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Hundreds of art lovers came out on June 24 to stop in galleries and enjoy street displays as part of the third annual Downtown Artwalk. In this photo, attendees view art at the Destination: Art Pop Up 
Gallery on 213th and Cabrillo. Photo Credit: Dennis Sullivan, Destination: Art. •

Third Annual Downtown Artwalk

The Torrance Refinery Supports 
Youth Development Program 
By Cristian Vasquez

The 27-year-partnerhship, which has sup-
ported the Youth Development Program, 
has engaged more than 1,000 students in a 
summer job program and to date has received 
$2 million. Recently the Torrance Refining 
Company contributed an additional $50,000 for 
2017, extending the partnership another year. 

“This is a program where we sponsor the 
City and Torrance Unified School District 
[TUSD] to give summer employment and 
educational opportunity to our youth,” said 
Torrance Refining Company Community 
Relations Advisor Gesuina Paras. 

During the most recent Torrance City 
Council meeting, the donation was accepted 
and appropriated by the Council, which si-
multaneously approved an $11,010 payment 
authorized to be made to the Torrance Unified 
School District for the 2017 Youth Develop-
ment Program. “Through funds provided by 
Torrance Refining Company, Torrance Unified 
School District recruits eligible participants,” 
said Torrance Refining Company Community 
Relations Manager Barbara Graham. “Students 
apply through their high school counselor’s 
office and are selected based on their coun-
selor’s recommendation and final interviews.”

Thirty students are selected through in-
terviews conducted by two teachers hired 
as facilitators by the Youth Development 
Program. Each student must be attending a 
Torrance school, and be doing so in the fall. 
They must also have passed the Academic 
Proficiency (AB65) tests, as well as completed 
their freshman year of high school. Graduat-
ing seniors are not eligible for the program. 
Formerly known as the Green Team and 
ExxonMobil Youth Development Program, this 
partnership has served the community’s youth 
with an “enriching and empowering” work 

experience that is tailored to help the student 
in future collegiate and professional careers. 
The Youth Development Program’s objective 
is to provide what is usually its first work 
experience to students through a combination 
of classroom and work-based activities--both 
of which are designed based on opportunities 
relating to future career planning. 

“The Youth Development Program is truly 
a unique partnership between the Torrance 
Refining Company, the Torrance Unified 
School District and the City of Torrance,” 
Graham said. “What’s offered is more than 
a summer job. The Youth Development 
Program teaches the responsibilities associ-
ated with working, helps to instill the value 
of teamwork, and provides a chance for the 

teens to form lasting relationships with their 
community, all while earning a paycheck and 
high school curriculum credits.”

With a key component of the program be-
ing education, there is a strong focus on job 
skills training through classroom lessons such 
as interview training, in addition to training 
on-the-job. Furthermore, since the jobs that 
the students are engaging support vital school 
and City services, the program instills the 
importance of good citizenship and helps 
students connect with their community. The 
Youth Development Program launched the 
last week of June with a one-week course 
that teaches proper workplace behaviors and 
promotes work-readiness. Participants then 

Rite Aid Merger Had Drugstore 
Customers Sweating
By Rob McCarthy

The announcement last week that Wal-
greens has downsized the deal to buy the 
Rite Aid drugstores nationwide means 
that South Bay shoppers won’t be say-
ing goodbye any time soon to the small 
neighborhood retailer. Had Walgreens gone 
ahead with the original plan to buy all of 
Rite Aid’s stores, some store closings were 
very likely and the nostalgic Thrifty ice 
cream counter with its single, double and 
triple scoops was in jeopardy. 

Federal regulators had until July to decide 
whether to okay the planned merger be-
tween the numbers one and three drugstore 
chains in America, but Walgreens pulled 
the plug on the originally proposed deal 

first announced in 2015. Rite Aid said in 
a press release on June 27 that Walgreens 
had reworked its offer because of doubts 
the Federal Trade Commission would 
approve a merger of the former numbers 
one and three drugstore chains in America. 

The new deal calls for Walgreens to  
buy 2,186 Rite Aid stores for $5.175 
billion. While the original deal included 
Rite Aid properties in California and 
throughout the West, those stores will 
continue to be owned and operated by 
Rite Aid, the company said. Rite Aid’s 
chairman thanked store employees for 
enduring a two-year wait to see what 
would become of their stores and jobs. 

See Rite Aid, page 4

See Torrance Refinery, page 3
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Fatal Car Collision at 
Van Ness and Del Amo

On Thursday, June 29, at approximately 
12:10 a.m., officers from the Torrance Po-
lice Department responded to major traffic 
collision at Van Ness Avenue and Del Amo 
Boulevard. On arrival, officers discovered a 
single vehicle traffic collision involving a 
yellow Dodge Charger which had collided 
into a tree. 

Based on witness statements, the initial 
investigation indicates the Dodge was travel-
ling southbound on Van Ness Avenue through 
Del Amo Boulevard at a high rate of speed 
when it lost control for an unknown reason 
and collided with a tree at Van Ness Way. 

The driver of the Dodge, a 20-year-old 
male, and his 19-year-old male passenger, 
both residents of Long Beach, were treated 
by Torrance Fire Department personnel, but 
succumbed to their injuries at the scene. A 
second passenger, an 18-year-old male resident  

of Long Beach, was treated by Torrance 
Fire Department personnel at the scene and 
transported to a local hospital where he later 
succumbed to his injuries. All three occupants 
of the Dodge were positively identified by 
investigators, but their names are being with-
held pending notification to a next of kin. 

Van Ness Avenue was closed in both di-
rections between Del Amo Boulevard and 
Harpers Way for approximately five and one 
half hours during the collision investigation. 

This collision is being investigated by the 
Torrance Police Department’s Traffic Division 
under the command of Captain Martin Vu-
kotic, Commander of the Special Operations 
Bureau. Anyone with information regard-
ing this collision is encouraged to contact  
the Torrance Police Department’s Traffic 
Division at (310) 618-5557.

– Content: Torrance Police Department

Historical Society Rocks Around  
the Block in Celebration of  

All-America City Award

On Thursday, July 20, from 5-8 p.m., the 
Torrance Historical Society is hosting the 13th 
annual 1950s-style family summer event in 
celebration of Torrance’s All-America City 
Award--one of America’s original and most 
prestigious community recognition awards. 
The City received this award for “Growth 
without strain” back in the 1956 when Albert 
Isen was Mayor of Torrance.

This free event is open to the public and 
will be held in front of the Torrance Historical 
Society & Museum (1345 Post Avenue). Post 
Avenue will be blocked off from Cravens to 
Sartori, so guests can . . .

•  View  vintage cars on display along Post 
Avenue, courtesy of Cruisin’ 50s Car Club, 
Touring A’s and local car owners. 

•  Bop to ‘50s music by DJ Ozzie.
•  Munch on burgers from the In-N-Out burger 

wagon (burgers served from 5-7:30 p.m., 
nominal fee for food & beverages).

•  See special exhibits featuring the original 
All-America City congratulatory telegram 
from President Eisenhower, along with the 
All-America City button and logo.

•  Capture a “Kodak Moment” next to Jared 
Sidney Torrance.

•  Check out high school yearbooks -- the 

Torrance Historical Society has the largest 
collection in the city.

•  Play  retro games like Dime Toss or paint 
a pet rock.

•  Enter the hula hoop, bubble gum blowin’, 
(Torrance Bakery) cake walk and pie eating 
contests--there are prizes!
The Bartlett Senior (over 50) Center will 

also host an open house. You can dine on 
their patio and sway to The South Bay Strum-
mers (ukulele group). The Torrance Woman’s 
Club will have their 1950s scrapbook available 
for viewing. Also, the Torrelles--a group of 

Torrance City employees who sing ‘50s and 
‘60s songs in a cappella--will entertain guests 
while strolling through the crowd.Guests will 
also have the opportunity to learn hands-on 
CPR from the Torrance Fire Department to 
the Bee Gees tune “Stayin’ Alive.”

