for corners, soffits,
fascia, cornices, rakes, and other high-profile
décor. Trimboards are also available with
Kleer’s innovative TruEDGE technology,
which features clean-looking sealed edges
that resist stains and provide a smoother
finish than wood and other PVC boards,
and UV inhibitors to protect from harsh
elements over time.

Brokers Open

Thursday 11:30-1:00pm
=5 N . | f

TOL) WILL ST THI BEST DEAL

DRE # 00946399

John Skulick
310-350-4240

%

DRE # 01064179

Rose VanHook
310-350-5920

Kleer Sheets are designed for easy custom
millwork, while KleerBeed Sheets make
charming porch ceilings and soffits. When
installing siding, Kleer Konceal covers rough-
cut edges and imperfections at corners and
other spots for seamless finishes. With Kleer
Post Wraps, you can encase and protect posts
to adorn porches, porticos, and anyplace you
want the natural splendor of wood columns
without the continuous upkeep.

Tapco’s Kleer Moulding and Trimboard

, FOLLOW US ON TWITTER @HERALDPUB

gl .
] 4 7 8 Elin Pointe Dr.

are perfectly paired for beautiful, low-
maintenance home exteriors with custom curb
appeal. Backed by Limited Lifetime Warranty,
Kleer products provide the industry’s highest
quality. With Kleer, trimming your home in
custom style is surprisingly simple.

Kleer Moulding and Kleer Trimboard are
products of The Tapco Group, a U.S. Green
Building Council member. For more infor-
mation, call 1-800-521-8486 or visit www.
TheTapcoGroup.com. *

Open Sunday
2:00°%:00pm

3 BEDROOM | 2.5 BATH | $999,000

k‘l "
iE # 01990884

Heidi Skulick
310-438-9967

Stunning Elin Pointe Town House
3 Bedroom including master suite. 2'/2 baths. Over 1900 sq. ft. of

open living space. Large kitchen with island and stainless built-in
appliances. Beautiful hardwood floors. Private rear yard, perfect for
backyard entertaining. 2 car garage with guest parking.

This one is truly a beauty! Close to park and downtown.

teamSKULICK

Your Real Estate Connection

TeamSkulick@gmail.com RoseVH@earthlink.net Heidi.Skulick@shorewood.com