This free 1950s-style family event is hosted 
in partnership with the Torrance Histori-
cal Society, City of Torrance, CitiCABLE 
3, Torrance Bakery, and the Old Torrance 
Neighborhood Association.

– Content and Photo: Torrance 
Historical Society & Museum

Pediatric Therapy Network Awarded 
South Bay’s Nonprofit of the Year

Last Wednesday, Assemblymember Al 
Muratsuchi honored the Pediatric Therapy 
Network with an award for the 66th Assembly 
District’s Nonprofit of the Year. The award 
is presented as part of the second annual 
California Nonprofits Day, which honors the 
nonprofit sector in California. The nonprofit 
sector generates 15 percent of the state’s 
gross domestic product and employs nearly 
one in 16 California workers. 

Pediatric Therapy Network has been a 

part of the Torrance community for over 
20 years offering therapy for children with 
special needs through physical, occupational, 
and speech therapy. “I am proud to honor 
the Pediatric Therapy Network (PTN) as 
the Nonprofit of the Year for their care of 
special needs kids for over 20 years. Their 
innovative therapy work and community 
involvement has improved the lives of many 
children and families throughout the South 
Bay,” said Assemblymember Muratsuchi. •
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Up and Adam
From Torrance High School 

All the Way to the Bigs
By Adam Serrao 

There’s no doubting that California is 
known for its baseball, especially when it 
comes to the high school level. Perhaps 
no school in the South Bay has been more 
prominent in recent years than the Torrance 
Tartars. Torrance proved again last month 
why it can be viewed as one of the state’s 
preeminent pipelines for sending young tal-
ent to the Major Leagues. On the third day 
of the Major League Baseball (MLB) draft, 
both Dante Mendoza and Alex Gallegos 
witnessed their dreams come true as the 
two players were selected to play ball for 
big league organizations. 

“We’re fired up around here,” a proud and 
excited Torrance head baseball coach Terry 
DeWan expressed about his two star players 
making it to the MLB. The Cleveland Indians 
were the lucky team that took Mendoza in 
the 12th round with the 372nd overall pick. 
Gallegos had to wait around until the 35th 
round to hear his name called, but the wait 
was well worth it once the St. Louis Cardi-
nals called in with the 1,054th overall pick 
in the draft. 

Mendoza was an instrumental piece 
of the Tartars ballclub for the entirety of  
his tenure with the school, but most spe-
cifically last season when he led the team  
to a 22-10 overall record--which was  
good enough for a first place finish and  
Pioneer League championship. Mendoza’s 
last game with the Tartars came in a playoff 
matchup against the Santa Fe Chiefs. The 
six-foot-six starter went four innings while 
allowing five hits and two earned runs. 
Mendoza’s final game with Torrance wasn’t 
necessarily indicative of the stellar season 
that the senior had. He finished the year 
with a 1.42 ERA, notching 62 strikeouts in 
49 innings. 

As good as Mendoza was, Gallegos put 
up numbers that were even better in his 
limited action with the Tartars this season. 
A 4-0 record with a 1.03 ERA had the six-
foot-three pitcher sitting pretty as one of 
California’s greatest talents on the mound. 
A seven-inning, two-hit shutout in a 2-0 win 
against Palos Verdes and a seven-inning, 
two-hit outing in a 9-1 victory over his rivals 
from South were among Gallegos’s standout 
performances of the year. Unfortunately for the 
young, budding star, Gallegos tore his ACL 
just about two months ago, putting a dent in 
his potential draft stock. The star pitcher has 
successfully overcome the adversity, however, 
Despite being picked later in the draft than 

he otherwise would have preferred, Gallegos 
will rehab with the intent of getting back to 
baseball very soon. 

Mendoza and Gallegos are just the lat-
est in a long line of skilled Torrance High  
players to be selected in the MLB draft. 
As far back as 1966, the Tartars witnessed 
pitcher Robert Sharp find a selection in  
the 22nd round of the draft. Sharp was  
followed by a more prominent name the 
very next year when catcher Fred Kendall 
was selected in the fourth round of the draft 
and went on to enjoy an illustrious career 
in the big leagues, playing mostly with the 
San Diego Padres. If you’ve heard of Fred 
Kendall, then you’ve most certainly heard 
of his son, Jason Kendall. Jason was drafted 
from Torrance High to the Pittsburgh Pirates 
in 1992 and went on to enjoy a 20-year 
career in the MLB.

Most recently, the Tartars have sent  
some names to the majors over the last 
decade that might also be recognizable to 
high school fans living in the South Bay. 
In 2010, shortstop Angelo Gumbs went in 
the second round to the Cincinnati Reds. 
Gumbs is currently in Pensacola at the AA 
level. The following year saw shortstop Trent 
Gilbert go to the Oakland Athletics, where 
he currently remains at the minor league 
level. Tyrone Taylor took off in the second 
round of the 2012 draft when the Milwaukee 
Brewers selected the outfielder. Taylor is still 
in the Brewers minor league organization 
in Arizona. Just three years ago in 2014, 
the Kansas City Royals saw third baseman 
Manny Olloque as the perfect fit for their 
organization. Olloque is currently with the 
Class A Royals in the minors. 

The players listed, as well as many oth-
ers, highlight precisely why the Torrance  
Tartars have been at the top of the class when 
it comes to high school baseball. Torrance 
and coach DeWam don’t plan on slowing 
down either. Next season, the team will  
be loaded with seniors who will undoubt-
edly be looking to take the next step and 
follow in the footsteps of the great players 
who came before them. Second baseman 
Jacob Villareal, pitcher Colton Kruger and 
outfielder Kai Hershberger are just a few 
players who may just have next year’s draft 
on their minds. The Torrance Tartars have 
always been a great high school baseball 
team. Dante Mendoza and Alex Gallegos 
are just the latest proof that hard work and 
dedication truly can pay off.

– Asixlion@earthlink.net •

Deadline for Calendar items is the prior 
Thursday by noon.  Calendar items are $1 
per word. Email listings to marketing@
heraldpublications.com. We take Visa and 
MasterCard. 

THURSDAY, JULY 6
•  Propagation Society – Planting Seeds  

for the Future, 10:30 AM., Madrona  
Marsh Nature Center & Preserve, 3201 
Plaza Del Amo, free to public, Call: 310-
782-3989.

•  “Out of the Wilds & Into the Garden, 
Magic Dragons”, 10:00 AM. – 12:00 
PM., free, Madrona Marsh Nature Center 
& Preserve, 3201 Plaza Del Amo, Call: 
310-782-3989.
FRIDAY, JULY 7

•  Free Advance Directive Workshop, 10:00 
AM. – 11:00 AM., 5315 Torrance Blvd. 
Suite #B1, Call: 310-543-3402.

•  Friday Fun for Kids, 10:00 AM. – 12:00 
PM., free, Madrona Marsh Nature Center 
& Preserve, 3201 Plaza Del Amo, Call: 
310-782-3989.

•  CITY HALL CLOSED - (All Day)
•  Ticket to Paradise (Torrance Cultural 

Services Division and Susan Mann), 
7:30 PM., Tickets: $12, James Armstrong 
Theatre, 3330 Civic Center Drive, Call: 
310-781-7171.
SATURDAY, JULY 8

•  Torrance Certified Farmers’ Market at 
Wilson Park, 8:00 AM. – 1:00 PM., 2200 
Crenshaw Blvd., Between Carson St. & 
Sepulveda, Call: 310-781-7520.

•  Ticket to Paradise (Torrance Cultural 
Services Division and Susan Mann), 2:00 
PM. & 7:30 PM., Tickets: $12, James 
Armstrong Theatre, 3330 Civic Center 

Drive, Call: 310-781-7171.
SUNDAY, JULY 9

•  Bridge USA Japanese Summer Festival 
2017, 10:00 AM. – 7:00 PM., Tickets: 
$6/$3, Torrance Cultural Arts Center, 
3330 Civic Center Drive, Contact: www.
bridgeusa.com.
MONDAY, JULY 10

•  Madrona Marsh Nature Center & Preserve 
-  CLOSED, 3201 Plaza Del Amo.

•  Reading By Design: Marble Mazes, 2:00 
PM., free, Katy Geissert Civic Center 
Library, 3301 Torrance Blvd., Call: 310-
618-5964.
TUESDAY, JULY 11

•  Torrance Certified Farmers’ Market at 
Wilson Park, 8:00 AM. – 1:00 PM., 2200 
Crenshaw Blvd., Between Carson St. & 
Sepulveda, Call: 310-781-7520.

•  City Council Meeting, 7:00 PM. – 9:00 
PM., City Hall, Council Chamber, 3031 
Torrance Blvd., Call: 310-618-2780.
WEDNESDAY, JULY 12

•  Armchair Traveler Book Group, 11:00 
AM., free, Walteria Library, 3815 W. 242 

Street, Call: 310-375-8418.
THURSDAY, JULY 13

•  Propagation Society – Planting Seeds for 
the Future, 10:30 AM., Madrona Marsh 
Nature Center & Preserve, 3201 Plaza Del 
Amo, free to public, Call: 310-782-3989.

•  Book Discussion: Mademoiselle Chanel 
by C.W. Gointner, 10:00 AM., free, Hen-
derson Library, 4805 Emerald Street, Call: 
310-371-2075.

•  Biography and Memoirs Book Discussion 
Group, 10:30 AM. – 11:30 AM, free, Katy 
Geissert Civic Center Library, 3301 Tor-
rance Blvd., Call: 310-618-5959. •

Calendar of Events

reported to their job sites as of Wednesday, 
July 5 to begin the four-week, on-the-job 
internship. Students will be required to work 
four days a week and dedicate one day to 
classroom workforce training activities. The 
students will be paid for 32 hours of work 
each week, but their classroom participation 
will earn them high school credits.

In addition to the hands-on work experi-
ence, refinery employees will volunteer to 
assist students in identifying future career 
goals. The Torrance Refining Company 
will host a Career Pathway Day dedicated 
to having employees from a variety of dis-

ciplines share the journeys that led to their 
individual careers. Employees will also share 
experiences while providing college advice 
and highlighting the importance of seeking 
out internships. Refinery employees will 
also conduct mock interviews and present 
immediate feedback to help students develop 
valuable interviewing skills. 

“The City of Torrance appreciates the 
Torrance Refining Company’s generosity 
and support of the city’s youth and partner-
ship with Torrance Refining Company and 
the Torrance Unified School District,” said 
Torrance Mayor Patrick J. Furey. •

Torrance Refinery  from front page
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Another Man’s OpinionOne Man’s Opinion
Time to Trumpet Wins of the Trump 
Administration: A Positive Column!

By Duane Plank
Starting to write as I watch a riveting TV 

show on the Clinton News Network regarding  
President Richard Millhouse Nixon. Tapes hereto-
fore unreleased, regarding his tenure as POTUS,  
and his botching of the Watergate debacle which 
led to his resignation. Labeled “Our Nixon.”

Like Nixon or hate him, or don’t even know  
who the heck he was because you are a millennial 
who just racked up a ton of college debt and 
moved back into the basement and don’t really 
care, the program is worth watching because 
no CNN shills interject their biased opinions.

Looking forward to the CNN documentary 
on the Bill Clinton years. They could call it 
“Shades of Blue.” Which is the color of the 
infamous Monica Lewinsky dress, which came 
to prominence when she was…interning at the 
White House.

Watch “Our Nixon,” if possible. Though 
uneasy to stomach Nixon’s obstructions, at 
least the documentary was straight and honest, 
with no talking heads opining, and no Mika or 
Joe to comment. Unfiltered Nixon.

BTW, I wish Mr. Trump would shut down his 
Twittering. I think it is, at best, embarrassing to 
the POTUS. However, I think I may resurrect 
my Twitter account. As soon as I can figure 
out what my handle is, I shall inform you. 

I have been penning this column for about 
a month. Sent the first three columns up to 
the Kid, Phillip, for his thoughts. He was not 
impressed, opining that I was way too nega-
tive and said I should write about the positive 
things that Trump has accomplished.

I replied, facetiously, that if I could ferret out 
something positive that the Trump administration  
had accomplished, I would be glad to triumph it.

So here we go. Because Trump has ac-
complished a boatload of positives since his 
inauguration, even with the resistance out there.

Mainly he has over-ridden a bunch of the 
executive actions that Mr. Obama signed be-
cause they wouldn’t get passed by the duly 
elected officials. Loosening the onerous strains 
that have lassoed American business entities 
for the past eight years. America first, right? 
Nixon said that too, by the way.

Trump helped get Gorsuch seated on the 
Supreme Court, his travel ban is now (mostly) 
in place, and have you checked the numbers in  
your 401K? Kate’s Law is moving forward 
towards implementation. Business is booming.  
And he has streamlined the red tape at the 
Veteran’s Administration, an overwrought bu-
reaucracy that has shamefully continued to hose 
our returning war veteran heroes. He will also 
be meeting with Rasputin Putin this weekend.

And the wall has been built! Okay, maybe 
not that one.

Getting to work on my application to gain 
employment with the mismanaged LA DWP. 
Because recently the powers that be, led by am-
bitious LA Mayor Eric Garcetti, just granted an 
outrageous pay bump to DWP workers. Some of  
these folks, tasked with keeping the water running  
in our faucets, collect more than 100K a year. And  
receive incredible health and retirement plans. 
Gads, man, I need to hook in to this gravy train.

Now wasn’t that an uplifting column? •

Celebrate Independence Day by 
Honoring That Fighting Spirit

By Cristian Vasquez
That time of year to host cookouts and 

enjoy fireworks in celebration of our na-
tion’s independence has once again arrived.  
Fourth of July Weekend has come and  
what better time to enjoy America’s pastime 
with the midsummer classic around the 
corner. As we enjoy our nation’s birth and 
independence, we should also remember the 
reason such a celebration is even possible: 
our unwavering spirit to seek and fight  
for justice.  

At the risk of sounding like a cliché, it is 
a divisive time in our country. While true 
that the nation is in the midst of a left versus 
right battle, one can make the argument that 
there hasn’t been a time in our country when 
political differences have not caused tension 
between liberals and conservatives (Civil War, 
Civil Rights Movement). While tensions and 
conflicts aren’t the ideal circumstances for 
any nation, these difficult times will make 
us grow and in the end we can come out a 
better society. So when we see our fellow 
Americans protesting, rather than discrediting 
their message and villainizing the messenger, 
we should listen. 

I’m not asking that we just agree. Further-
more, I’m not suggesting that we don’t respond 
to what is being said, but never should we tell 
people to go away, be quiet and not protest. 
For one, we should not just listen to the mes-
sage—it’s also crucial to understand the reasons 
behind the grievance. I’m not African-American, 
so who am I to discredit their grievances? I 

am not a woman, so how can I argue that their 
concerns are unfounded? I am not a Trump 
supporter in deep-blue California, so how can 
I dismiss their feeling of disenfranchisement in 
a state that leans completely to the left? Every 
demographic deals with issues that unless you 
are part of that group, you won’t understand. 
Simultaneously, some issues are universal and 
we shouldn’t dismiss them simply because we 
don’t identify with the messenger (women 
and equal pay).

Second, we all have a right to assemble, 
protest and voice our opinions, but that  
right comes with the responsibility of deal-
ing with the backlash--hence why protestors 
should never be silenced. In 2000 I lived  
in Tulsa, Oklahoma and during my time  
there members of the local KKK decided  
to host a rally at city hall. The sparsely 
attended event drew plenty of local media 
coverage. My memory could have faded a bit, 
but I don’t recall a counter protest trying to 
silence these morally questionable individu-
als. Yet, what I do recall is that the next day 
a much larger crowd of loving and caring 
Americans, led by a local church, showed 
up to city hall to sweep away the hate and 
spread love.

So in honor of our nation’s birth and that 
spirit of fighting for justice, next time a 
group of people voices its grievances, listen 
and try to understand. If even after that, their 
message rings untrue and wrong, then you 
have your own gathering and spread some 
truth. It’s the American way… •

”I would like to thank our entire Rite Aid 
team for their extraordinary efforts during 
this process and their tremendous focus 
on taking great care of our customers and 
patients,” said Rite Aid Chairman and CEO 
John Standley. 

Rite Aid bought the Thrifty Drugstore 
chain in 1996 and rebranded all of its stores 
in Southern California. Much of the delight 
of ice cream lovers, Rite Aid preserved the 
ice cream counters in the retail drugstores it 
bought from the Thrifty PayLess Corporation. 
When Walgreens and Rite Aid announced two 
years ago the chains would merge, Thrifty 
Ice Cream’s future again was in doubt.  The 
iconic ice cream brand, founded in South-
ern California, is remembered by longtime 
South Bay locals for serving single scoops 
for a nickel and triple-scoop cones for 15 
cents. Today, cone prices start at $.1.99 for 
a single scoop and come in popular flavors 
called Chocolate Malted Krunch, Butter Pe-
can, Medieval Madness, and Circus Animal 
Cookies, made with real Mother’s Cookies. 

The 2,186 stores included in the agree-
ment are primarily located in the Northeast, 
Mid-Atlantic and Southeastern regions of 
the United States. For now, it appears the 
South Bay Rite Aid stores in El Segundo, 
Inglewood, Torrance, Redondo Beach and 
Rolling Hills Estates will get a reprieve. The 
company said it will use the proceeds from 
the Walgreens deal to strengthen its finances 
and to pay down existing debt.  

Because Walgreen backed out of the original 
merger deal, it agreed to pay Rite Aid a $325 
million termination fee, the company said. 

“While we believe that pursuing the merger 
with [Walgreens] was the right thing to do 
for our investors and customers, this new 
agreement provides a clear path forward and 
positions Rite Aid as a strong, independent, 
multi-regional drugstore chain and pharmacy 
benefits manager with a compelling footprint 
in key markets,” Standley added. 

Rite Aid said it expects the scaled-back 
merger to be approved by federal regulators, 
and that the deal should close by year’s end. 
Financial analysts said in the days leading 
up to the Walgreens-Rite Aid announcement 
that online retail giant Amazon is interested 
in entering the retail pharmacy business, and 
that Rite Aid’s remaining 2,100 stores could 
be an acquisition target for Amazon CEO 
Jeff Bezos, who just purchased the Whole 
Foods grocer. 

Walgreens is among the top-five largest U.S. 
drugstore chain in prescription drug sales and 
has more than 8,000 stores nationwide. CVS 
has 9,600 stores nationwide and is pushing 
Walgreens, which until last year was the 
top-grossing U.S. retail pharmacy. Rite Aid, 
which had ranked next in retail pharmacy sales 
through its 5,200 stores, dropped last year 
to fourth place behind Wal Mart, according 
to 2016 industry data. 

Rite Aid’s presence in the South Bay is much 
smaller than Walgreens or CVS. However, the 
former Thrifty Drugstore chain and its iconic 
ice cream brand have a long history in the 
Los Angeles area. Brothers Harry and Robert 
Borun in 1929 opened their first Thrifty Cut 
Rate store in downtown Los Angeles. The 
original Thrifty’s was located across the street 

Rite Aid    from front page
from the original B Thrifty Cut Rate. The 
brothers opened five more downtown-area 
stores, and then expanded beyond the city 
center to the Mid-Wilshire district in 1931. By 
the early 1940s, Thrifty Drug Stores operated 
58 stores, and the Southern California-based 
chain opened its 100th store in 1950. Thrifty 
stores dotted cities between Santa Rosa and 
San Diego and ran a radio commercial that 
was a staple on L.A. stations for a decade. 
“Save a nickel, save a dime. Save at Thrifty 
every time,” the jingle said. 

The Rite Aid chain started as the Thrif D 
Discount Center in 1962 and within three 
years added 21 retail stores. The 22nd store 
added a pharmacy, changing its name to 
Rite Aid, and the entire company officially 
adopted that name in 1968. Two years ago, it 
ranked as the largest drugstore chain on the 
East Coast, and the third-largest nationwide, 
with 4,600 stores in 31 states, according to 
Investopedia. 

So, what’s likely to happen to your friendly 
neighborhood Rite Aid store now that it won’t 
be swallowed up as planned by the much-larger 
Walgreens? One financial analyst writing for 
The Motley Fool thinks Walgreens’ decision 
to call off the mega-merger hurts Rite Aid’s 
prospects of hanging on in the competitive 
retail-pharmacy landscape. “There’s a lot of 
bad news for Rite Aid. The most obvious is 
that its stock took a shellacking, with shares 
plunging nearly 30 percent after the announce-
ment that the acquisition wouldn’t happen. 
Rite Aid stock is now trading at its lowest 
level since the middle of 2013,” analyst and 
contributor Keith Speights wrote on June 30. 

Because Rite Aid will emerge from the lat-
est agreement as a much smaller company, it 
will have significantly less revenue and cash 
flow. Speights says that shoppers might feel 
the pinch on drug pricing and elsewhere in 
the chain’s remaining stores. “The worst thing 
about its size being pared down is that Rite 
Aid must still compete against big pharmacy 
retailers like Walgreens,” he wrote. “Lower 
volume from fewer stores could put Rite Aid 
at a disadvantage in negotiating for prices. 
The company could also have less money to 
fund new initiatives to remain competitive 
with larger rivals.”

Standley, the Rite Aid chairman, in a state-
ment about the restructured deal, sought to 
assure customers that it would be business 
as usual in all of the stores, including those 
properties changing ownership in the next 
six months. “We have an outstanding team 
of associates and, with their continued sup-
port, we will work together to deliver a great 
customer experience, improve our business 
and deliver value to all of our stakeholders,” 
he said. 

Wall Street reacted negatively to the news 
of a slimmed-down Rite Aid chain. Its shares 
fell 30 percent to a near four-year low after 
last week’s announcement. One retail analyst 
said it was his opinion that Rite Aid has a 
long climb ahead to remain “relevant” in 
the retail pharmacy sector once the deal 
closes. Rite Aid’s pharmacy business has 
reported declining profits recently, and be-
ing smaller will make it tough to negotiate 
lower drug prices with wholesalers, most 
analysts believe. •

Visit us online: www.heraldpublications.com
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TerriAnn in Torrance
Bring Out The Barbecue!

By TerriAnn Ferren
With the Fourth of July behind us, most 

people would agree barbecue season has 
arrived in full force. If you didn’t barbecue 
over the Fourth, you might be contemplating 
a backyard barbecue soon. I love barbecue. 
All barbecue. Because I grew up in South-
ern California, I consider “grilling outside” 
barbecue. Yes, I am aware that “barbecuing” 
consists of low and slow smoking or cooking 
on or over hot coals or wood for hours or even 
days. I have tasted scrumptious barbecue not 
only from the local hot spots, but also from 
Texas, Louisiana, the Midwest, and some 

areas in between. And I know my attempts 
at “smoking” on a grill at home are nothing 
compared with time-honored, decades of real 
famous barbecue smokehouses. But, for the rest 
of this article, any time I refer to “barbecue,” 
I really mean grilling. 

I remember my late husband Dave used 
to prepare for barbecuing more meticulously 
than anyone I ever knew. On one trip to the 
hardware store, he purchased cedar wood for 
smoking meat on a grill. Dave soaked the wood 
chips and then carefully prepared our Weber 
grill for the event. As I recall, the smoked 
meat turned out amazingly delicious--which 
encouraged Dave, and he broadened his skills 
of barbecuing further. We barbecued in the rain 
more than once. Wish I had taken photographs 
of Dave standing outside the dining room door 
on our patio with his barbecue tongs in one 
hand and his umbrella in the other! We laughed 
and laughed about that, even at the time. That 
is how dedicated we were about barbecuing. 
That includes the backyard offerings, as well 
as specialties from across the country.

A couple of years ago, I had a disaster 
with my barbecue gas grill and it burned. 
Well, the controls completely melted and 
that pretty much sent my grill to barbecue 
heaven. Since then, I have grilled inside-
-which hasn’t actually satisfied my desire 

for that outdoor experience. Last month, my 
eyes nearly bugged out of my head when I 
spied my brother-in-law Roger’s new barbecue 
set-up. All the bells and whistles were part 
of his backyard dream barbecue area. Now 
I understand why he calls the backyard his 
favorite part of the house!

Procrastinating enough, I decided this is 
the summer for a new barbecue grill. But 
what kind do I get? Do I go old school with 
a charcoal grill, or do I stay with the easy-
breezy gas grill? There are places all around 
Torrance selling grills of all kinds. Off I went.

Entering the store filled with grills was 

eye-opening. Yes, it has been awhile since I 
shopped for a grill. They had giant grills, small 
grills, smokers, and grill accessories all along 
one wall that included barbecue tongs, brushes, 
racks, timers, thermometers, spits, baking 
racks, butter basters, cast-iron saucepots and 
spatulas. The next wall was filled with grill 
cleaners and a myriad of different charcoals. 
They had all natural briquettes, lump char-
coal, match light charcoal, mesquite charcoal, 
apple wood charcoal, plain charcoal, hickory 
100 percent hardwood pellets, and automatic 
light charcoal and kerosene. Vertical smokers 
were interspersed with the space age grills as 
I strolled up and down the aisles. I thought I 
had seen everything, but I ran into a barbecue 
pig. That’s right, a pink barbecue grill in the 
shape of a pig! Selections varied from tiny 
grills meant for a tabletop, all the way up 
to huge behemoth grills one would see at a 
park. I left the store more confused than ever.

The following week, I spoke with longtime 
Torrance resident Bill Fischer. “We lived 
[grew up] in Illinois and we grilled in the 
winter, and cooked turkeys and stuff like 
that on Weber grills. Weber originally started 
their business in Arlington Heights, Illinois 
where I’m from--a suburb of Chicago--and 
we have always had a Weber grill,” said Bill. 
In 1974, Bill secured a job in California and 

moved from Illinois to the South Bay with 
his new bride Claudia. Bill told me he has 
been grilling for many years and confessed 
he met Claudia at the University of Illinois 
and said, “I used to take that [the grill] out 
to a park and we used to go and grill up stuff 
there…there was a church across from the 
Mechanical Engineering Building and they 
had a graduate supper club--and since it was 
close to work, I went over there and I met 
Claudia.” How romantic! 

Bill and Claudia Fischer moved to Torrance 
in 1976. “I have always kept a charcoal grill 
because I always thought that it was the best 
way to do it. I didn’t want to do a gas grill 
because I thought the charcoal gave it a little 
flavor with smoking and stuff,” said Bill. “I 
throw in hickory chips on top of the charcoal. 
I do soak the chips before I put them on--in 
an old Skippy Peanut Butter jar,” added Bill. 
He told me when he gets ready to grill, he 
drops thin hickory chips in his peanut but-
ter jar filled with water, and by the time he 
prepares the grill for lighting, it is just about 
the right time for the water-soaked chips to 
be layered on top of the hot coals where they 
smoke appropriately, giving the meat or fish 
a wonderful flavor. “I like a roast or a turkey. 
It is easy to do. You just set it on there and 
wait and it cooks up,” said Bill. I asked Bill 
how long it would take to cook a turkey and 
he told me about 10 minutes per pound. He 
said he cooks a turkey every Christmas and 
Thanksgiving, and in between times, cooks 
standing rib roasts, pork roasts, steaks, fish 
and chicken. “On steaks and stuff--since I just 
have Claudia and I here now, no children, I 
use a small grill which doesn’t take very much 
charcoal, but I have a larger Weber grill…I 
grilled a chicken last night,” said Bill. 

While my mouth was watering listening to 
the litany of Bill’s barbecuing skills, and what 
he has grilled lately, I began thinking about a 
charcoal grill instead of a gas grill. Bill then 

told me Claudia wasn’t a fan of the ash left 
behind from the charcoal grill. “He is very 
good at it [grilling] and I hate to complain 
too much because he does a good part of the 
cooking the meat all the time…it makes life 
easier for me. [But] it gets smoke and ashes 
all over and I don’t like that--but still I let it 
go by because I am getting someone to help 
with the cooking. We do a lot of fish out there 
too,” shared lucky Claudia.

After all the input from salespeople, friends, 
neighbors and residents here in Torrance, I am 
still confused. What to buy? Gas or charcoal 
grill? Combination grill? Although a gas grill 

is easier to prepare (simply turn a knob), I 
admit I prefer a charcoal grill like my daddy 
and the Fischers use. Maybe more research is 
needed. Think I will visit friends and neigh-
bors and do a taste test. What do you think? 
Which do you prefer, gas or charcoal? Stay 
tuned and let me know your opinions. Write 
to me at terriannintorrance@gmail.com. Happy 
barbecuing! I mean, grilling…•

Pink Pig Barbecue.

Mini-grills.

 

Plus, enjoy speeds up to 45Mbps 
at one all-included price, 
with no extra monthly fees.

$40.00
Internet 
plan starts at

Internet speeds up to 45Mbps
Wi-Fi Gateway router to connect your devices
AT&T Internet Security Suite—powered by McAfee
Bundle with another qualifying AT&T service and get 
internet for $30/mo.

/ mo

DIRECTV + Internet + Home Phone                    

Call today and pay less

855-977-6038

$89.99/ mo

Bundles Starts at

©2017 AT&T Intellectual Property. All rights reserved. AT&T, the AT&T logo, and all other AT&T marks contained herein are trademarks of AT&T Intellectual Property and/or AT&T affiliated 
companies. Subsidiaries and affiliates of AT&T Inc. provide products and services under the AT&T brand. All other trademarks are the property of their respective owners.

touch 
& take off!

Over 145 of your favorite channels
Internet speeds up to 45Mbps
A Genie® HD DVR receiver and 3 additional TV 
receiver
HD Included
Phone - With over 25 convenient calling features

Do you or a loved one

CALL NOW FOR YOUR FREE INFORMATION KIT AND DVD!

1-844-316-8275
*Not valid on previous purchases. Not valid with any other offers or discounts. Not valid on refurbished models. Only 
valid towards purchase of a NEW Acorn Stairlift directly from the manufacturer. $250 discount will be applied to new 
orders. Please mention this ad when calling. AZ ROC 278722, CA 942619, MN LC670698, OK 50110, OR CCB 
198506, RI 88, WA ACORNSI894OB, WV WV049654, MA HIC169936, NJ 13VH07752300, PA PA101967, 
CT ELV 0425003-R5.

AN ACORN STAIRLIFT IS
A PERFECT SOLUTION FOR:

Anyone who struggles 
on the stairs

ü
ü
ü

Those with mobility issues

Arthritis and COPD sufferers

CALL NOW FOR YOUR FREE INFORMATION KIT AND DVD!

1-844-316-8275

THE PURCHASE OF A
NEW STAIRLIFT!

struggle on the stairs?

Barbecue Accessories.
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Classifieds
The deadline for Classified Ad submission and payment is Noon on Tuesday to appear in Thursday’s paper. Advertisements must be 
submitted in writing by mail, fax or email. You may pay by cash, check, or credit card (Visa or M/C over the phone).
Errors: Please check your advertisements immediately. Any corrections and/or changes in an ad must be requested prior to the following  
Tuesday deadline in order to receive a credit. A credit will be issued for only the first time the error appears. Multiple runs will only 
be credited for the first time the error appears. No credit will be issued for an amount greater than the cost of the advertisement.
Beware: Employment offers that suggest guaranteed out-of-state or overseas positions may be deceptive or unethical in nature. If 
you have any doubts about the nature of a company, contact the local office of the Better Business Bureau, (213) 251-9696. Herald 
Publications does not guarantee that the advertiser’s claims are true nor does it take responsibility for those claims.

ApArtment For rent

2 Bd, w/walk-in closets, 2 full baths, 
w/Jacuzzi tub, hardwood floors, new 
w/d, refrigerator w/ice, open kitchen 
w/counter bar. 1,300 sq ft. Views 
looking over city and mountains , roof  
top deck.  Downtown El Segundo, 
walk to restaurants, beaches, 
shopping.  Lots of  parking, utilities 
included.  Call 310-251-7339.  $3,900. 

employment

Wanted  -  Sty l is ts,  barbers, 
manicurists with clientele to work 
in new salon on Richmond St in  

El Segundo.  For more info please 
call 310-251-7339. 

employment

State Farm Insurance – Full 
Time Career Position Immediately 
Available, El Segundo. Property 
& Casualty Licensed Preferred. 
Contact:  ed@edbarnhart.com

For rent

State of the Art - New 2 bd 2 ba El 
Segundo Home. Featuring new SS 
appliances, lg bdrms w/walk in closet. 
Master bath w/dual sinks & walk in 
shower. W/D hookups. Private yrd & 

new deck affords indoor /outdoor living. 
Great ES location. Please call or text 
for showings. Patti (310) 985-1184 or 
Terry (310) 487-1476.  $3995/mo. 

House For rent

2BD/1BA completely refurbished, 
hardwood floors, W/D hookups, small 
patio, 2 car garage. Center of  town. 
$2900/month. 310-322-3151

Get An Extra $15 Off & Free 
Shipping On Your 1st Order!
Call the number below and save an additional $15 plus get free shipping on your fi rst 
prescription order with Canada Drug Center. Expires December 31, 2017. Offer is 
valid for prescription orders only and can not be used in conjunction with any other 
offers. Valid for new customers only. One time use per household. Use code 15FREE 
to receive this special offer.

Are You Still 
Paying Too Much 
For Your 
Medications?
You can save up to 
97% when you fi ll your 
prescriptions with our 
Canadian and International 
prescription service.

Please note that we do not carry controlled substances and a valid prescription is required for all prescription medication orders.

Prescription price comparison above is valid as of June 20, 2017. All trade-mark (TM) rights associated with the brand name products in this ad belong to 
their respective owners. *Generic drugs are carefully regulated medications that have the same active ingredients as the original brand name drug, but are 
generally cheaper in price. 

Get an extra 

$15 off
plus 

FREE SHIPPING

Call Now:  844-665-8321

NexiumTM     $927.16
Typical US Brand Price for  40mg x 100

vs vs

PremarinTM  $458.00
Typical US Brand Price for 0.625mg x 84

vs

AdvairTM      $1203.13
Typical US Brand Price for 250-50mcg x 180

EvistaTM          $772.37
Typical US Brand Price for  60mg x 100

Esomeprazole*    $90.00
Generic Price for  40mg x 100

Conj. Estrogen*   $51.00
Generic Price for 0.625mg x 84

Salmeterol & 
Fluticasone 
Propionate*  
Generic Price for 250-50mcg x 180

Raloxifene*      $88.00
Generic Price for 60mg x 100

vs

$160.00

AbilifyTM     $2994.49
Typical US Brand Price for  15mg x 112

vs vs

CelebrexTM  $743.17
Typical US Brand Price for 100mg x 100

vs

ZetiaTM            $994.42
Typical US Brand Price for 10mg x 100

JanuviaTM   $1151.87
Typical US Brand Price for 100mg x 84

Aripiprazole*        $92.00
Generic Price for 15mg x 112

Celecoxib*             $83.00
Generic price for 100mg x 100

Ezetimibe*  
Generic Price for 10mg x 100

Sitagliptin 
Phosphate*

Generic Price for 100mg x 84

vs

  $87.00

ViagraTM    $2565.71
Typical US Brand Price for  100mg x 40

vs vsCialisTM       $2526.76
Typical US Brand Price for 20mg x 40

Sildenafi l*         $146.00
Generic Price for 100mg x 40

Tadalafi l*  
Generic Price for 20mg x 40

$194.00

THEIR PRICE THEIR PRICEOUR PRICE OUR PRICE

Call toll-free: 844-665-8321

Rosuvastatin* 
$148

Our Price

Generic equivalent of CrestorTM

Generic price for for 40mg x 100

CrestorTM 
$914.18

Their Price

Typical US Brand Price
 for 40mg x 100

$146.00

CLASSIFIED ADS
The deadline for classified copy and payment is NOON on Tuesday. We 
reserve the right to reject, edit, and determine proper classification of classified ads.  
Email ad copy to: class@heraldpublications.com.

ALL SIX NEWSPAPERS  –  FOR ONE PRICE!
Herald Publications newspapers:  El Segundo Herald, Hawthorne Press Tribune, 
Inglewood Daily News, Lawndale Tribune, Manhattan Beach Sun and Torrance 
Tribune. We take Visa and MasterCard. Please always include your phone 
number with your submission. Payment must be received before ad is published. 

 1x 2x 3x 4x
3 Lines $40 $50 $60 $70
4 Lines $45 $55 $65 $75
Need more lines? Additional line charge of $5 per line

To appear in next week’s  
paper, submit your Classifed Ad 

 by Noon on Tuesday.
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Why No One Under 20 Has Experienced a Day Without NASA at Mars
Looking Up
Based on Press Release From NASA/
JPL, Provided by Bob Eklund

As the Mars Pathfinder spacecraft ap-
proached its destination on July 4, 1997, no 
NASA mission had successfully reached the 
Red Planet in more than 20 years.

Even the mission team anxiously awaiting 
confirmation that the spacecraft survived its 
innovative, bouncy landing could not anticipate 
the magnitude of the pivot about to shape 
the Space Age.

In the 20 years since Pathfinder’s touch-
down, eight other NASA landers and orbiters 
have arrived successfully, and not a day has 
passed without the United States having at 
least one active robot on Mars or in orbit 
around Mars.

The momentum propelled by Pathfinder’s 
success is still growing. Five NASA robots 
and three from other nations are currently 
examining Mars. The two decades since 
Pathfinder’s landing have taken us about 
halfway from the first Mars rover to the 
first astronaut bootprint on Mars, proposed 
for the 2030s.

“Pathfinder initiated two decades of con-
tinuous Mars exploration bringing us to the 
threshold of sample return and the possibility 
of humans on the first planet beyond Earth,” 
said Michael Meyer, lead scientist for NASA’s 
Mars Exploration Program at the agency’s 
headquarters in Washington.

Pathfinder’s rover, named Sojourner for 
the civil-rights crusader Sojourner Truth, 
became the best-known example of the 
many new technologies developed for the 
mission. Though Sojourner was only the 
size of a microwave oven, its six-wheel 
mobility system and its portable instrument 
for checking the composition of rocks and 
soil were the foundation for the expanded 

size and capabilities of later Mars rovers.
“Without Mars Pathfinder, there could not 

have been Spirit and Opportunity, and without 
Spirit and Opportunity, there could not have 
been Curiosity,” Pathfinder Project Scientist 
Matt Golombek of NASA’s Jet Propulsion 
Laboratory, Pasadena, California, said of the 
subsequent generations of Mars rovers. JPL 
is now developing another Mars rover for 

launch in 2020.
NASA planned Pathfinder primarily as a 

technology demonstration mission, but it also 
harvested new knowledge about Mars, from 
the planet’s iron core to its atmosphere, and 
from its wetter and warmer past to its arid 
modern climate.

The space agency was shifting from less-
frequent, higher-budget missions to a strategy 
of faster development and lower budgets. 
Pathfinder succeeded within a real-year, 
full-mission budget of $264 million, a small 
fraction of the only previously successful Mars 
lander missions, the twin Vikings of 1976.

“We needed to invent or reinvent 25 tech-
nologies for this mission in less than three 
years, and we knew that if we blew the cost 
cap, the mission would be cancelled,” said 
JPL’s Brian Muirhead, flight system manager 
and deputy project manager for Pathfinder. 
“Everybody who was part of the Mars 
Pathfinder Project felt we’d done something 
extraordinary, against the odds.”

Crucial new technologies included an 
advanced onboard computer, the rover and 
its deployment system, solid-fuel rockets 
for deceleration, and airbags inflating just 
before touchdown to cushion the impact of 
landing. NASA re-used most of the Pathfinder 
technologies to carry out the Mars Explora-
tion Rover Project, which landed Spirit and 
Opportunity on Mars in 2004. •

This portion of a classic 1997 panorama from the IMP camera on the mast of NASA’s Mars Pathfinder lander includes “Twin Peaks” on 
the horizon, and the Sojourner rover next to a rock called “Yogi.” Image credit: NASA/JPL.
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Fictitious Business
Name Statement

2017142839
The following person(s) is (are) doing 
business as 1) DAYS INN AIRPORT 
CENTER, 901 W MANCHESTER BLVD, 
INGLEWOOD, CA  90301, LOS ANGELES 
COUNTY 2) DAYS INN AIRPORT, 640 W 
MANCHESTER BLVD, INGLEWOOD, CA, 
90301-157, LOS ANGELES COUNTY. 3) 
AIRPORT CENTER INN  4) AIRPORT 
CENTER INN-LAX  5) DAYS INN AIRPORT 
LAX 6) DAYS INN AIRPORT MAINGATE. 
Articles of Incorporation or Organization 
Number (if applicable):  AI#ON: 1551799. 
Registered Owner(s): SMITRAY INC, 901 
W MANCHESTER BLVD, INGLEWOOD, 
CA  90301.  This business is being 
conducted by a CORPORATION.  The 
registrant commenced to transact 
business under the fictitious business 
name or names listed above on: 06/1997.   
Signed: SMITRAY INC., SECRETARY, N 
DAHYABHAI. This statement was filed 
with the County Recorder of Los Angeles 
County on JUNE 2, 2017. 
NOTICE: This Fictitious Name Statement 
expires on JUNE 2, 2022. A new Fictitious 
Business Name Statement must be filed 
prior to JUNE 2, 2022. The filing of this 
statement does not of itself authorize the 
use in this state of a Fictitious Business 
Name in violation of the rights of another 
under Federal, State, or Common Law 
(See Section 14400 ET SEQ., Business 
and Professions Code).     INGLEWOOD 
NEWS   Pub. 6/15, 6/22, 6/29, 7/6/2017           
HI-1646   

Fictitious Business
Name Statement

2017138265
The following person(s) is (are) doing 
business as GENESIS GIFTS & MORE 
1) 11946 INGLEWOOD AVENUE, 
HAWTHORNE, CA, 90250, LOS 
ANGELES COUNTY  2) 11942 ½ 
INGLEWOOD AVE, HAWTHORNE, CA, 
90250, LOS ANGELES COUNTY.
Registered Owner(s): ERIKA S. 
VILLEGAS-HERRERA, 11942 ½ 
INGLEWOOD AVE, HAWTHORNE, CA, 
90250  This business is being conducted 
by an INDIVIDUAL.  The registrant 
commenced to transact business under 
the fictitious business name or names 
listed above on: 03/2017.   Signed: ERIKA 
S VILLEGAS-HERRERA, OWNER.  This 
statement was filed with the County 
Recorder of Los Angeles County on MAY 
30, 2017. 
NOTICE: This Fictitious Name Statement 
expires on MAY 30, 2022. A new Fictitious 
Business Name Statement must be filed 
prior to MAY 30, 2022. The filing of this 
statement does not of itself authorize the 
use in this state of a Fictitious Business 
Name in violation of the rights of another 
under Federal, State, or Common Law 
(See Section 14400 ET SEQ., Business 
and Professions Code).   HAWTHORNE 
TRIBUNE   Pub. 6/15, 6/22, 6/29, 7/6/2017       
HH-1648   

Fictitious Business
Name Statement

2017147528
The following person(s) is (are) doing 
business as EDOCTORS, 909 N. 
SEPULVEDA BLVD., 11TH FLOOR, EL 
SEGUNDO, CA, 90245, LOS ANGELES 
COUNTY.  Registered Owner(s): 
INTERNET BRANDS, INC., 909 N 
SEPULVEDA BLVD., 11TH FLOOR, EL 
SEGUNDO, CA  90245, DE.  This business 
is being conducted by A CORPORATION.  
The registrant commenced to transact 
business under the fictitious business 
name or names listed above on: 03/2012.
Signed: INTERNET BRANDS, INC., 
SECRETARY, B. LYNN WALSH. This 
statement was filed with the County 
Recorder of Los Angeles County on JUNE 
7, 2017. 
NOTICE: This Fictitious Name Statement 
expires on JUNE 7, 2022. A new Fictitious 
Business Name Statement must be filed 
prior to JUNE 7, 2022. The filing of this 
statement does not of itself authorize the 
use in this state of a Fictitious Business 
Name in violation of the rights of another 
under Federal, State, or Common Law 
(See Section 14400 ET SEQ., Business 
and Professions Code).     El Segundo 
Herald:    Pub. 6/22, 6/29, 7/6, 7/13/2017        
H-1649

Fictitious Business
Name Statement

2017158952
The following person(s) is (are) doing 
business as CA’D’ORO BAKERY, 504 
N OAK ST, INGLEWOOD CA, 90302, 
LOS ANGELES COUNTY.  Articles of 
Incorporation or Organization Number 
(if applicable):  AI#ON:  C2349367 
Registered Owner(s): 1) CHRISTOPHER 
R. RYAN, 504 N OAK ST, INGLEWOOD, 
CA, 90302  2) JEAN LEON, 504 N 
OAK ST, INGLEWOOD, CA  90302  3) 
CA’D’ORO  BAKERY, INC, 504 N OAK 
ST, INGLEWOOD, CA  90302, CA.  This 
business is being conducted by A JOINT 
VENTURE.  The registrant commenced 
to transact business under the fictitious 
business name or names listed above on: 
01/2000. Signed: CA’D’ORO BAKERY, 
INC, PRESIDENT, CHRISTOPHER 
RYAN. This statement was filed with the 
County Recorder of Los Angeles County 
on JUNE 20, 2017. 
NOTICE: This Fictitious Name Statement 
expires on JUNE 20, 2022. A new 
Fictitious Business Name Statement 
must be filed prior to JUNE 20, 2022. 
The filing of this statement does not of 
itself authorize the use in this state of a 
Fictitious Business Name in violation of 
the rights of another under Federal, State, 
or Common Law (See Section 14400 ET 
SEQ., Business and Professions Code).    
INGLEWOOD TRIBUNE:   Pub. 6/29, 7/6, 
7/13, 7/20/2017        HI-1650  

Fictitious Business
Name Statement

2017151039
The following person(s) is (are) doing 
business as SHADES AND STROKES  
1) 2746 PACIFIC COAST HWY UNIT 
#15, TORRANCE, CA, 90505, LOS 
ANGELES COUNTY  2) 2577 PLAZA 
DEL AMO UNIT 730, TORRANCE, 
CA  90503, LOS ANGELES COUNTY. 
Registered Owner(s): VANESSA 
DOCTORA TANAKA, 2577 PLAZA DEL 
AMO UNIT 730, TORRANCE, CA 90503. 
This business is being conducted by AN 
INDIVIDUAL.  The registrant commenced 
to transact business under the fictitious 
business name or names listed above 
on: N/A. Signed: VANESSA DOCTORA 
TANAKA, OWNER. This statement was 
filed with the County Recorder of Los 
Angeles County on JUNE 12, 2017. 
NOTICE: This Fictitious Name Statement 
expires on JUNE 12, 2022. A new 
Fictitious Business Name Statement 
must be filed prior to JUNE 12, 2022. 
The filing of this statement does not of 
itself authorize the use in this state of a 
Fictitious Business Name in violation of 
the rights of another under Federal, State, 
or Common Law (See Section 14400 ET 
SEQ., Business and Professions Code).    
TORRANCE TRIBUNE:   Pub. 6/29, 7/6, 
7/13, 7/20/2017        HT-1651  

Fictitious Business
Name Statement

2017161936
The following person(s) is (are) 
doing business as 4LIVE SCAN & 
FINGERPRINTING SERVICES, 3530 
W. CENTURY BLVD, STE #103, 
INGLEWOOD, CA,  90303, LOS 
ANGELES COUNTY.  Registered 
Owner(s): MICHAEL TOMAKILI, 
3530 W CENTURY BLVD, STE #103, 
INGLEWOOD, CA, 90303.  This business 
is being conducted by an Individual.  
The registrant commenced to transact 
business under the fictitious business 
name or names listed above on: N/A.  
Signed: MICHAEL TOMAKILI, OWNER. 
This statement was filed with the County 
Recorder of Los Angeles County on JUNE 
22, 2017. 
NOTICE: This Fictitious Name Statement 
expires on JUNE 22, 2022. A new Fictitious 
Business Name Statement must be filed 
prior to JUNE 22, 2022.  The filing of this 
statement does not of itself authorize the 
use in this state of a Fictitious Business 
Name in violation of the rights of another 
under Federal, State, or Common Law 
(See Section 14400 ET SEQ., Business 
and Professions Code).     INGLEWOOD 
TRIBUNE: Pub. 6/29, 7/6, 7/13, 7/20/2017     
HI-1652

Fictitious Business
Name Statement

2017163765
The following person(s) is (are) doing 
business as 10 WATT STUDIO 1) 
421 E 98TH ST, LOS ANGELES, CA, 
90003, LOS ANGELES COUNTY. 2) 
PO BOX 1290, HAWTHORNE, CA  
90251. Registered Owner(s): JUAN 
GUILLERMO RODRIGUEZ, 421 E 98TH 
ST, LOS ANGELES, CA 90003.  This 
business is being conducted by an 
Individual.  The registrant commenced 
to transact business under the fictitious 
business name or names listed above on: 
06/2017.   Signed: JUAN GUILLERMO 
RODRIGUEZ, OWNER. This statement 
was filed with the County Recorder of Los 
Angeles County on JUNE 23, 2017. 
NOTICE: This Fictitious Name Statement 
expires on JUNE 23, 2022. A new Fictitious 
Business Name Statement must be filed 
prior to JUNE 23, 2022. The filing of this 
statement does not of itself authorize the 
use in this state of a Fictitious Business 
Name in violation of the rights of another 
under Federal, State, or Common Law 
(See Section 14400 ET SEQ., Business 
and Professions Code).     El Segundo 
Herald:   Pub. 7/6, 7/13, 7/20, 7/27/2017      
H-1653

Fictitious Business
Name Statement

2017147225
The following person(s) is (are) doing 
business as FIT 4 HIS USE, 23330 
ARLINGTON AVE 21, TORRANCE, 
CA 90501, LOS ANGELES COUNTY.  
Registered Owner(s): SABRINA CARY, 
23330 ARLINGTON AVE #21 21, 
TORRANCE, CA  90501.  This business 
is being conducted by an Individual.  
The registrant commenced to transact 
business under the fictitious business 
name or names listed above on: 01/2017. 
Signed: SABRINA CARY, OWNER. This 
statement was filed with the County 
Recorder of Los Angeles County on JUNE 
7, 2017. 
NOTICE: This Fictitious Name Statement 
expires on JUNE 7, 2022. A new Fictitious 
Business Name Statement must be filed 
prior to JUNE 7, 2022. The filing of this 
statement does not of itself authorize the 
use in this state of a Fictitious Business 
Name in violation of the rights of another 
under Federal, State, or Common Law 
(See Section 14400 ET SEQ., Business 
and Professions Code).     TORRANCE 
TRIBUNE:    Pub. 7/6, 7/13, 7/20, 
7/27/2017        HT-1654
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(BPT) - Looking to make a few changes 
around the house? A fresh coat of paint can 
make a big difference on the look of your 
home and how you feel living in it. But un-
less you’re a color expert, it’s hard to know 
what colors are best among the endless ar-
ray of options. A great place to start is by 
understanding the psychology behind various 
colors, so that you can achieve the look and 
create the effect you want in each room.

“Color is such an important factor in setting 
or improving our moods; it greatly influences 
human emotion and behavior,” says Dr. Sally 
Augustin, a color psychologist who applies 
science-based insights to how we experience 
colors. “The brain interacts with color in a 
variety of ways, from calming to energizing. 
By applying color psychology to your paint 
selections, you can make each room evoke 
the emotions you desire.”

Most people talk about neutrals like black 
and white, according to a new color study 
conducted online by Harris Poll on behalf of 
Sherwin-Williams through listening to social 
media conversation about colors mentioned 
with areas of the home. But when asked 
directly, the majority of participants say more 
vibrant colors should be used throughout the 
home, such as blue, red and green.

Based on this new research and Dr. Augus-
tin’s insights on color psychology, here are 

How Color Influences the Mood of Your Home

some ideas on choosing colors for painting 
projects:

In the Mood for Blue 
If you’re drawn in by beautiful blues, 

you’re in good company. Sixty-two percent 
of Americans select blue as one of the colors 
they like the most. 

Black Comes Back 
It may be surprising that black is the 

second most popular color (32 percent), and 

is especially liked among millennials, at 41 
percent. Many have fallen in love with darker 
tones again, and dark black like Tricorn Black 
SW 6258 and even charcoal, navy and deep 
jewel tones are all gaining in popularity, 
adding urban sophistication to a wide range 

of spaces, from living rooms to kitchens.
What Green Really Means 

Generations see green hues differently. Mil-
lennials associate it with energy (33 percent 
compared to 24 percent of Gen Xers and 
baby boomers). Boomers are more likely than 
millennials to associate green with calmness 
(26 percent vs. 20 percent). 

Raving for Red 
According to Dr. Augustin, since red is 

also the color of many fine wines, painting 
a wall Rave Red SW 6608 in a dining room 
can appropriately call wine to mind. 

Cheery Vibes with Yellow
Forty-two percent of Americans associate 

yellow with happiness. The color yellow is also 
psychologically linked to physical warmth. 

What’s Right About White 
The top feeling most Americans associate 

with white is calmness (34 percent). In color 
psychology, white also signals cleanliness, 
so shades of white can be good choices for 
the bath, laundry or anywhere in your home 
that you want to add brightness.

For more tips and ideas on how to spruce 
up your home with paint color, visit swpaint-
ingweek.com. •

For Rent!    Completely Renovated El Segundo Home!

Mid-Century Modern ideally located 
on quiet street.
2 full bedrooms and bathrooms.
Lots of windows with new blinds, 
hardwood floors throughout.  
Living room with fireplace.
Kitchen has breakfast bar,  
new stainless steel appliances, 
washer/dryer included.
Private backyard perfect for  
entertaining.  
Carport + garage.
Utilities included. No smoking. 
$5,000  deposit, 1 year lease.

Call Angela Schryver 
Marine View Management 
310-373-3599 x.673 
marineviewmanagement.com

$4,200 per month
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Give Your Business the Attention it Deserves
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We place your business in the hands of thousands of people every week.
management@heraldpublications.com   ◊  310-322-1830i


